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MERCHANDISING 


Do you do enough? 











MO ibd Keyel-pajeeigg bem delee@ Opole mmceeinulelbiccempbestestoel- aaron 


A Million § in Home Sales in 10 days! 


FLAIR SOUTH HOMES ere 1. Built In Motor ; 2. Meat Grinder 
the newest and finest of the 1 Lae ESS ies | 

planned communities built by : 

Fox & Jacobs Construction Co. 


3. Food Blender 
David G. Fox 1. P. Jacobs 


READ WHAT THEY SAY ABOUT NUTONE.. 


The NUTONE BUILT-IN FOOD CENTER 
contributed immensely to the success 
of our “Flair for Living’ community 
in Dallas. People who buy our homes 
.. and over one million dollars worth 
of homes were sold in 10 days after 
the opening . . are imaginative, wide- 
awake, and demand comfort and 
style in their homes (we call it Flair) 














The NuTone Built-In Food Center has 
proved to be one of the most popular 
features of our“ Auto-Magic" kitchens. 
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Je ™* on™ 


Top Builders like Fox & Jacobs agree 
.. the NuTone Built-In Food Center is 
one of the most exciting new ideas to 
make homes attractive and saleable. 
Why not let NuTone help you sell, too. 


For Complete CATALOGS .. write to 
NUTONE, INCORPORATED 
Dept. AB-8 Cincinnati 27, Ohio 


<"] Food Centers (yj Ceiling Heaters (<)Door Chimes 


sp Range Hoods <@ Exhaust Fans 


Built-In Food Center 
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QUALITY OAK FLOORING 


Best sight at any building site — evidence 
that the floors will be Cloud's Lockwood 
Oak! Here's why — 


No potential house buyer ever turned 
down a home because it has oak flooring. 


Yet, thousands of prospective home cus- 
tomers have refused to sign-on-the-line for 
purchase of a new house because of some 
substitute flooring installation! 


This is why builders no longer are con- 
tent to take a chance on finding one of few 
and far-between families which will accept 
some faddish novelty type of floor. 


It pays to be majority-wise and install 
Cloud's Lockwood Oak Flooring for over- 
whelming preference and 100% accept- 
ance by modern American families! 


Then there's another angle besides that 
of getting the homes you build sold. 


There's no flooring like oak and no 
other oak flooring like Lockwood! 


By choosing Lockwood Oak Flooring you 
save plenty of money on laying-through- 
finishing costs. 


Lockwood Oak Flooring'’s engineered 
design makes it lay up readily and fit 
snugly ... with less time on the job. It's 
precision-milled to reduce finishing time, 
too. 


Check at your lumberyard on such 
Lockwood. advantages as the Nail Groove 
Feature, Splinter Clipper and Snap Side- 
Match Design. 


OAK FLOORING There's no flooring like oak and no 
by 


other oak flooring like Lockwood. No other 


flooring is so widely accepted by the 
Cl OU D : public! Best sight at any building site! 


CLOUD OAK FLOORING CO. pens 


Oak 


SPRINGFIELD FLOORING 


SINCE 


MISSOURI 1026 
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Sterling) QUICKER, EASIER 


® and all ways better 


FOR ALL SLIDING DOORS 





600 SERIES 
FIRST and only packaged sets with all these better features 

e Aluminum track with e Steel hangers with angle- 
built-in fascia . . . etched 
and anodized. Fits standard . , 
head jamb. 1%” headroom. easier plumbing of doors. 
Doo.’s can be hung after — an at 
hangers are attached. . Door stop limits sliding 

e Twin nylon wheels with oiled- action of doors to prevent 
for-life bronze bearings. pinching fingers. 


» e Nylon and steel door guide 
installed easily with just 
two screws. : 


700 SERIES 
Similar to 600 Series except track 
does not have built-in fascia or anodized finish 
e Aluminum track . . . fits e Steel hangers with angle- 
standard headjamb.1%"head- —_ slotted screw holes for 
room. Doors can be hung 
w=, after hangers are attached. 


j 


slotted screw holes for 


easier plumbing of doors. 


© Twin or single 1” nylon wheels e Door stop limits sliding 


with oiled-for-life bronze action of doors to prevent 
bearings. pinching fingers. 


? e Nylon and steel door guide 
installed easily with just 
two screws. 


FIRST and only set for BOTH 3/4’ or 1-3/8" doors with all these features 


e. Aluminum track, 1%" headroom. Doors can be hung 
with hangers attached. 


” | 
* e Big 1” nylon wheels. One piece, husky steel hangers 
with slotted screw hole for easier plumbing of doors. 
e Nylon and steel door guide f) 
uses two screws. o ¢ A 
cf 
low as $5.50 list > 
$ - Ser» 


“Eee 


CONSTANT IMPROVEMENTS KEEP STERLING 
AHEAD OF COMPETITION — HERE ARE OTHER 


FIRSTS FROM STERLING— on CD | cul” 





Door Cushion Guide Strip 


~ 








883 
Pocket Door 
Pull 





WRITE FOR OUR 24 PAGE CATALOG 


: See our Catalog in Sweets’ Architectural or Light Construction Files 
™ = 
| | | | ~ Sterling Corporation 


1200 863 - 865 - 867 
Pocket Door Surface Mounted 
T-Frame Door Pulls 


RICHMOND, ILLINOIS 
(McHENRY COUNTY) 


FORMERLY STERLING HARDWARE MFG. CO. OF CHICAGO 
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AMERICAN BUILDER | WESTERN EDITION 


The Opportunity Page 


(Keynote page of the AMERICAN BUILDER, which is opportunity cover to cover, advertising and editorial) 


Look to the future 


More and more signs indicate that predictions for 
a building boom in the years ahead will come true. 
(See AMERICAN BUILDER, June.) In the June issue 
of Houston Magazine, for example, D. D. Hutchi- 
son, president, Houston HBA, anticipates a “real 
building boom” for the area in 1960-70. Metro- 
politan Houston, he thinks, needs 20,000 homes a 
year by 1975 to house the projected population of 
2,000,000 persons. 


The new housing law 


The best opportunity you’ve had in a long time has 
come with the 1957 Housing Act which President 
Eisenhower signed into law. Briefly, the law provides 
for lower down payments (to be put into effect at 
the discretion of the FHA commissioner), increased 
borrowing authority for FNMA and some controls 
over discounts. Although the new housing law doesn’t 
give builders all the help they asked for, it’s one of 
the best tools they've had to work with for some time. 
For more information on what's in the bill and what 
it can do for you see pages 11 and 19. 


Merchandising—key to sales 


Top notch reasons for builders wondering why mer- 
chandising is so important come from George EF. 
Wilson, president, Rochester HBA, through the 
Mahoning Valley (Ohio) HBA’s monthly magazine. 
“This year we are in a buyers’ market and we are 
not housing people who are desperate for a place to 
live, but rehousing people who want an up-to-date 
modern home the same as they want a new automo- 
bile. We must do a much better job of merchandis- 
ing than we have done in the past to sell this type of 
buyer who has plenty of time to shop around and 
make sure he is 100 per cent satisfied with the home 
he chooses. .. .” To find out what merchandising 
techniques builders across the nation are using see 
“Merchandising: how does yours stack up?” on 
page 76. 


American Builder (originally Carpentry and 
Building’) with which are incorporated Building 
Age, National Builder, Permanent Builder, and The Post Office will 
the Builder's Journal, was founded Jan. 1, 1879. 
Nomes registered in U.S. patent office and Cana- 
dian registrar of trade mark 
Address all subscriptions and correspondence con- 
cerning them to: Subscription Department, Amer- 
ican Builder, Emmett St., Bristol, Conn. Changes 
of address should reach us three weeks in ad 


not be sent 


lishing Corporation, 





vance of next issue date 
the new enclosing if possible your address label 


Send old address with 


you provide extra postage 


Circulation Department: R. C. Van Ness, Director 
of Circulation, 30 Church Street, New York 7, 
New York. 

Published monthly by Simmons-Boordman Pub- 1879. Copyright 1957 with all rights 
Emmett St., Bristol, Con- 


Next month is YOUR month 


If you haven’t made your Na- 
tional Home Week plans, don't 
forget the big “week” is Sept. 
21-29. The official emblem 
(left) will be seen as posters, 
counter cards, mailing labels, 
“poster stamp” and windshield 
stickers. And, if you're plan- 
ning to enter AMERICAN 
Bumpers NHW contest, be 
sure to see the rules on p. 106. 
An extra prize awaits the best 
“hidden value” merchandiser. 


Let one do the work of two 


There’s more than one way to skin a cat. And there’s 
more than one way to let buyers see the various 
style homes you build—particularly if you’re build- 
ing on more than one site at a time. A home-build- 
ing company in Westchester County, N.Y., is 
offering prospective purchasers a choice of two sep- 
arate developments in which identical houses are 
available. The builders, Meyer Zuckerman and 
George Newman, display three of their models at 
one site and three others at the second site. Buyers 
have their option of any house in either of the 
developments. 


Take a second look 


If you haven't included any rental housing in your 
future building plans, you might take a second look 
at the FHA Section 207 apartment program. This is 
especially true if your area is one in which new in- 
dustry and business is springing up. For example, a 
recent “School for Home Buyers” held by the HBA 
of Metropolitan Washington for AEC personnel in- 
volved in a move of this agency to Germantown, Md., 
showed a need for apartment construction located in 
close commuting distance from the agency’s new head- 
quarters for a fairly large group. 


necticut Editorial and Executive Offices, 30 
Church Street, New York 7, New York. Subscrip 
forward copies unless tion price: United States, Possessions and Can- 
Duplicate copies can ada, | year, $3.50; 3 years, $7.00. Foreign coun- 
tries: 1 year, $12.00; 3 years, $25.00. Single copies, 
75 cents; April issue, $2.00. Entered as second 
class matter July 20, 1950, at the Post Office of 
Bristol, Connecticut, under the act of March 3, 
reserved. 
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For large homes or smaller ones... 


A Weer Wmi™ makes them more salable 


> iy eth 3 teed 


Beautiful Fort Wayne, Indiana, home Heated with Thrush Radiant Hot Water Heat. 


THRUSH 


Xiedliad wor WATER HEAT EASY TO ZONE 


ZoneED RADIANT Hot Water Heat... the last word in home 
comfort and economy ... helps sell homes. It adds far more to the 
value and desirability of the home than it costs. Different temperatures 
maintained automatically in different areas assure greatest fuel economy 
and real living comfort. Temperature control throughout the home is 
maintained without noticeable variation in any kind of weather. 


ZONING IS INEXPENSIVE 


With Thrush System, zoning requires only 
three simple units for each zone ...a 
Thrush Radiant Heat Control, a Thrush 
Water Circulator and a Thrush Flow Con- 
trol Valve. Investigate now. Learn all 
about the latest developments in this new 
and better heating. 








See ovr catalog in Sweet's 
or write Department G-7 
for more information. 


Thrush Water Circulator 


vu. a. THRUSH « company Eee 


PERU, INDIANA 
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NATIONAL 


offers Superior 
prestressed pools! 


NATIONAL prestressed concrete pools are supe- 
Price in that they will withstand severe tempera- 
ture changes. Pool walls are designed and engi- 
neered to prevent cracking. 





Excavation for pool showing steel reinforcement for floor 
and inside pool walls. 


NATIONAL offers the most complete line of the 
Dimes quality pool equipment and supplies. Our 
guarantee of satisfaction goes with every item. NA- 
TIONAL pools will meet all State Board of Health 
requirements. 





grooved pre-cast wall sections to be placed over them. 
No heavy construction equipment needed. All work can 
be done with common labor. 


Vertical pre-stressing steel rods are ready for specially 


Write us about our pool packages complete with 
the best filtration plant. Packages begin with 16’ 
x 32’ pools and go to Olympic pools. 


Walls being pre-stressed by tightening nuts above piates 
of sheet steel, after concrete mixture has been poured 
inside pre-cast concrete sections. Prevents cracking. No 
wooden or other forms needed. 


The finished pool has been coated inside with snow 


Valuable white marbleite. Tile border and coping around top. 


franchises 
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p00! equipment co. 


Lee Highway Florence, Alabama Atwater 2-1620 
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AMERICAN BUILDER Impact 


Builders, 
lawmakers 
speak out on 


American 


Builder's 
“Set your 
sights’ 


program 


A summary of this program (see 
opposite) was sent to all members of 
the joint Senate-House committee be- 
fore they worked out the new com- 
promise housing bill (page 19). Here 
are some of the earliest letters from 
members of this committee and the 
home-building industry expressing 
their reaction to the article. 

The Editors 


Industry will gear itself 

Sirs: Your article . . . was excellent. 
I saw reprints of this in Washington 
during the board of directors meet- 
ing and they were presented to my 
public relations committee and in 
turn the association saw that each 
senator and congressman received a 
copy. | believe your figure of two 
million homes in 1975 is conserva- 
tive and I think the building indus- 





try will have to gear itself to this 

number or more by this time. 

—John E. Bauer, secretary 
National Assn. of Home Build- 
ers, Washington, D.C. 


Data support the need 
Sirs: Who could argue with your 
contention that two million homes 
year should be our industry’s 
goal? You have presented adequate 
data which, in my judgment, sup- 
port the need of such a production 
and I predict that the home-build- 
ing industry will rise to the occa- 
sion. 
—Nels G. Severin, first vice 
president, 
National Assn. of Home Build- 
ers, Washington, D.C. 


Supports nine-point program 
Sirs: I heartily agree with the opin- 
ions expressed in the editorial in 
the AMERICAN BUILDER in regard 
to the need for increased construc- 
tion of new homes in this country 
in the next two decades. As a mem- 
ber of the Housing Subcommittee 
of the Senate Banking and Cur- 
rency Committee, | have supported 
much of the program recommended 
in this editorial. The Senate, in its 
major housing bill of 1957, ap- 
proved many of the items included 
in that nine-point program. FHA 
down-payments were reduced, FHA 
mortgage Maximum was increased, 
and FNMA’s borrowing authority 
was increased. 

The Eisenhower Administration’s 
proposal to increase interest rates 
on VA-insured mortgages has not 
yet been acted upon either by the 
Senate or the House of Representa- 
tives, although I have felt that this 
would be an excellent means of in- 
creasing home construction. 
—Frederick G. Payne 

Subcommittee on Housing, Bank- 

ing and Currency Committee, 

U. S. Senate 


Sees nearly 1,000,000 in '57 


Sirs: With respect to housing 
Starts in 1957, I expect to see close 


to a million, providing prevailing 
trends continue and there are no 
unexpected, untoward develop- 
ments. These qualifications are 
necessary because the home-build- 
ing industry does not function in a 
vacuum. For example, an interna- 
tional crisis, along the lines of the 
Suez incident, could have an indi- 
rect effect on the home-building 
picture. 

The outlook for 1958 .. . is 
somewhat more promising than for 
1957. 

... The long-term home-building 
outlook .. . is excellent. Our popu- 
lation is growing rapidly. The na- 
tional economy is strong and ex- 
panding. Real take-home wages 
are rising. There is a strong unfilled 
demand for new housing. All of 
these, as well as others, are favor- 
able circumstances and presage a 
long-term upward curve on the 
home-building graph. 

J would also like to congratulate 
you on the stimulating editorial you 
have addressed to the building in- 
dustry and for the thought-provok- 
ing proposals you have advanced 
for a prospering housing economy 
in the future. 

—Albert M. Cole, Administrator 

Housing & Home Finance 

Agency, 

Washington, D.C. 


Housing must compete 

Sirs: The biggest responsibility of 
our home-building industry is to get 
out from under government patron- 
age and subsidy and develop a pro- 
gram under which it can command 
its share of the available credit. 

There is so great a demand for 
credit that it is creating a serious 
inflationary threat; and anything 
that is done by government to cre- 
ate artificial increases in credit for 
the benefit of any particular seg- 
ment of the economy will only add 
to the inflation. 

I am constantly reminded that 
there is a temptation to look at a 
chart like the one contained in your 
article and assume that to prove 
Statistically that so many people 
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will be looking for homes in 1975 
is justification for assuming that 
their needs must and will be met. 
If every person should be supplied 
with all the money needed to satisfy 
every legitimate desire, we would, 
on the one hand, have Utopia and, 
on the other, an insoluble economic 
problem. 

I think the home-building in- 
dustry, in competition with many 
others for the available consumer 
dollar, must be prepared to offer 
its wares and services competitively 
and leave the consumer to make 
his choice—whether he wants a 
new house or a new automobile 
or a trip. 

—Wallace F. Bennett 

Committee on Banking & 

Currency 
U. S. Senate 


Lower FHA premiums? 
Sirs: The “Set Your Sights” article 
was well done. There are variations 
on some of the specific recommen- 
dations which may or may not see 
the light of day in the future. For 
example, in NAHB’s long-range 
program for a central mortgage re- 
serve facility, we suggest that it be 
permitted to set the rates on both 
FHA and VA mortagages as a con- 
trol device. Also, it is a debatable 
point at the moment whether FHA 
should lower its insurance premium 
or alternatively take greater risk 
than it has been taking up until 
now. 
—Joseph B. McGrath, legislative 
director 
National Assn. of Home Builders, 
Washington, D.C. 


Opposes interest rate hike 

Sirs: I agree with many of the points 
in your legislative program. In all 
candor I must say, however, that 
you seem to me to fall into a com- 
mon error—placing too much reli- 
ance on raising the interest rate. 
In order to bring new housing with- 
in the reach of more people, it 
seems to me essential to bring down 
the rate. I am quite skeptical that 


> This editorial outlined nine-point program 





AN AMERICAN BUILDER EDITORIAL 


Set your sights... 





2,000,000 homes a year 





is this industry's goal 





BUILDERS ARE BREATHING fire and fury at the attitude of the Admin- 
istration and of many bankers and business men that there's really nothing 
very serous about letting home building dwindle and dawdle along at 800,- 
000 to 900,000 units a year 

Why is it, thoy ask, that home building is sharply off from recent years 
while every other segment of the US. economy is operating at top production” 

Is it because we are over-built, over-priced, or unable to construct the kind 
of homes Americans want? The answer obviously is no on ail points 

The basic reason. American Builder believes, is a whopping underestimate 
of the real need of the American public for more and better houses. To speak 
of 800,000 or 900,000 houses a year as “enough” for our dynamic, growing 
prosperous and home-hungry population is to ignore every sound recent study 
nciuding that of the President's own Housing Committee 


BOTTLING UP OUR DYNAMIC INDUSTRY at these horse-and-buggy 
levels is a slap im the face to American enterprise and ingenuity 

Home building is not a “postponable” item, to be turned on or off at will 
to offset fluctuations of the economy. Nor is it any more “inflationary” than 
other industries—such as automobile building—that create jobs and provide 
needed goods. New homes are a vital need of our people, and we should have 
a vigorous national housing policy based on that need 


RIGHT NOW, THIS YEAR we should be building at least | 200,000 houses 
just to keep up with family formations and demolitions. By 1960 the need 
will rise to 1,500,000. And by 1975S our housing requirements rise to 
2,000,000 units a year 

Constructive, long-range legislation should be enacted by Congress at once 
to permit and encourage building at these levels which are conservative in 
terms of population growth, movement and wealth. Low down payments 
30-year loans, a central mortgage bank to encourage the free flow of funds 
should be established. And the fixing of interest rates at unworkable levels 
by law or government bureau should be abolished 

Again we say, lets raise our sights. We need @ housing policy and housing 
legislation with a goal of 2,000,000 homes a year 


Here's why American Builder 
says we need to set our sights 
for a greatly EXPANDED market 











FIRST PAGE of article in June AMERICAN BUILDER pointed out 
economic factors indicating short- and long-range housing needs. 
Rest of article gave details, called for industry, government action. 


raising the rate would provide any 
substantial solution, since the busi- 
ness concerns which are most re- 
sponsible for the increase in con- 
struction would find a small increase 
in interest far less burdensome than 
does the prospective home buyer. 
If we keep leapfrogging the interest 
rate upward, business concerns— 
which deduct half their interest 
costs in taxes and can pass on much 
of the raise to consumers—will still 


be in the same position of relative 
advantage, while the higher the rate 
goes, the more individual buyers 
will be squeezed out. 

I also find myself somewhat 
critical of your third chart because 
it tends to conceal the fact that the 
price of housing has been rising 
faster than average family income. 
—Joseph S. Clark 

Subcommittee on Housing 

U.S. Senate 


Include photographs or drawings if you have them. We'll not use your name if you feel strongly about it. 





Crumbling Plaster 








CONDENSATION WILL MAKE PAINT PEEL, 
PLASTER CRUMBLE, WOOD ROT, AND 
MASONRY AND MORTAR DETERIORATE. 


Insulation which is not protected by an 
adequate vapor barrier can allow consid- 
erable water vapor to flow into ceiling, wall 
and floor spaces, where if it condenses it 
may cause damage. It causes millions of 
dollars in repair bills annually. Vapor is a 
gas with 1/205,000 the density of water at 
32°F. It flows from high vapor density 
areas to low. 


Cold air can retain less vapor in suspen- 
sion than warm air, and hence is an area 
of low vapor density. Vapor flows through 
plaster, wood, brick, stone, asphalt, build- 
ing paper, and ordinary non-metallic 
building materials, in the direction of the 
least dense vapor area, usually the coldest. 
When it touches here a substance colder 
than the dew-point of the air which holds 
it, vapor condenses. 


Condensation stimulates the growth of 
fungi and insects which greedily break 
down wood and cause timber rot. It causes 
paint to peel, plaster tocrumble, iron torust. 


HOW TO MINIMIZE CONDENSATION 


Almost impervious to vapor, scientific 
multiple aluminum also retards condensa- 
tion-formation. The slight mass of the alu- 
minum foil on the warm side (1/5 oz. per 
sq. ft.) quickly approximates the adjacent 
air’s temperature (by conduction), and so 
can extract very little heat from the air. 
Therefore the adjacent air on the warm 
side remains warm and can retain its vapor 


Warped 
Finish 

= ee Flooring 
} Rotted, 
Warped 





Rotted, 





Sills 





content in suspension, avoiding condensa- 
tion formation. On its colder side, the alu- 
minum foil is slightly warmer than the air 
adjacent to it. Since heat flow in conduc- 
tion is from warm to cold, the added 
warmth enhances the ability of this air to 
hold more vapor without condensing. 


The aluminum surfaces havea high 97% 
reflectivity to heat rays; a low 3% emissiv- 
ity. The foils also reduce inner and outer 
convection. Conduction is slight through 
the preponderant, low density air spaces. 


The U. S. NATIONAL BurEAu oF STAND- 
Arps has prepared a helpful and informa- 
tive booklet, “Moisture Condensation in 
Building Walls.” Use the coupon and we 
will send a free copy. 


THERMAL VALUES 
infra Type 4 Parallel insulation 


Down-Heat C .042*=7%” non-metallic insulationt 
Up-Heat C.105*=3%” non-metallic insulationt 
Wall-Heat C.068*=4%” non-metallic insulation? 


Cost installed between wood joists, 
material and labor, about 8¢ sq. ft. 
Type 6 also available 
Can be purchased everywhere through your 
preferred local dealer. 

*Determined by watpet of National Bureau of Standards 

H.H.F.A. Research Paper 32 


tCaiculated on basis of irises 
in Fed. Specs. LLL-f-321b; HH-1-58 


thermal values cited 
HH-1-521c; HH-1-551a. 


PS 0 SS OS OC OS OOS OSS OOeee 
Infra Insulation, Inc., 525 Bway., N. Y. C. Dept. B-8 
Send “Moisture Condensation in Building Walls.” 
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KIND OF BUSINESS. 





ADDRESS. 
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Rotted and 
Warped Studs 
& Sole Plate 


Warped Joists 
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The Building Outlook 


SMALL TALK 
THE BIG QUESTION 


How durable are your houses? 
That’s a question home buyers 
are asking these days, according 
to a survey conducted by S & W 
Builders, Inc., Indianapolis, which 
handles homes prefabricated by 
the U. S. Steel Corp. The second 
most important question asked by 
prospective purchasers is about 
economy of maintenance. 


CUT LOCAL RED TAPE 


Action is needed at the commu- 
nity level to make it easier to sell 
more than 2,000,000 older homes 
each year, says Harold P. Braman, 
executive manager, National Sav- 
ings & Loan League. “You can 
change title to a car ...ina 
few minutes at slight expense,” 
he said. “Look at the costs, time, 
red tape and irritation involved 
in transferring title to a house. 
This is a nationwide problem that 
requires action at the community 
level.” 


DO IT YOURSELF 

Aren’t you glad you’re not living 
in Russia. Pravda has suggested 
that the thousands of Soviet 
workers who need new homes 
should build their own. That’s 
just the opposite of what AMER- 
ICAN BUILDER stands for. Most 
Americans are so well-housed be- 
cause they have professional 
builders put up their homes. 


TOMORROW'S PREFABS 


Within the next decade brick 
walled homes will be built in fac- 
tories. That’s the word from S. A. 
Bortz and Alexander Pupulidy of 
the Illinois Institute of Technol- 
ogy. 

They also predict that these 
houses will contain insulation and 
the exterior and interior finish in 
one unit. 








THE 1957 HOUSING BILL enacted by Congress contains 
enormous potential benefits for this industry. Every- 
thing needed to assure a sound long-range home building 
program in keeping with our population growth and 
housing needs is there. Some immediate improvement is 
bound to result. 


FLEXIBILITY IS THE KEY to the new bill. It gives the 
FHA Commissioner authority to set low down payments, 
to control discounts and to set interest rates—which 
may be as high as 6% under the law. The tools are pro- 
vided for an adequate home program. 


WILL THE TOOLS BE put to work? There’s a strong 
anti-inflation group opposing their use. We believe the 
administration will apply the provisions of the act spar- 
ingly at first, but enough to insure a reasonably good 
year in 1958. Certainly Congress has indicated it wants 
more homes built. The Republican party heads do too, 
but without undue inflationary pressure. Wisely adminis- 
tered, this bill will encourage a sound program that 
should satisfy both requirements. 


1,000,000 STARTS this year are now assured and the out- 
look for 1958 is brighter because of the bill. Inventories 
of houses have been wiped out, vacancies are virtually 
non-existent. The housing need is acute. Competent au- 
thorities estimate it at 114 million a year as of right now. 


LOOKING AT THE GOOD in this bill, there’s no doubt 
about its excellent long-term benefits. It firmly establishes 
the principle of low down payments for all. It encourages 
needed building of low-cost houses, as well as permitting 
easier terms for higher brackets up to $24,000. It wisely 
centers responsibility for control of interest rates, dis- 
counts and building practices in the FHA Commissioner. 
If the bill is soundly administered so that building keeps 
pace with the present and future great housing need of 
this country, the American public and the building indus- 
try will know whom to credit. JOSEPH B. MASON 





nother New and Bigger 
Forward Control Jeep’ Truck 


Here’s the bigger, more powerful, 7,000-pound @ All-time high for “big-load” maneuverabil- 
GVW Forward Control ‘Jeep’ FC-170 Truck: ity! The FC-170 is the only 4-wheel drive truck 


, : “x to give you “go-anywhere™ ‘Jeep’ maneuverability 
@ Advanced Forward Control design! The same Ss gst. 3 a 

: with a payload capacity of up to 3500-pounds. 
new, advanced features that made the Forward 


Control ‘Jeep’ FC-150, an immediate success. Other outstanding features! It’s really a 


4-wheel drive truck —not a modified 2-wheel drive 
@ More cargo space on less wheelbase! A 9-foot rete , 


truck, not a conversion! High-torque Hurricane 
flatbed pickup box on a wheelbase only 103's- age: ssi I er 
snches long! Bed is 27-inches from sround for 6-226 engine. time-tested and performance-proved 
< og! > s Zi- ‘hes ‘ ero oO . b . ° 
‘be . , * spacious Safety-View Cab + big wrap-around 
back-saving ease of loading! ot . he Letitia 
windshield + wide 63-inch tread for ground- 
@ More efficient space utilization! Compare it gripping stability in off-road travel + shifts easily 
with any other 4-wheel drive truck — only the into 2-wheel drive for highway travel + with 
FC-170 gives you so much cargo space per inch power take-off, operates a wide range of special 


of wheelbase! equipment from winches to belt-driven machinery. 


The newest addition to the 4-Wheel-Drive ‘Jeep’ family...ready for the bigger, tougher jobs! 





yeep /. Forward Contro/ 
mc] BOVTO 





, . . WILLYS... world’s largest manufacturers 
SPACIOUS SAFETY-VIEW CAB puts you ina EXTRA 4-WHEEL-DRIVE ‘JEEP’ TRACTION er von 
“Forward Control” position, gives you takes heavy loads to off-road areas im- 


greater command of any driving situation, possible for ordinary vehicles to reach. Willys Motors, Inc., Toledo 1, Ohio 
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Pulse of Building 


HOUSING STARTS... 


... by Years 
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Source Charts and 2—U 5S Bureau of Labor Statistics 
] ENCOURAGING SIGNS are seen in the 97,000 June starts. Despite 
continued reports of tight money, the decline from May was only 
seasonal. The seasonally adjusted annual rate was about 985,000. 











Interpretations: 


Using revised seasonal adjustments 
introduced annually with June data, 
the seasonally adjusted annual rate 
of total housing starts has remained 
close to 1,000,000 units throughout 
the first half of the year. Privately- 
owned starts, alone, averaged about | t+ 
950,000 units on a seasonally ad- tif) i | rn al eae te bos | |_Ihas 
justed basis. If the reduced down ne | | 1 yos@livesy | | |) 
payments on FHA-insured mort- B cr ian Se Gn On ee A Ge eB cs Ee 4140 
gages, and other provisions of the | WHOLESALE. | + 38282825 
new housing act, provide any stimu- ‘Rees PRICES | ee | | 
lus to the present housing market, = hase 
it is likely that starts for the year 100 | | | L dias 
will go over 1,000,000. 1950 ‘52 ‘54 ‘56 JF MAMJSJSASONDJSFMAM J 


Wholesale Prices and Average Hourly Earnings Building Construction (1947-49 100) 
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15 LEADING HOME DENOTING RELATIVE STABILITY in building costs this year, the 
B U I L D ING A REA 5 indexes of wholesale material prices and hourly earnings have held firm 
a oe & ee ae or moved only fractionally since the beginning of January. 


% Change 
Jan.-Mar. 
Units 


eee CONSTRUCTION ACTIVITY... 
New York  --s,452, 35 $ Billions | | ...by Months 
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Phoenix 
Cleveland ' 10 
Atlanta j 1950 ‘52 ‘54 ‘56 JFMAMJJASOND J FMAM J 
icone i" Source: U.S. Dept. of Labor (BLS) and U.S. Dept. of Commerce (BDSA) 


Milwaukee ; 1,827 al GAINS OVER 1956 in most types of work except new housing, stores 
*Based on building permit reports and an esti- 


: - ; oe and military facilities are reflected in record outlays for June and the 
mate of units started in non-permit issuing parts . P es 
of these areas. first half of 1957 in total construction activity. 
















































































ALL NEW! 


COMPLETELY RE-ENGINEERED 


FIRST AWNING WINDOW 
ADVANCEMENT IN YEARS! 


give your homes “1960 NEW” buy-appeal . . . increase profits $45 per house! 


MODERNAIRE 


CLOSED HEAD 
APERTURE 


Tightly sealed wood- || 


to-weed contact. 


4 aa - » Guw 





ly ~ “s 
- & 
ti A 


ee easier, installs 


Modernaire’s “Years-Ahead” window ob- 
soletes all others. It looks better, operates 


quicker! For fast house- 


selling-action, see these brand new, 
OLD FASHIONED = special Modernaire features TODAY! 


AWNING WINDOW 
Open gap. 


> J 
$3 2) 


SHADOW BOX FRAME 
PRE-PITCHED FRAME 


ED suir-in SCREEN ...no installation | 
4] CLOSED HEAD APERTURE 





- SHADOW BOX FRAME 
| Converging lines vis- 
| wally minimize frame 

thickness; increases 


gless area. 


— ——s 
— =F 
NY, 7 
rh ; 
i= >t 


IDEAL FOR CASEMENT USE 


LEARN HOW TO INCREASE PROFITS 
AS MUCH AS $35 - $45 
PER HOME 
RUSH YOUR WINDOW SPECS TO: _ 


SLIP-IN SCREEN 
Drops inte locking 
groove — absolutely 


me herdware to in- / } : 
stall. YA T 


HOW! Factory PRIMING ON REQUEST . . 


Magic Link ROTO-OPERATOR pulls 
sash in at corners . . . saves you 
up to $3.00 per window. Lever op- 
erator, locking handles or push-bar 
optional. 


REMOVEABLE, REUSABLE, INSIDE 
WOODSTOP GLAZING, eliminates 
putty maintenance, allows glass 
replacement from inside. 


TROUBLE-FREE WEATHERSTRIP & 
HARDWARE . . . mounted where 
paint, plaster, debris can't collect. 
Makes painting easier, faster! 


OUTSIDE STORM PANELS INSTALL IN 
1 MINUTE. 


ULTRAPANE INSULATED GLASS 
AVAILABLE. 


UNION MADE— UNION GLAZED — 
UNION LABELED ! 


PRE-PITCHED FRAME 


- all 4 sides for 
automatic sub-sill 
placement. 


. write for our low prices. 


8400 KINSMAN ROAD * CLEVELAND 4, OHIO 
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FILE BUT DON’T FORGET 


Tomorrows House 


SINGLE UNIT is perfect rectangle, has windowless and doorless side walls so 
it will fit against adjacent units. Even by itself it’s a handsome house. 


How to build suburbia in the city: 


here's an answer to row housing 


ust row housing always look 

like an attempt to jam as much 
house into as little area as possible? 
Prof. Serge I. Chermayeff of the 
Harvard Graduate School of De- 
sign thinks not, and to back up his 
belief he has produced the good 


Cp ©) oe 


looking house shown here. 

Prof. Chermayeff hasn’t stopped 
at appearance. Into a lot approxi- 
mately 30’x75’ he has been able to 
put a house with most of the fea- 
tures of modern suburban living: 
a small front yard, part decorative 
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and part service, that insulates the 
house from the street; a back yard 
opening off the two rear bedrooms; 
and a patio in the center of the 
house that can be used as an out- 
door living room. The city dweller 
has never been better off. 


BLOCK OF SIX UNITS shows how each house retains a feeling of the out- 
doors despite its limited lot area and its proximity to its neighbors on each side. 





Wood windows are better for homes— 


BETTER HOMES HAVE REMOVABLE 























Satisfied owners are your best “‘permanent”’ salesmen. 
For weather protection, easy operation and lasting 
beauty —R-O-W Quality Wood Windows have no real 
equals. A poor window is not a bargain at any price. 

Pressure-tight R-O-W High-Lite Gliding Windows 
are distinctively styled to provide a smart modern 
flair. They look better—they work better and they are 
INSTANTLY REMOVABLE for easy and safe 
cleaning or painting—inside the home. 

All R-O-W Windows are styled and engineered to 
make modern homes better. 


See your local lumber dealer or write 


ReGeW SALES COMPANY + 1349 ACADEMY «+ FERNDALE 20, MICHIGAN 
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It’s easy to demonstrate the superiority of R-O-W 
Double-Hung Removable Wood Windows. Fine mill- 
work, plus the lift-out feature, sets them apart. 

Wood, itself, is a fine natural insulator. Removable 
wood windows are easier to clean and paint. R-O-W 
Double-Hung Wood Windows are beautifully balanced 
for finger-pressure operation. Toxic treated wood is 
carefully milled to blend with fine home furnishings. 
Yet, with exclusive LIF-T-LOX balance and the 
patented spring mechanism (which insures both 
weather-seal and easy removal), R-O-W Double-Hung 
Windows are competitively priced. 


WINDOW BALANCE 


R-O-W and LIF-T-LOX are the registered trade-marks of the R-O-W Sales Company 


ReO-+W SALES COMPANY + 1349 ACADEMY + FERNDALE 20, MICHIGAN 
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“No question about it,” reports builder Herbert Praver of 
Miami, Fla. “Today’s homebuyers are air conditioning- 
conscious. Even those who cannot yet swing it, recognize 
central cooling as a ‘must’ for the future.” 


Saves on initial equipment 


“And frankly,” writes builder Praver, “that’s one of the big 
reasons we feature Borg-Warner’s Alfol Aluminum Foil 
Blanket. Insulated with Alfol, our homes are right and 
ready for low cost air conditioning at any time!” 


As Mr. Praver knows, Alfol’s efficiency may save up to 
$400 in initial cooling tonnage alone. Insures lowest cost 
operating, too. And no wonder: In the famous Bureau of 
Standards summer comfort tests, it took only two layers 
of aluminum foil to surpass the thickest bulk insulations 
made! With Alfol you get as many as three! 

Isn’t it time your homes enjoyed the benefits of this 
“plus” selling feature? It’s yours at no extra cost . . . be- 
cause Alfol still costs no more than ordinary insulations. 


Free Data Book: Why not investigate Alfol now? Send today 
for your copy of the 24-page Alfol Data Book. Learn how 
Alfol can give you better construction at lower cost. 


Fully protected by Borg-Warner’s Alfol Aluminum Foil Insulation, 
homes by builder Herbert Praver of Miami, Florida are 
right and ready for low cost air conditioning at any time. 


“Alfol Insulation keeps our homes 
right and ready for air conditioning” 


Alfol gives your homes 
. plus a positive vapor barrier 


Application of Alfol is rapid, positive, almost foolproof. 

Close-up of blanket shows how multiple aluminum foil 

sheets space themselves automatically to provide peak in- 

sulating efficiency. The separate vapor-proof backing 

affords a positive, continuous vapor barrier—the best ob- 

tainable, regardless of price. You get two-way protection 
. all in one low-cost product. 


REFLECTAL CORPORATION 


A subsidiary of Borg-Warner Corp. 


310 South Michigan Ave., Dept. C-6, Chicago 4, Ill. 


full insulation . . 


Export sales subsidiary: 
Borg-Warner International Corp. 
36 So. Wabash Ave., Chicago 3, lil. 


AMERICAN BUILDER 





Bw as cae 


GOING TO PRESS 





SPECIAL 
REPORT 


**1,000,000 starts this year 
are now assured .. . Flexi- 
bility is the key .. .”’ 

See page 11 


**it will act as a stimulus to the 
buying public and a relief to 
the builders.’’ 

See page 22 


*. . . will gradually improve 
housing picture insofar as new 
starts are concerned.”’ 

See page 23 


‘*. . . home ownership avail- 

able to many not able to meet 

the former requirements.’’ 
See page 23 
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New housing act: 
what will it mean 


to your future? 


he wave of optimism which swept the home-building industry 

after President Eisenhower signed the new housing bill is being 
tempered by worries over whether the Administration would allow 
the full terms of the measure to go into effect. As AMERICAN 
BUILDER went to press, indications were that the favorable down- 
payment terms provided in the new law might be held up for 
some time. Reports were that some of the Administration’s finan- 
cial officials felt that any increase in construction activity would 
add to inflationary pressures. 

In addition, the President’s criticism of certain of the bill’s pro- 
visions for FNMA spending indicated that some funds would be 
held up—at least for the current fiscal year. 

As passed by Congress, the bill would give builders one of the 
best tools they’ve had to work with in a long time. While it doesn’t 
solve all the “tight-money” problems facing the industry, it does go 
a long way toward easing them. The establishment of lower FHA 
down payment provisions and the increase in FNMA’s borrowing 
authority could do much to stimulate starts for the balance of this 
year and in the years to come, according to builders contacted 
in a nation-wide telegraphic survey made by AMERICAN BUILDER. 
(See page 22.) 

Although builders didn’t get all they asked for, the new low 
down-payment provisions, if put into effect, are certain to open up 
the market to thousands of new home prospects. And, by increas- 
ing FNMA’s borrowing power by $650 million, the housing bill 
will pump much needed funds into the market. 

The picture isn’t entirely unclouded, however. Builders still 
have many unanswered questions in their minds. They’re worried 
about whether lenders will accept lower down payments; they’re 
wondering what the FHA commissioner and VA administrator 
will consider “fair” discounts. (The housing bill provides for them 
to fix “reasonable limits” on discounts among other charges. ) 

Despite the fact that these questions probably won't be 
answered for a while, the feeling is that “bad times” are on the 
ebb—that starts will certainly pick up for the balance of this year 
and that next year and the years to come will offer the best 
period for home building the nation has ever seen—if the bill is 
wisely administered. 


Here’s how the bill shapes up 5 
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HERE’S WHAT CONGRESS DECIDED ON: 


Low down payments; discount 


In brief: 


When the Housing Act of 1957 
became a law, it provided the in- 
dustry with some first-rate tools. 

The increase in FNMA’s bor- 
rowing authority by $650 million, 
for example, means that lending 
institutions should have more 
money for new home mortgages. In 
the face of the tight-money situa- 
tion, this is welcome news to 
builders who have been hard hit by 
the lack of financing. 

The biggest boon, however, will 
come if the FHA commissioner 
puts the lower down-payment terms 
into effect. Whether this action 
would come was uncertain as 
AMERICAN BUILDER went to press. 

One thing seemed certain: the 
green light is necessary on these 
lower terms if home building is to 
pick up for the balance of the 
year. 

Reports indicate that many 
builders have made commitments 
with prospective purchasers which 
hinge on these lower terms. These 
commitments would be out the 
window if there should be a long 
delay by the FHA commissioner 
in approving low down payments. 

Another provision which build- 
ers are watching is one which gives 
the FHA commissioner and the VA 
administrator the right to fix “rea- 
sonable limits” on charges 
and discounts. 

So many of the industry’s prob- 
lems have stemmed from discounts 
that this provision is of great im- 
portance. 

It seems likely that it will be 
some time before any final decision 
is made on what are “reasonable 
limits” since these are to be deter- 
mined by certain stated conditions. 
(See Discounts on next page.) 

All in all, the Housing Act 
should do much to stimulate home 
building—if and when all of its 
provisions are set into motion. 

Following is a detailed summary 
of three of the bill’s major provi- 
sions—down payments, FNMA 
and discounts—and a brief outline 
of other provisions. 


fees, 
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NEW DOWN PAYMENTS AUTHORIZED 


FHA VALUE DOWN PAYMENT 


OLD LAW 


DOWN PAYMENT 
NEW LAW 


REDUCTION IN 
DOWN PAYMENT 





$ 6,000 $ 300 
10,000 700 
11,000 950 
12,000 1,200 
13,000 1,450 
14,000 1,700 
15,000 1,950 
16,000 2,200 
20,000 3,200 
22,000 3,700 
25,000 5,000 








$ 180 $ 120 
300 400 
450 500 
600 600 
750 700 
900 800 

1,050 900 
1,200 1,000 
2,400 800 
3,000 700 
5,000 xxx 











Low terms could open 
home ownership to 


thousands; some down 
payments cut $1,000 


The goal of reduced down pay- 
ments has finally been reached 
with the establishment of this 
schedule: 

3% down on the first $10,000 
of appraised value. 

15% of the value in excess of 
$10,000, but not over $16,000. 

30% of such value in excess of 
$16,000. 

The present law is continued, 
limiting builders’ firm commitments 
to 85% of buyers’ loan and re- 
quiring a 10% down payment 
where a house is not FHA-ap- 
proved prior to construction and is 
less than one year old. Maximum 
mortgages of $20,000 and 30-year 
terms are continued. 

The lower down payment provi- 
sions hinge on a clause giving dis- 
cretionary powers to the FHA com- 
missioner. In establishing the lower 
down payments he is called on to 
determine that such action is in 
the public interest, taking into ac- 


count (1) the national economy 
and conditions in the building in- 
dustry, and (2) the availability or 
lack of financing for VA-guaran- 
teed loans under the GI bill. 

Obviously, this is one of the 
most important provisions in the 
entire act. Should the administra- 
tion decide it does not want to 
stimulate home building, the FHA 
commissioner could decide not to 
put these lower down payments 
into effect immediately. Or, some 
other combination of down pay- 
ments could be established. 

NAHB has asked the commis- 
sioner to act as soon as the bill is 
signed. The need for the lower 
down payments is graphically shown 
by an AMERICAN BUILDER survey 
of local HBA presidents, wh'ch 
asked what lower down payments 
would mean in their areas. (See p. 
22.) All indicated that lower down 
payments would help the industry 
to emerge from its slump. 

The value of lower down pay- 
ments can readily be seen in the 
above table. The very low down 
payments possible on $10,000-and- 
under housing should take up much 
of the slack caused by the slow 
lending under VA. But some of 
the best advantages gained are in 
the $14,000 to $16,000 price range 
where the new schedule means re- 
ductions in down payments of from 
$800 to $1,000 as compared with 
the old schedule. 
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controls; 


Commissioner to decide 
on ‘‘reasonable limits’’ 
for fees, charges, 


discounts 


For the first time since the 1950 
housing bill, discount control pro- 
visions show up in the housing law. 

Specifically, the act provides 
that the FHA commissioner shall 
fix “reasonable limits on the 
charges, discounts im- 
posed upon the builder, seller or 
purchaser in connection with the fi- 
nancing of the construction or sale 
of any housing covered by a mort- 
gage covered under the National 
Housing Act, whether or not such 
charges, fees, and discounts are 
imposed in connection with the fi- 
nancing under such a mortgage.” 

The bill also has the same pro- 
visions for the Administrator of 
veterans affairs in connection with 
VA loans. 

In both cases, these limits “may 
vary in accordance with the terms 
of the mortgage involved, the geo- 
graphical area in which the housing 
is located, and such other pertinent 
factors as the commissioner or ad- 
ministrator deem advisable.” 

Whatever amounts the FHA 
commissioner and VA administra- 
tor finally determine should be set 
for discounts, fees and charges, it 
seems unlikely that the agencies 
will be able to fix “reasonable 
limits” without a great deal of 
study and consultation with build- 
ers, lending institutions and other 
concerned groups. 

One favorable factor, however, 
is the language in which these pro- 
visions are written. Since geograph- 
ical location is to be considered, 
along with mortgage terms and 
“other pertinent factors,” there 
should be a great deal of flexibility 
in the administration of this section 
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FNMA $$$ 


of the housing act. 

It may be that discount controls 
will never go into effect. 

When President Eisenhower 
signed the bill, he stated he was 
against such controls since they had 
“been tried before and have found 
to be unsuccessful in accomplish- 
ing their avowed purpose.” This 
was NAHB’s position when the bill 
was before Congress. 

The President added that “Con- 
gress should remove this. impedi- 
ment to a healthy private housing 
economy early in the next session.” 


Increase in borrowing 
authority means lenders 
will have more funds 


for home loans 


Increased mortgage purchase 
authority in the secondary market 
has been provided for the Federal 
National Mortgage Authority. The 
new housing act increases FNMA’s 
borrowing authority by $650 mil- 
lion by authorizing the Treasury to 
purchase an additional $65 million 
in FNMA preferred stock. (This 
is in addition to the previous $500 
million increase granted earlier 
this year.) 

Although an increase of $650 
million in FNMA’s borrowing au- 
thority falls short of what builders 
were hoping for, it does provide a 
brighter mortgage money outlook 
for the future. 

With FNMA buying more of 
their mortgages, lending institutions 
will have a greater supply of funds 
with which to finance new mort- 
gages. 

The President’s dissatisfaction 
with overall FNMA provisions will 
probably mean a hold-up in using 
all the funds provided for its vari- 
ous functions. 


Off-base military housing 
rejected; over-income 
families cannot stay in 
public housing 


Other provisions of the bill cover 
these subjects: 

e@ Low-cost housing: maximum 
limit on Sec. 203 (i) low-cost hous- 
ing for outlying areas is raised from 
$6,650 to $8,000. Down payment 
is reduced from 5% to 3%. 

@ Urban renewal: down pay- 
ments for one to four-family units 
under Sec. 220 are changed to con- 
form with Sec. 203. No change is 
made in existing provisions for Sec. 
221 low income housing. 

e@ Rental housing: an_ extra 
$1,000 in mortgage amount per 
room is authorized for Sec. 207 
projects in high cost areas despite 
total number of rooms per unit. 

@ Slum clearance: federal capi- 
tal grant funds increased $350 mil- 
lion for one year; business reloca- 
tion payments increased from 
$2,000 to $2,500. 

@ Public housing: room cost 
limits increased from $1,750 to 
$2,000 (except $2,500 for elderly 
persons’ units). More important, 
however, was the rejection of a pro- 
posal to permit over-income tenants 
to remain in_ public housing. 
Amendments to kill “workable 
program” requirements and limit 
new units to relocation of displaced 
families were also eliminated. 

e@ Military housing: a special 
FHA program for off-base military 
housing was rejected. 

e@ Other provisions: YVHMCP 
was extended for two years. College 
housing loan funds were increased 
$175 million and program ex- 
panded. But, interest rate increase 
was rejected. A farm housing re- 
search program for two years of 
$600,000 was approved. 


What they’re saying about it > 
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OPTIMISM TINGED WITH CAUTION: 


How the 


Builders forecast 
brightening picture 


Things definitely look brighter, 
rememering there are varying de- 
grees of incandescence. 

Those are the words of J. W. 
Walker, president, HBA of Metro- 
politan Atlanta. And, they just 
about sum up the results of an 
AMERICAN BUILDER survey of 
builders on the new housing bill. 

The survey indicates that most 
builders are still worried about the 
availability of mortgage money and 
about discounts. But on the whole, 
they feel the new bill will open the 
FHA market to untold thousands 
who have not been able to get up 
down payments previously. 

Here’s what builders told us: 


1,000,000 starts seen 


“It is possible that we could 
reach our goal of 1,000,000 units 
. . . —Frank Calcara, pres., HBA 
of Metropolitan Washington. 

“1958 should show an increase 
in housing starts of approximately 
15% over 1957.°—Robert B. 
Snowden, pres., HBA of Memphis. 

“The increase of starts effected 
by the proposal should exceed 20% 
locally and 10% on a national 
scale." —- W. Roy Eargle, pres., 
HBA of Columbia (S.C.). 

“Reduction in FHA down pay- 
ments will replace in part some of 
the lost business due to shut off 
of VAs.”—E. Price Hampson, 
pres., Albuquerque HBA. 

“New housing bill . . . will cause 
an immediate upturn in the in- 
dustry. It will act as a stimulus to 
the buying public and a relief to 
the builders. . I believe that ade- 
quate financing will be available 
and starts for 1958 will exceed 
1,200,000."—C. Fred Dally, pres., 
HBA of Greater Seattle. 

“If mortgage lenders accept 3% 
loans without penalizing them with 
additional discount it will help our 
area immediately—20% to 30%.” 
Cecil Woods, pres., Norman 
(Okla.) HBA. 
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WILL HE OR WON’T HE? It’s up to 
Norman Mason to put lower down 
payments into effect. New housing law 
gives power to FHA commissioner 


“Indications are that Nebraska 
lenders will hold to 10% down, but 
increased availability of mortgage 
money will tend to open market to 
lower income groups.”—Keith H. 
Tobias, pres., Omaha HBA. 

“In 1958, starts may jump to 
1,300,000.”"—Joseph Singer, pres., 
HBA of Philadelphia and Suburbs. 

“Builders . . . feel that the year 
1958 will show increased housing 
starts by about 15% in this vicin- 
ity.".—Leo C. Rush, pres., Portland 
(Ore.) HBA. 

“Liberalized down payment struc- 
ture will help, but will not replace 
present VA program. Builders ex- 
pect 1958 to be better than 1957.” 
—Richard Prigmore, pres., Colo- 
rado Springs HBA. 

“GI commitments are rapidly 
running out. . With liberalized 
terms, this slack will be taken up 


industry reacted 


provided lenders accept lower 
down payments. . . —W. Dz. 
Coffman, pres., Minneapolis HBA. 

“Expect 10% additional starts 
last half 1957 over first half. An- 
ticipate total starts for 1957 nation- 
wide, 950,000; next year, 1,100,- 
000."—Joe Maberry, pres., HBA 
of Dallas County. 

“Locally, I predict increase in 
$12,-$15,000 homes due to liberal- 
ized down payments.”—Tom Rast, 
pres., Birmingham AHB. 

“The future is brighter in home 
building field. I believe we will now 
have 900,000 starts in 1957 and 
probably 1,000,000 in 1958.”— 
C. W. Kendall, pres., HBA of Palm 
Beach County (Fla.). 

“In 1958, if we have lower down 
payments on FHA and if we can 
get our buyers qualified and plenty 
of money is available, we should 
build better than 1,000,000 
houses.” — Ralph Canine, pres., 
HBA of Des Moines. 

“We feel liberalized FHA down 
payments will definitely stimulate 
sales depending on availability of 
mortgage financing.”—Julian Rash- 
kind, Tidewater (Va.) AHB. 

“Builders . . . definitely feel that 
the liberalized down payment terms 
... will brighten picture—if realistic 
attitude is taken towards relation- 
ship of housing expenses and mort- 
gagor’s income.”—Irvin Yackness, 
exec. vice pres., Builders Assn. of 
Metropolitan Detroit. 

“Liberalized FHA will make 
prospects some brighter for this 
year, but comes too late to affect 
most builders programs. 1958 will 
be some brighter.”—D. D. Hutchi- 
son, pres.. Houston HBA. 





THE OUTLOOK AT PRESS TIME 


As AMERICAN BUILDER 


from 5% to 54%. 


supply and demand for funds.” 





went to press, 
lower down payments might not go into effect until the Fall. 
Meanwhile, FHA was said to be considering raising interest rates 
Indications of this may lie in this statement by 
the President when he signed the bill: “The real solution for inade- 
quate mortgage funds and excessive discounts is to permit the interest 
rates on Federally-insured and guaranteed mortgages to reflect the 


word came in that 
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to the new 


Lenders optimistic 


but more cautious 


Lenders, while agreeing that the 
liberalized FHA terms will have 
some beneficial effects on home 
building, were more _ cautious. 
Here’s what they told AMERICAN 
BUILDER: 

“The lower down payments . 
may help home building, but they 
will also add inevitably to the in- 
flationary pressures now threaten- 
ing the housing industry. Since 
World War II, housing costs have 
run substantially ahead of the cost 
of living and per capita incomes. 
The 1957 legislation will tend to 
widen the gap still further. . . ."— 
Norman Strunk, exec. vice pres., 
U. S. Savings and Loan League. 

“The liberalized down payment 
terms contained in the new housing 
law will undoubtedly provide some 
expansionary effect. With present 
record-high levels of construction 
(seasonally adjusted annual rate of 
$46.9 billion in May) and with vir- 
tually full employment, I would 
anticipate additional inflationary 
pressures from these provisions. 
The National Assn. of Mutual Sav- 
ings Banks has taken the position 
that the overall economy would be 
benefited more by tightening the 
down payment requirements at this 
time rather than liberalizing them, 
although it does not object to 
stand-by provisions for liberaliza- 
tion if the President felt that gen- 
eral economic conditions war- 
ranted.”—-Grover W. Ensley, exec. 
vice pres., NAHSB. 

“One of our executives feels 
that the liberalized down payments 
on FHA loans will gradually im- 
prove the housing picture insofar 
as new starts are concerned. Un- 
realistic interest rates will still be 
a deterrent.”"—Mortgage Bankers 
Assn. of America. 

“Easier down payments will 
stimulate demand, but this does 
not increase the flow of credit into 
mortgages. I do not expect the 1957 
housing amendments to increase 
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housing bill 


the number of starts this year or 
next, unless Congress does some- 
thing to remove the inconsistencies 
between federal credit policies and 
federal housing policies.”—Harold 
P. Braman, exec. manager, Na- 
tional Savings and Loan League. 

“New liberalized FHA down 
payments will be of some slight 
benefit to sales in this area but 
nothing spectacular will result. Our 
problem is customer more than 
credit . . . I do not expect any 
appreciable change in the volume 
of sales for the balance of this year 
in spite of new FHA terms.”— 
Howard Edgerton, pres., California 
Federal Savings & Loan Assn. 

“Locally, we anticipate an in- 
in home building due to 
lower down payments. Many build- 
ers have been holding back waiting 
for a clearer picture oh the housing 
bill."—Fred Jackson, vice presi- 
dent, Dime Savings Bank of Brook- 
lyn. 


crease 


A good start—but 
money is still key 


by H. R. Northup, 
Exec. Vice Pres., 
National Retail Lumber 
Dealers Assn. 


The Housing Act of 1957 is in 
the right direction but the degree 
to which it will stimulate home 
construction depends to a large ex- 
tent on the future 
availability of mort- 
gage money. 

The lower down 
payment _ require- 
ments for FHA- 
insured loans will 
make home owner- 
ship available to 
many not able to 
meet the former 
requirements, if lending institutions 
will make loans under the new 
liberal terms. It should also be 
noted that these new terms do not 
automatically go into effect, but 
the FHA Commissioner is given 


Northup 


authority to put them in effect. 

The additional authorization for 
FNMA’s secondary market opera- 
tions should provide some addi- 
tional funds for mortgages. 

The provision in the new hous- 
ing act directing the commissioner 
of FHA and the administrator of 
Veterans Affairs to fix reasonable 
limits on fees and discounts on 
FHA and VA loans, would not be 
necessary if Congress would pro- 
vide for greater flexibility in the 
FHA and VA interest rates. It is, 
in my Opinion, very doubtful that 
any formula for discount control 
will accomplish the desired end, 
particularly when the ceiling on in- 
terest rates remains at the present 
level. Any formula to limit dis- 
counts must recognize the differ- 
ences between various sections of 
the country and many other factors 
which will, I believe, make it ex- 
tremely difficult to administer this 
provision. 

The new housing law continues 
to 1959 the operation of the volun- 
tary Home Mortgage Credit Pro- 
gram scheduled to terminate this 
year. I assume that in the future 
the VHMCP will place more FHA- 
insured mortgages and fewer VA- 
guaranteed mortgages because of 
the 4'2 % interest ceiling on VAs. 

The new housing law increases 
the maximum loan under the 
203 (i) FHA program for low-cost 
housing in outlying areas where 
the Commissioner finds it is not 
practicable to obtain conformity 
with many of the requirements es- 
sential to the insurance of mort- 
gages on housing in built-up areas. 

Unfortunately, the new housing 
law does not provide for an in- 
crease in the interest rate on VA- 
guaranteed home loans. This, for 
all practical purposes, means the 
end of this program before its 
scheduled termination next year. 
The present 412 % rate is not com- 
petitive with other types of invest- 
ment with greater yields. 

All in all, under the new housing 
law, I look for 1957 to be a rea- 
sonably good year in new home 
construction although probably not 
as good as 1956. 


What Dickerman says > 
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DICKERMAN’S COLUMN .. . 





How to make the new housing law work 


by John M. Dickerman, Executive Director, National Assn. of Home Builders 


The Housing Act of 1957, which 
President Eisenhower signed into 
law, will, with proper implementa- 
tion by the Federal agencies in- 
volved, become a 
mighty milestone 
in the forward 
progress of Amer- 
ican home build- 
ing. Inherent in the 
act’s provisions are 
opportunities for 
hundreds of thou- 
sands of substantial 
American families 
of moderate income to attain their 
goal of home ownership. 

As the forces which this act has 
the ability to generate come into 
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full play, the obligations of every 
segment of the home-building in- 
dustry must keep apace. The re- 
sponsibility lies heavily upon the 
lending institutions to make the 
necessary mortgage credit available 
at terms our families can afford; 
upon the builders to insure sound 
workmanship and quality materials 
and equipment commensurate with 
price. 

As the act was completed by 
Congress after long weeks of hear- 
ings and debate and was sent to the 
White House for final action, there 
were two disclosures of major im- 
portance which had a relationship 
to it. 

One was unexpected, the other 


a continuation of a trend which 
had manifested itse'f earlier. 

The number of family forma- 
tions, 1,190,000 during the 12- 
month period of March, 1956 to 
1957, far exceeded the expectations 
of the Census Bureau and other 
authorities. 

This is one prime indicator of 
the nation’s housing requirements. 
Another is the vacancy rate, which 
dropped to 2.3 per cent as of the 
end of March. 

These developments underscore 
again and again the immediate 
need for a greater volume of hous- 
ing, which the Housing Act of 
1957 has the capacity—and must 
be given the latitude to inspire. 





HBA goes all 


out to bring 
new industry 


to L.l. area 


Builders on Long Island, N. Y., 
who have just about run out of 
suitable home sites within com- 
muting distance of New York City, 
are looking to outlying areas on 
which to continue their home 
building operations. 

The problem, as they see it, is 
to bring new industry to the Island 
—then build homes for the thou- 
sands who would be employed by 
this new industry. 

The builders have a tremendous 
stake in the future of Nassau and 
Suffolk counties—two of the three 
counties which make up the major 
part of Long Island. (The third is 
Queens county, a part of New 
York City, which is almost com- 


24 





EXPERTS in all fields of industrial 


development participated in the 


pletely built up.) A survey recently 
sponsored by the Long Island 
Home Builders Institute showed the 
majority of new and prospective 
home owners on the Island will be 
looking for local employment. 

First step in the builders’ plan 
was to sponsor an industrial sym- 
posium at which more than 100 
industrial prospects were given a 
concentrated run-down of the Is- 
land’s potential. An excellent panel 
of experts on every conceivable 
subject from gas and electric power 
to communication was supported 
by maps, illustrations, models of 
industrial centers, literature and in- 
dustrial displays. 

The panel members took an hon- 


LIHBI symposium designed to attract 
new industry to Long Island. 


est approach to the problems in- 
dustry would face on Long Island. 
Admitting that there were short- 
comings and some disadvantages to 
locating on the Island, they never- 
theless left the industrial prospects 
with the feeling that the advan- 
tages far outweighed the disadvan- 
tages. 

Not only did the LIHBI take a 
giant forward step towards pro- 
moting industrial expansion of the 
area, but, perhaps more important, 
it engendered a lot of good will 
for itself—something builders could 
use more of in an era when they 
are being blamed for just about all 
the ills facing most suburban com- 
munities. 
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SURVEYING construction progress 


are builders in Pageant of Custom- 


Photo courtesy Sacramento Bee 
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Built Homes. (L to R) Jerry Perich, 
Steve Morris, Roy Crawford. 


How 10 builders defy tight 


money; open co-op tract 


Tight money has made tract 
building on a spec basis a risky 
business. Builders have been finding 
it difficult to make substantial 
down-payments for raw land. 

This situation became of much 
concern to Dave R. Porter, vice 
president and sales manager of the 
Sacramento, Cal., office of the 
Security Title Insurance Co. 

He fathered the idea that cul- 
minates this month when the Pag- 


Camera on the West 


eant of Custom-Built Homes opens 
in his city. 

His program is primarily de- 
signed to help builders put up “cus- 
tom-like” homes in a development. 
There is little speculation for the 
builder, and his initial investment is 
only $1,500. 

Just as important, the plan shows 
how cooperative advertising is a 
powerful merchandising weapon. 

Ten builders and one land owner 





CELEBRATION: FHA birthday cake 
had 23 candles. Without this agency 
many builders couldn't operate. Cut- 
ting the cake are (L to R) Cyrus B. 
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Sweet; Edith P. L. Gilbert; Norman 
P. Mason, commissioner, Albert M. 
Cole, administrator, HHFA; Ralph L. 
Vitale; and Dwight D. Townsend. 


got together in this venture of mu- 
tual advantage. Here’s how the 
enterprise started, and how the 
land was acquired. 

According to Porter, the first 
step was to find suitable land for 
the Pageant. Raw land was ruled 
out. It would require an investor 
who was willing to put up a good 
deal of cash for finished lots. 

Instead, a subdivision of 71 fin- 
ished lots, lying adjacent to the 
North Ridge Country Club was 
chosen. Prices ranged from $3,650 
to $4,750 with enough acreage for 
129 more lots. 

The land owner was more than 
glad to get in on the program. Busi- 
ness was slow selling on a lot sale 
basis. He felt that selling out of a 
development would pick up sales. 

The next step was to get build- 
ers. There were more willing to join 
than the plan could accommodate. 
Ten were finally chosen. 

The idea was that on 10 different 
lots each builder would put up a 
model house. The land owner gave 
the builders $4,750 lots for $3,800. 
He required $1,000 down and the 
balance to be paid without interest 
when the model was sold. 

Models range from $18,000 to 
$25,000. Buyers have their choice 
of model and lot. To keep the “cus- 
tom-look,” adjoining lots must have 
homes by different builders. 

Everything will be on a presold 
basis. The buyer will enter into a 
building agreement with the builder. 
His down payment will pass 
through the builder to the land 
owner for the lot. 

Promotion, handled by Louis 
Landau, will be on a huge scale. 

To cover this program, each 
builder put up $500; each subcon- 
tractor, $50. The sales organization 
will receive a 5 per cent commis- 
sion on each sale; 30 per cent of 
this goes for advertising. 

Other interested parties are put- 
ting up money, too. General Elec- 
tric said it would absorb a part of 
the advertising expense if five of 
the ten builders install GE kitchens. 

For the 200 lots this subdivision 
will eventually have, there will be 
$91,000 for advertising. No single 
builder could command this much 
attention on his own. 

Porter anticipates a successful 
show. Proof: lenders have actually 
asked for loans under the program. 

So many builders want to get 
into the venture, that plans are now 
underway for a lower-cost project. 
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Modernizing in stucco? 


low-cost expansion joint 
helps do the job 3 ways better 


LONGER LASTING 


Stucco jobs keep their new look 
longer when the Penmetal Ex- 
pansion Joint is applied for anti- 
crack protection. A specially 
designed ground expands and 
contracts with any movement of 
stucco. This absorbs internal 
stresses and strains — greatly re- 
duces the threat of cracking. 


GREATER ECONOMY 


Long-run savings on maintenance 
justify ten times over the small 
initial cost of a Penmetal Expan- 
sion Joint. What's more, the joint 
provides a work stop—no impro- 
vising, no special-order items. 
Saves time and labor, too; it’s a 
one-piece joint and ground. 


BETTER LOOKING 

Here’s a building being prepared for the application of Many architects use the Expan- 
exterior stucco. At this stage, Penmetal Expansion Joint (see sion Joint to enhance the appear- 
arrow) had been applied to left side only. ance of buildings. They have 
placed it in squares, rectangles, 
etc., to break the monotony of 
drab, flat, building sides. In this 
way, beauty plus crack resistance 
is achieved. 

Planning to modernize in 
stucco? Then plan to take ad- 
vantage of the many benefits of 
Penmetal’s expansion joint, Also 
used for plastered walls and ceil- 
ings. Ask for details. 


PENN METAL COMPANY, INC. 
General Sales Office: 
40 Central Street, Boston 9, Mass, 
Plant: Parkersburg, W. Va. 


District Sales Offices: Boston, New York, 

Philadelphia, Pittsburgh, Detroit, St. Louis, 

Dallas, Little Rock, Seattle, San Francisco, 
Los Angeles, Parkersburg 





Finished remodelling job. Arrow points to Expansion Joint in 
stucco. Decoratively patterned, this aperture breaks the flat 
wall expanse, enhances the appearance of the building. 
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Mr. Winters discusses the details of every home he builds with the people who will 
be living in it. Telephone facilities are planned for the future as well as the present. 


“Concealed telephone wiring belongs in personalized homes’ 


—says Mr. O. C. Winters, Custom Builder of Indianapolis, Indiana 


“It’s good business to give customers what 
they need,” says Mr. Winters, “and that includes 
concealed telephone wiring. The desire for 
planned and built-in telephone facilities is grow- 
ing markedly. It’s part of the trend of the times 


towards more livable homes. 


A home built by Mr. Winters. Concealed telephone wiring is one 
of its distinguishing sales features. 


“People are discovering that concealed tele- 
phone wiring preserves the beauty of their rooms 
as well as adding great convenience. They’re 
favorably impressed with the architect or builder 
who plans on it for them. 


“Concealed telephone wiring belongs in per- 
sonalized homes, and | know from experience that 
it helps sell them.” 


Your nearest Bell Telephone business office will help 
you with concealed wiring plans. For details on home 
telephone wiring, see Sweet’s Light Construction File, 
8i/Be. For commercial installations, Sweet’s Archi- 
tectural File, 32a/Be. 


Working together to bring people together 
BELL TELEPHONE SYSTEM 
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The Bi 


Here’s what 1957 Ford truck users 
have to say... 


ed a Rlnibtast ts. Bat sites ticks = 
Ss 
i‘. Ford F-600 dump truck owned by 
ty Hardesty-Johnson Builders, Inc 
Residential builders and developers 
Robertson, Missouri 





“Ford trucks do the job, and they’re as economical to 
operate as you could ask. Maintenance is at a bare mini- 


, 


mum,” reports Jerry Hardesty, Secretary-Treasurer. 









rica eS Bhan Tt 


Ford T-800 tandem owned 
by Rapp! & Hoenig Co., Inc 
Building supply firm 
Rochester, New York 





““We can get a bigger payload on our Ford concrete mixer 
than with many heavier trucks, and we’ve always had 
good performance,” says George Hoenig, President. 


rT 


Ford F-100 Styleside pickup owned 
yp by Tietz Construction Company 
’ Residential builders and developers 
Garden Grove, California 





. ; eee — 
- at es 3 


“The bigger bodies on the new Ford pickups let us haul 
more per load, do more in less time and save us money,” 
says Bill Bregder, Vice President and Purchasing Agent. 
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g Fleets buy 





Why? .. . because on- 
the-job performance and 
low operating costs prove 
FORD trucks cost less! 


Take a tip from the men who buy trucks every 
year. Official truck registration data for the 
past two years shows that owners of America’s 
biggest commercial truck fleets have bought 
more Ford trucks than any other make! 


Contractors and suppliers, large and small, 
have found Ford trucks are best for their 
fleets. To begin with, Ford’s initial costs are 
low. Many models are priced below all com- 
petitive makes. For example, the new Ford 
Tilt Cab line is America’s lowest-priced! * 


And it costs less to run a Ford truck! Thanks 
to modern Short Stroke power and sturdy 
chassis construction, operating costs and “‘shop 
time” are reduced. Another important Ford 
plus is longer truck life—a fact certified by 
independent insurance experts. 


Add it all up—you’ll find Ford trucks do 
cost less! Contact your Ford Dealer . . . let him 
show you why the big fleets are buying more 
Ford trucks than any other make. 





*Based on comparison of manufacturers’ suggested retail prices 
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more FORD TRUCKS 
than any other make! 


Ford’s Heavy Duty Models are big in power, big in 
capacity ... up to 212-hp; max. GVW’s 21,000 lb. 
to 45,000 lb.; max. GCW’s to 65,000 Ib. 
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New Ford Medium Duty trucks offer you 
a choice of three modern Short Stroke 
engines—Six or V-8—139- to 181-hp. 
More rugged chassis construction, too. 


FORD TRUCKS COST LESS 


Sica al 
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BURNT ADOBE BRICK exterior gives “Custom-Flex” 


TUCSON BUILDER GIST SHOWS... 


How 


“ys. the house is nice looking but my hus- 
band and I don’t like the bedroom arrange- 
ment, and besides, we feel your price is too high.” 

How many times has the builder heard this from 
prospects, and how many times has he wished for 
an easy answer? 

Builder Tom Gist of Tucson has an easy answer 
because he planned ahead for just such queries. His 
reply: “With our multiple-plan system, Mrs. Pros- 
pect, you can just about choose any arrangement 
of bedrooms (or any other room) you prefer. As for 
price—the house you see here for $17,728 can be 
bought for $13,100 minus the extras we've in- 
stalled.” This, then, is the core of Gist’s Custom- 
Flex concept, exemplified in the house on these 
pages. Its foundation is flexibility. 

Beginning with a soundly planned lay-out (see 
upper right, opposite page), Gist offers prospects 
nearly 40 floor-plan variations. Alterations beyond 
these basic plans are also available to buyers—at a 
price. Idea is patent pending, by the way. 
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house a 


rugged western look. Low lines match range 


to give customers 


Probably the most captivating sales argument in 
Gist’s program is pricing. The buyer Kterally 
chooses his own sales price. Starting figure is 
$13,100. For this money, customer gets a well-con- 
structed house, sans appliances, carport and a long 
list of “luxury” items. 

Gist’s ceiling price, including all extras on the 
list is $19,644. Home buyer, if he wishes, may go 
beyond this figure to build in features not in the 
Custom-Flex program. 

Plan is merchandised like this: prospects visiting 
the model are given a detailed cost breakdown 
sheet. Salesman explains the Custom-Flex concept 
to both husband and wife, and the couple then be- 
gin their tour of the house. The model, incidentally, 
is packed with every extra, providing a silent but 
effective stimulus for parting with more cash than 
originally planned. As they move through the 
home, they check off the items on the list which 
they want built in. Back with the salesman, they 
choose their floor plan, and sale is consummated. 
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the MONTH for August 




















DINING 

FAMILY 
BEDRM 10-0" 13-6" COVERED 
10“10"216- 7° TERRACE 


14+10"1 23-10" 
BEDRM BEDRM BEDRM 
10-9"x1-0" 9 10-4"x1f-0" 10-5"x 1-0" 


Ji 


— 72-10" 
GENEROUSLY SIZED basic plan 
with carport goes for $14,298. With- 
out carport: $13,100. Brick floors in 
kitchen, vestibule are among extras. 














CARPORT 








STORAGE 






































. — a — ie = FAMILY 
CUSTOM-FLEX CONCEPT is il- = 
lustrated at right by four of about 40 = cra LIVING 
ridge horizon in background alternate floor plans in program. KIT. | ‘| 
E- J 




















everything they want 





























MODEL HOME is fitted out with every extra on builder Gist’s list to 
coax more cash from Mr. Prospect. Kitchen layout seen here is same 
in basic house, but colored cement floor replaces brick, and appliances go. 
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NATIONAL. HOMES announces 


V4 
Kb Comp 


ous 


...with 2>= a wall studs...designed 
specifically for builders 


Now! Many New Designs in Four Authentic Styles Created by These Great Architects! 


Corilemporary 


Charies M. Goodman, AIA 
Washington, D.C. 


Royal Barry Wilis, FAIA 
Boston, Mass. 


National Homes ‘‘Component” Houses give you an imme- 
liate and effective way to control your building costs. This 
component system makes possible lar greater economuie 


} 
t 


1an you could achieve with any other system 
With the National Homes basic package and available 
you can put much more flexibility into your 


operations . easily adjust your building program to the 


component 
fluctuations of the Only a small basic staff and no 
special training 1 juired to build with these National 
Homes ‘‘Component”’ Houses 

Ihe basic house package can be purchased in 80 differ- 
ent floor plans. Any one of these plans is available with or 
without basement, and with either aluminum or wood 
windows, in Contemporary, Cape Cod, Colonial or South- 
west Modern by one of these four great architects 
he basic package includes: Exterior walls with 2 x 4 
studs, with factory-applied half-inch fibreboard, Plyscore 
sheathing or finish grooved or battened Masonite. Half-inch 
gypsum, with or without vapor barrier, is fa tory-applied 
to interior and exterior walls. The latter are with or with- 


out insulation. All gypsum applications are guaranteed 


NATION'S LARGEST PRODUCER OF 


CAPE COD 


Southwest Modern 


Reginaid Roberts, AlA 
San Antonio, Texas 


Colonial 


Emil A. Schmidiin, AlA 
East Orange, N. J. 


against nail popping. New roof truss system and gables 
available in either 3-12, 4-12 or 6-12 pitches. Flush and 
panel exterior doors. Flush panel passage, slide, or fold- 
doors—in paint grade or mahogany. 

The following components can be added to the hou 
package: Roof plywood sheathing, roofing, ceiling insula- 
tion, ceiling gypsum, sidewall insulation, plumbing, wiring, 
heating, fireplaces, air conditioning, bathroom fixtures, 
kitchen cabinets (white or sandalwood, with birch cabinet 
doors), electric kitchens, washers and dryers, garages and 
carports, wall and floor coverings, various exterior coverages 
(asbestos shingles, drop siding, locally-purchased masonry) 

To build your sales and lower your costs, National 
Homes offers these important benefits: 

Interim and permanent financing . . . Liberal local news- 
paper, radio and television advertising allowances... Free 
promotional advertising . . . Special open-house furniture 
packages Special architectural services, site-planning 
and color styling . . . Elimination of inventory and ware- 
housing . . . A one year guarantee of all materials and 
workmanship against latent defects. 


QUALITVY HOMES... 


AMERICAN BUILDER 





American Builder 





Western 


Views 


v 

PLASTICS HOUSE OF THE FU- 
TURE. At a cost to date of 
over $1,000,000, includ- 
ing three years of study 
and effort, the Monsanto 
Chemical Co. and 12 co- 
operating companies un- 
veiled one of the most 
fantastic and yet practi- 
cal homes ever opened for 
public inspection. 

e Appropriately situated 
in the "Tomorrowland" 
area of Disneyland, near 
Los Angeles, the house 
is crammed with provoca- 
tive ideas for the build- 
er, architect, and engi- 
neer. It has mouth-water- 
ing conveniences and fa- 
cilities for work-saving 
and gracious living. 

e While its primary pur- 
pose is to lead the way to 
greater use of plastics 
in homes, and this is most 
effectively done with 
plastic walls, ceilings 
and floors, the visitor 
is even more impressed 
by the wealth of forward 
ideas in design and push- 
button living . 

e Among the revolution- 
ary ideas and products 
to be found in the house 
are a lavatory which can 
be electrically lowered 
for a child's use; a re- 
frigerator and freezer 
with no doors to open— 
merely push a button and 
the shelves drop down 
from their enclosure in 
the upper wall; an elec- 
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By BILL RODD 





tronic range concealed 
beneath a counter which 
rises to the top by push- 
button, and locks which 
can be actuated froma 
panel in the kitchen. 

@e The house also has 
telephones with "hands- 
free" transmitters and 
equipped with viewing- 
answering receivers which 
permit the user to see as 
well as hear the person at 
the other end. Other fea- 
tures: plastic, resili- 
ent floors of beautiful 
colors and textures; 
"Teraise" plastic wall 
coverings with striking 
new decorative effects. 

e It is estimated that 
this house could be 
massed=produced from 
$15,000-$30,000. It would 
find a lot of takers in 
that range. 


v 

HIGHWAY RAISED 21 FEET. 
Cohn Companies, builders, 
moved 1,400,000 cubic 
yards of dirt to raisea 
major highway as much as 
21 ft. Purpose: to create 
a level and accessible 
area for 90 to 100 light 
manufacturing plants 
within 15 minutes of down- 
town Los Angeles. The 
Cohns, primarily home- 
builders, will erect and 
lease the plants and thus 
provide almost automatic 
buyers for the 2,000 
homes and 550-apartment 
building they are begin- 
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ning to erect just over 
the hills from the manu- 
facturing area. 


v 

HEAT PUMPS burn no fuel, 
use no water, yet keep 
homes warm in winter, cool 
in summer. About $2,500 
will pay for an average 
3-ton unit to take care of 
a 1,600 sq. ft. home. In 
California, it is esti- 
mated that operating 
costs will not exceed 
$12.50 per month for 
both heating and cool- 
ing. One hard=-headed dis- 
tributor, Chet Williams 
of Oakland, has so much 
faith in the General 
Electric Weathertron 
that he is concentrating 
all his efforts on it. In 
Palmdale, several hundred 
homes are being equipped 
with these units. 
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the center hall 


NINE ELEVATIONS are available to the buyer. Most . 
of the houses are built on 80’ and 100’ lots. Wood 
siding combined with stucco and recessed doorways 
gives this house an uncluttered look. 


CIRCULATION of traffic is controlled by the use of 
system. Living area in the house is 
open. The fireplace also functions as a room divider. 


Two baths and lots of built-ins add glamor. 
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Western buyers ask about air conditioning. The 


smart builder plans ahead and installs a duct system 


This house anticipates tomorrow's 


“EK verybody talks about the weather but nobody 
does anything about it.” This well-known 
expression doesn’t apply to Harlan Lee, California 
builder. 

The mushrooming air-conditioning trend in 
western areas prompted Lee to come up with an 
idea that anticipates his buyers needs. 

He engineered the homes in his newest tract, 
Devonshire Woods in Northridge, for air condi- 
tioning without actually installing units. 

The houses are built with larger than average 
insulated ducts. Lee has installed larger furnaces, 
registers and air-conditioning thermostats, and 
wired the houses to carry 220-volt electrical serv- 
ice. This costs him about $375 on each house. 

With the house prepared like this, the owner 
can install an air-conditioning unit when he moves 
in or at a later date. 

Lee feels that his buyers appreciate this extra 
“hidden value”, but he says it has to be sold. His 
salesman are carefully groomed to explain what 
has been done in the house and show how it will 
save the home owner money in the future. 

As a sales aid, Lee set up a large display board 
which explains in chart form the air-conditioning 
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provisions. The chart also points up what would 
happen if the duct work weren’t in and the owner 
wanted to install a unit at a later date. 

He would have to replace an ordinary furnace 
with an air-conditioning unit and thermostat; tear 
out tin forced-air heating ducts and replace them 
with large self-galvanized ducts; tear out a wall 
and install a panel with wiring for 220-volt elec- 
trical service and add a minimum of 4” roof 
insulation. By providing a duct system Lee saves 
his customers an expensive remodeling job. 

As optional equipment Lee offers a three-ton 
Utility Weatheramic air-conditioning unit for 
$1,085 extra. This is financed by an additional 
$585 down and $500 added to the mortgage loan. 
The increase in payments is $3.59 a month. 

The houses are selling well, but because most 
people do not have the price of a new home and 
and air conditioner at the same time, Lee finds 
that about one out of every 10 customers buys 
the unit at purchase time. But they do go for this 
air-conditioning opportunity. 

The house, which sells for $19,995, was spe- 
cially designed by Palmer and Krisel to accomo- 
date air conditioning. 
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air-conditioning demand 


=~ pase 


UTILITY APPLIANCE CORP. 
AIR CONDITIONING «HEATING EQUIPMENT : 


-€ ULPMENT FOUND IN MOST OTHER HOME 
FOUND IN Cbyal Momas ben . * 


AIR (COWOITIONING TrEMANDSTA! bP] 
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a COROT Cams 
courted 
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tower 
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MERCHANDISING AID: 

houses. Here customers see they can save by hav- 
ing an air-conditioning duct system. This “hidden-value” 
feature is starting to go big in the West. 
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OVERHANG ROOF is ideal for the house with air 
conditioning. It acts as a sun shade and minimizes glare. 
Homes in Devonshire Woods are available with heavily 
insulated shake or rock roofs. 





ONE OF THE LAST STEPS in pool construction is top 


apply the final white coat of cement. Your own crafts- 
man can learn to handle this trowelling step after a few 
jobs. This is the idea behind the Baker package. 
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It would cost you money to 
sub-out a swimming pool like this, 


but with this package... 


... YOUF OWN Crews 


ools are more and more an integral part of 
P western living. But they have created a prob- 
lem for builders who want to include them as part 
of the sales package: how to cut installation costs. 

One progressive pool company, Baker Pools, 
Rosemead, Cal., has come up with a “do-it- 
yourself” builder package that can save hundreds 
of dollars. The idea behind the Baker plan is to 
have the builder use his own crews when installing 
a pool, rather than sub-out the contract to a 
specialist. 

Since most of the crafts employed in building a 
pool are used by the builder when putting up a 
house, the operation has proved very successful. 

Baker supplies the engineered plans, lists exact 
quantities of materials needed for various sized 
pools, cooperates on local advertising and trains 
the contractor’s personnel for a two-or-three-week 
period. All this costs the contractor nothing. 

The franchise agreement stipulates that the 
builder must use Baker equipment in building, and 
the standard of quality is established and super- 
vised by company representatives. 
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can be 


Backbone of the package, the cost estimate 
sheet, (see listing) shows the builder how much 
the operation will cost. 

This pear-shaped pool at right was installed by 
a builder of luxury homes, William H. Roether of 
Los Angeles. It measures 12’x16’x30’ and has a 
13,000 gallon capacity. Costs came to $2,097.16; 
optional equipment was $110.76 extra. If Roether 
had given the job to a pool specialist, it would 
have cost five to six hundred dollars more. 

Advantages of this plan: it lowers the costs for 
the builder and customer and provides a “time- 
saving” procedure of building a pool and house 
at about the same time. 

Forming work can be performed by any good 
carpenter; excavation work is done by the same 
man who excavates for the house. 

Builders who use the Baker franchise have 
pointed out its advantages. One contractor con- 
centrates on selling pools between building jobs. 
Another in Oklahoma uses the plan as a mer- 
chandising aid—if the pool is built in conjunction 
with a new home, the owner gets it at cost. 
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COST SHEET FOR POOL BUILT 
BY ROETHER 


{includes Material and Labor) 





Construction 
PE etttvanertccees Kena $ 40.00 
Excavation—79 cu. yds. ....... 125.00 
Steel—163 bars (1,236 Ibs.) .... 172.65 
Rough plumbing ............. 15.00 
Gunite—(sub-contract) ........ 520.00 
EE Sb ete 60's ws 5s KEE 188.00 
Recirculating lines ............ 195.00 
RS rr 225.00 
$1,480.65 
Essential Equipment 
1 Filter w/%2 hp pump ........ $450.00 
1 Filter aid—50 Ib. bag ....... 7.40 
2 Ladder anchors—1'2”’ brass .. 11.60 
1 Underwater light—500 watt .. 51.65 
Pe ste oc & ayaa o bia eae 10.25 
1 Light conduit ¥2” x 36” ...... 6.05 
© BR on 4:05 pe ottnin eae 35.00 
D VR IE ccc seencrinn 11.25 
PP aks kod. dias way eed dee 9.60 
$592.80 
De Ob oe skeen es ecie __ 23.71 
$616.51 











swimming pool specialists 


NINE CRAFTS were used to com- 
plete this pool. Usually the builder 
would sub-out all the work. With 
the Baker formula he uses his own 
men, except for one or two jobs. 


Here are the jobs 


your own crews can do 








> 
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WESTERN SECTION continued 


Here's how the home-building trades 


can turn into pool builders 


A MUST FOR ANY POOL is steel reinforcing. It pre- 
crew dug up 79 cu. yds. of earth. The same crew does vents concrete from cracking. This work, performed by 
the earth-moving work for Roether’s new homes. steel fabricators, required 163 bars (1,236 Ibs.). 


GUNITE is pneumatically applied concrete. The process TILING AND COPING: one of the last steps before 


forms a material of great density. This job, requires the completion of pool, can be done by your own contractor. 
know-how and tools of a specialist. This work does not have to be subbed-out. 


I 
POOL PLASTERING requires a rich mixture of cement. CEMENTING THE APRON isn’t any different than a 
Material dries rapidly and may be hard to handle. After cement job on a house. Roether used his own masons to 
a few tries your own masons should be experts. do work. When crew finishes, the pool is completed. 
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FOUR 
BOURNE DUAL-FIN. 


ALUMINUM WINDOWS POPULAR 


Weathertight! Beautiful! Permanent! Economical! S T = L r S 


Bourne Aluminum 
Casements in a wide range 


of stock sizes 





Even a hose can’t force water through Bourne Jalousies! 


EXCLUSIVE, PATENTED DUAL FIN CUTS 
INSTALLATION COSTS—KEEPS OUT WEATHER! Bourne Aluminum 


Jalousies for windows 
Bourne’s patented Dual Fin is a %” integral extension 


of the extruded aluminum frame, serving as d nailing 
flange in frame construction or an anchor flange in 
masonry construction. Any Bourne Window can be 
plumbed, squared and installed in five minutes. Ex- 
clusive capillary weather seal around all vent openings 
keeps out wind, dust and rain. Bourne has the right 
frame for every installation. Architects who specify 
Bourne Dual-Fin Windows assure lifetime satisfaction. 


breezeways, porches 


Bourne Town & Country 


WRITE FOR NEW ILLUSTRATED CATALOG Window Sar Geumeen 


ranch house styling 
This new 16-page Bourne Dual-Fin Window Catalog 
tells the complete Dual-Fin story, with size diagrams of 
all four styles of Bourne Aluminum Windows, and com- 
plete installation details. Mailed promptly on request. 


DEALERS! ASK ABOUT THE PROFITABLE BOURNE FRANCHISE! 


Bourne Diamond Patterns 
bring Old-World charm 
TO BE BEST! for modern homes 


PROMPT SERVICE 
BOURNE PRODUCTS, INC., DEPT. AB, EL CAJON, CALIFORNIA ON SPECIAL-ORDER 


CUSTOM DESIGNS 
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HOW BUILDERS SAVED 624% 
with FULLER’S PACKAGE PLAN 


The cost of glass, aluminum and glazing increased 6%% last year. Builders 
who bought these products through Fuller’s Package Plan were fully protected 
against this increase — saved $30.00 to $40.00 on the average home. 


HERE’S HOW IT WORKS 


Fuller’s Package Plan guarantees you a firm, competitive price on all Fuller 
Building Products used in your building program over an agreed time period 
of up to one year. 


HERE’S WHAT YOU GET 


Protection from increasing prices - Accurate forecast - One company to 
deal with - One contract for your complete order - One delivery to expedite 
your order according to your schedule. 


THE NEW TRIMVIEW LINE 


Fuller's new Trimview aluminum components for glass are unsurpassed in 
quality and beauty. Designed by glass experts, Trimview products are engi- 


neered to meet the standards of the builder; competitively priced to meet 
his building costs. 
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LOUVRE 





WINDOWS 


| The West’s 
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HERE ARE FULLER'S 


NEW TRIMVIEW PRODUCTS 














SLIDING WINDOWS 
(and Window Screens) 


FULLER LIFETIME 


Ras 


MEDICINE 
| CABINETS 





ae 
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/ 
/ 
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SLIDING GLASS DOORS 
(and Sliding Screen Doors) 

















CASEMENT 
WINDOWS 








FOR FULL INFORMATION, contact your Fuller Sales 
Representative, or: Sales Manager, Glass Division, 
W.P. Fuller & Co., 301 Mission St., San Francisco 19, Calif. 








Leader 








in Paint 








@ 
vices} OXPULLER 


W. P. FULLER & CO. 
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They're building with steel 
because it’s permanent, economical, 
easy-to-maintain and fire-safe 


FIRE PROTECTION was the number one reason this 
Oregon grain storage mill was built with steel. The owner 
lost his first mill to fire, so vowing it would never happen 
again, he specified USS Corrugated Roofing and Siding 
Sheets and USS Floor Plate for his new building. This 
also lowered his insurance costs. 


MANY COST-SAVING POSSIBILITIES result from the use 
of steel framing and wall panels. Curtain walls, for ex- 
ample, are faster to erect and provide more usable floor 
space. Steel framing eliminates bearing walls and re- 
duces amount of framing. The school pictured above 
features an all-welded frame which helped make it 
Utah’s least expensive (per square foot) school. 








NO COSTLY MAINTENANCE PROBLEM HERE: This new 
Uranium Mill on the Colorado Plateau is frequently 
attacked by sand and snow storms. For maximum pro- 
tection and minimum maintenance, steel roofing and 
siding was the obvious answer for these buildings. Steel 
framework leaves interiors open and flexible. 


THE STABILITY of rigid frame construction provides a 
greater capacity to withstand winds, snow, cranes and 
“bumps” from materials handling equipment. Steel spans 
also mean more clear working space. This is just what 
Hansen Lime & Stucco wanted for their new Salt Lake 
City warehouse and shipping shed ...so they specified 
steel framing, and USS StormSeal roofing and siding. 


For offices, plants, freight-handling, restaurants, theaters, churches, schools... 


Give your buildings the advantage of steel 


United States Steel Corporation + Columbia-Geneva Steel Division 


Bae trteaew @rnAarhs® STEEL 
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introduces neW PABCO-GLAS BUILT-UP ROOFING 
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and GLASS FIBRE-REINFORCED ASBESTOS FELT 


Here are the newest, most modern built-up roof- 
ing materials yet! Pabco-Glas (manufactured 
with genuine Owens-Corning Fibreglas mat) is 
lightweight, inorganic and available in base 
sheets, ply sheets, combination sheets; and min- 
eral cap sheets in red, green, black, and silver. 
New Pabco Glass-Fibre-Reinforced Asbestos Felt 
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is lightweight, strong, fireproof... extra- flexible 
for fast, easy application. Ask the Man from 
Pabco to show you how to profit with these new 
Pabco built-up roofing materials. It pays to rely 
on Pabco for all your roofing needs. 

PABCO BUILDING MATERIALS DIVISION 


asphalt roofing * asbestos-cement * gypsum products 
Fibreboard Paper Products Corporation, San Francisco 19, California 
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P NEW PRODUCTS FROM THE WEST 
Profit from a trend 
Ai C] a4 


imported hardwood paneling 


CONTEMPORARY INTERIOR and exterior wall in 
Beverly Hills restaurant of Rocklite masonry units. 


byw a, ayy) | Dramatize with lightweight 


Here is individuality in select concrete masonry units 


quality paneling that sells fost, stays 

sold and brings in blue chip referrals and 

repeat business. Ys 4 x 8 panels faced with Ne only in the West, but all across the country, 

six random plank width veneers. Veneers are + ‘% architects and builders are finding new uses 
for lightweight concrete masonry units and aggre- 

shop darter | gates. Manufacturers have advanced the trend by 

Teak, Oriental Ash (Sen), Oak, Birch, Wainut and Cherry offering masonry products in greater variety and 

more up-to-date designs. 

Rocklite offers such a product. It can be used 
for an exterior wall, but can also serve as an 
attractive textured interior wall without any addi- 
tional labor to alter or enhance the original surface. 
Rocklite units, of lightweight concrete masonry, 
are fire-resistant, insulating and soundproofing. 
This combination of dramatic styling and practi- 
cal economy in a concrete unit makes it especially 

iF, useful in commercial building. From Rocklite 
yf BHT Es FF 2 Products, Dept. AB, 1709 W. 8th St., Los Angeles 


17, Calif. (No. Z67-W, p- 114). 


For your customers who desire 


plain sliced, mismatched and grooved along the joint 


a more formal effect, Getz Beauti- 

Panel offers carefully selected 

plain sliced veneers, matched, but not 
V-grooved, This exquisite pane! brings 

out the beautiful grain of wood, and prac- 
tically sells on sight. Avaliable in: Teak, Oak 
Birch, Walnut, Cherry and Oriental Ash (Sen) 


For your customer and prospect lists 

Beautiful, FULL COLOR JUMBO 

POSTCARDS showing Beauti- 

Plank and Beauti-Pane! are 

available for your local mail 

ings. Contact your nearest Getz 

Bros. & Co. representative for 

full information 

The Mark of Quality on Imported weed Products 
a 63 E. Green St mae DRAMATIC FRAMING for offices achieved with Rock- 
Calif Pesadenc , Yors, %. ¥ lite units formed into a solid, eye-catching black wall. 
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GMcB Service... A major reason builders 


and contractors 
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FULL SPECIFICATIONS ASSISTANCE. Backing 
this installation was the accumulated knowledge of 
Gladding, McBean 
all builders and contractors to assist in every specifi- 
cations detail. 


a specialized service available to 


WIDEST COLOR SELECTION. The wide, wide 
rainbow of Hermosa colors and decorative designs are 
brought right to the builder or contractor by the 
Hermosa sales representative—or can be seen in the 
convenient G McB showrooms located throughout the 
West 
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insist on HERMOSA TILE 


f a4 
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PERFECT FOLLOW THROUGH. This superior tile instal- 


lation resulted from close coordination between the contractor and 
a Hermosa sales representative: from drawing board idea right 
through to the completed project. 


No wonder builders and contractors rely on 
Gladding, McBean service. They know they can 
depend on the Hermosa field man’s experience: in 
design selection, money-saving specifications, and 
knowledge. 


Before you get underway with your next project, 
be sure to ask your Hermosa representative to give 
you the complete story on why Hermosa Tile just 
naturally gives you a superior installation. His 
full assistance is yours for the asking. He'll give 
you everything you need to give your job that 
Hermosa quality look. 


...it costs less to use the best! 


HERMOSA Glazed Ceramic TILE — a product of Gladding, McBean & Co. 
LOS ANGELES - SAN FRANCISCO + SEATTLE - PORTLAND - SPOKANE + PHOENIX 
MAIN OFFICE: 2901 Los Feliz Bivd., Los Angeles 39, Calif. 
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New products from the West 





Improved strength assured 
with new diving board 


Scientifically improved laminated- 
wood diving board of selected 
Northern California Douglas Fir is 
available from Swimquip. A supe- 
rior lamination process has been 
developed which results in greater 
strength in the lamination than in 
the wood itself. Both ends of board 
are capped with layers of fiber 
glass and polyester resin. Entire 
board plus mounting holes are 
coated with resin, making the mois- 
ture seal complete. Board comes in 
complete ready-to-install package, 
will sell for about $89 retail in 12 
ft. length. Swimquip Inc., Dept. AB, 
3301 Gilman Rd., El Monte, Calif. 
Circle No. Z68-W on reply card, p. 114 


ft. 


9 
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Water heater has 

efficiency built into design 
Innovations of design resulting in 
maximum efficiency are built into 
new water heater. Includes Jetglas- 
coated burner for increased inputs; 


Jetglas coating on interior of tank; 
exterior finish which prevents rust 
and condensation. Exterior styling 
is enhanced by new door which 
covers all controls. Day & Night 
Mfg. Co., Dept. AB, 700 Royal 
Oaks Dr., Monrovia, Calif. 
Circle No. Z69-W on reply card, p. 114 





Router bit designed 
for new routers 


A counter-clockwise operating %4” 
router bit, designed specifically for 
use with new imported European 
routers, has been added to the 
O.C.E. line. The new bit, desig- 
nated as the 404-CL, has a stand- 
ard %” shank and a 7%” carbide 
insert. Price and Rutzebeck, Dept. 
AB, P.O. Box 30, Hayward, Calif. 
Circle No. Z70-W on reply card, p. 114 


Up to 8 phone outlets in newest homes!... 


Joseph A. Romano, well-known Fresno, Calif., con- 
tractor, likes to make sure his homes meet buyers’ 
needs in every way. His custom-built homes, in the 
$21,000-$65,000 class, include 5 to 8 telephone outlets. 


To Mr. Romano, complete telephone 
planning is a must in quality home 
construction. Buyers look for it, and 
in Mr. Romano’s own words, “Meet- 
ing customers’ demands is one of the 
best ways to successful selling. That’s 
why some of my most recent homes 
have as many as 8 telephone outlets.” 
And it’s also why other leading West- 
ern architects and builders include 
concealed wiring and plenty of phone 
outlets in their original plans. 


(@) Pacific Telephone 


We'll be glad to help you plan built- 
in telephone facilities. Just call our 
business office and ask for our free 
Architects and Builders Service. 


It pays to include Telephone Planning in every home you build! 


AMERICAN BUILDER 








Now! - 


e 


a ceramic glazed tile with a‘New Look! 


Also available in 
white on pink, S-44, 
white on tan, S-48, 
white on yellow, S-15, 
white on green, S-24 


Order your supply today! 
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Give Interiors a New Look— Enjoy New Profits! 


This celestial pattern created by Pacific Tile and Porcelain Company adds color, 
texture and gives tile a New Look! The Ramona Starline sells on a competitive 
basis with plain color tile and is available in seven striking colors. Starline tile 
gives interiors a new look and is designed for use with Ramona-Wall, Trim and 
Krystal-glaze tile, and like the Ramona line, it is unexcelled in quality. 


William Manker, Harold Grieve, A.I.D. and Barbara Verrinder, outstanding 
in the fields of color design and decorating were members of the committee that 
selected the new Ramona Starline colors. 


. 


PACIFIC TiIllLHand PORCELAIN COMPANY 
Manufacturers of Ramona and Ceratile 
Manufacturing Plant: 7716 East Olive St., Paramount, California, NEvada 6-3233, MEtcalf 3-1195 
Sales Office and Showrooms: 832 North Cole Ave., Los Angeles 38, California, HOltlywood 3-2353 
2213 15th Ave. West, Seattle 99, Washington, Alder 8991 
MEMBER OF THE TILE COUNCIL OF AMERICA 





WESTERN NEW PRODUCTS 


Form interior office 


partitions of sliding glass 
Privacy and practicality for inte- 
rior office walls are combined in 


suggestion from Trimview. Obscure 
 . glass is framed in firm’s aluminum 
| sliding doors for office partitions. 


Quality yetelan in Plan allows for necessary privacy 


‘ in Offices while permitting passage 
Se | temperature appliances into and between offices. From 
Trimview Metal Products, Dept. 


AB, Box 372, Covina, Calif. 
Circle No. Z71-W on reply cord, p. 114 
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Help Your Heart Fund 
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proves you get better-looking jobs with 
PABCO GYPSUM WALLBOARD 


When you hang Pabco Gypsum Wallboard, jobs makes in its own mills. This superior surface 
go fast...waste is cut to a minimum. But the takes paint or texture better than any other 
really big difference between Pabco and other wallboard you can buy. Jobs look better . . . are 
wallboards is the way Pabco decorates. Great! more satisfactory. . . right from the start. Call 
The secret’s in the surface paper. .. which Pabco the Man from Pabco and make him prove it. 


PABCO BUILDING MATERIALS DIVISION asphalt 
reboard Pape ? / 
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the one 


SOLUTION 


for all these construction 


problems... 


4 £ CRACKS IN CONCRETE SLABS AND PATIO — 
Thompson's Water Seal helps prevent cracks, stains and 
dusting because it penetrates deep for hard water- 
repellent surfaces that are smooth and evenly cured. 


SEEPAGE IN CONCRETE BLOCKS — Thompson's Water 
Seal puts a deep-penetrating seal into concrete blocks 

to help maintain texture and color and to protect for 5 years 
or more against moisture seepage, leakage, stains, 

paint blistering and peeling. 


JOB FOULED UP BY MOISTURE — unlike surface-coaters, 
clear, colorless Thompson's Water Seal gives all porous 
materials a deep-penetrating seal for 5 years or more 
against moisture, alkalies, salt water, many organic acids — 
particularly valuable for door and window sections, 
masonry, plywood, basements, retaining walls, stucco. 


EXTERIOR SIDING WARPS AND CRACKS — Thompson's 
Water Seal penetrates deep into wood fibres — gives 
exposed structures protection for 5 years or more against 
weather and moisture that often cause warping, swelling, 
checking and grain-raising right on the job. 


NEW BOOKLET WITH COMPLETE SPECIFICATIONS — 


contains Thompson's Water Seal end-use specifica- 
tions for porous materials in building and main- 
tenance applications...and for TWS use with 
paints, floor hardeners and Thompson's Water- 
proofing Redwood Stain. 


See your dealer for free copies or write to: 


£. A. THOMPSON CO., INC. « WESTERN MERCHANDISE MART © SAN FRANCISCO 3, CALIFORNIA 
San Francisco - Los Angeles - San Diego - Portland - Seattle - Dallas - Houston - St. Louis - St. Paul - Philadelphia - Denver - Detroit 





WESTERN NEW PRODUCTS 


Tile has ‘‘eye appeal’’ design 


Latest glazed ceramic tile design 
by Gladding McBean, “Duet”, cap- 
tures artistry of roses yet maintains 
simplicity of style. Contemporary 
rose motif is ideal for bath or 
kitchen installations. Hermosa Tile 
Div., Dept. AB, 2901 Los Feliz 
Blvd., Los Angeles 39, Calif. 


Circle No. Z72-W on reply card, p. 114 


Rollers give floating action 


Nylon drawer rollers assure float- 
ing action even for heavy, stubborn 
drawers. Economical rollers are 
easily and quickly installed on any 
type case or drawer with either 
center or side guide construction. 
Edsco Products, Dept. AB, 2319 
W. Washington Blvd., Los Angeles, 
Calif. 


Circle No. Z73-W on reply card, p. 114 


Coating fills and seals 


Cement base coating waterproofs 
masonry, needs no special primer. 
Masonry Kote does job from start 
to finish. Mixed with aggregate, it 
acts as mortar for patching; then 
regular mix is applied as coating. 
As a cement base it becomes an 
integral part of masonry. Kay-Tite 
Co., Dept. AB, 1717 Westlake, 
Seattle 9, Wash. 


Circle No. Z74-W on reply card, p. 114 
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Sets exciting trends 
for modern living | 





The most exciting feature of today’s new home 
is the built-in kitchen and the most exciting kitchens are 
equipped with advance styled Pioneer appliances! 


Pioneer is specified for water heating, 
home heating and air conditioning, too, because Pioneer 
appliances are more economical, more convenient and 


always dependable 





The trend 1s to Pioneer, because Pioneer is 
first in the west with a complete line of appliances — 
1 dependable source of supply, | reliable guarantee, 
1 factory service plan. 

7 P APPLIANCES FOR MODERN LIVING 
1. Built-in Oven and Broiler 2. Built-in Range Top 
10 DECORATOR COLORS 3. Built-in Griddie 4, Built-in Refrigerator-Freezer 

5. Kitchen Vent Hood 6. Automatic Dishwasher 7. Garbage Disposal 


oe 
< 8. Water Heater 9. Air Conditioning 10. Forced Air Furnace 
= 11. Hide-A-Way Air Conditioning Compressor 


. 
Lcomedcr THE MOST EXCITING NAME IN HOME APPLIANCES! 


3131 San Fernando Road, Los Angeles 65, California 





SALT LAKE CITY + DENVER + CHICAGO + DALLAS + JACKSON (miss.) + HONOLULU 


CAKLAND + PHOENIX + 
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WHICH METHOD 
DO YOU USE TO 
ANCHOR 2x 4's? 


TOE -NAIL 


DOUB-L-GRIP 


No framing member is stronger 
than its connection... 


DOUB-L-GRIP 


takes the GUESSWORK out 
of framing connections 


A toenailed joint is a question- 
mark. It is only as good as the 
skill of the carpenter who nails 
it...and the uncertain grain of 
the wood that is used. 
A Teco-Cal Doub-L-Grip saves 
time, money and worry because 
it guarantees accurate place- 
ment, a solid connection with 
known stress resistance. This 
is particularly important in 
earthquake, tornado and hur- 
ricane areas. 
One size handles al! 2x4 joints. 
Special 14” nails included. 
See your dealer or write for 
full information 
TIMBER ENGINEERING COMPANY 
OF CALIFORNIA, INC. 
1485 BAYSHORE 
SAN FRANCISCO 24, CALIF. 
5041 SANTA FE 
LOS ANGELES 58, CALIF. 


Stud to Plate 


Stud to Sill 


American 
Builder 


New products 





Duo-tool does more jobs 


Power-actuated tool, “Twin-Mas- 
ter”, has interchangeable barrels 
for driving %4” and %%” pins into 
concrete and steel. Really two tools 
in one, it can do almost 90% of all 
steel and concrete fastening jobs. 
Barrels are quick and easy to 
change, allow pin positioning for 
maximum and minimum power. 
Made of special alloy steels, tool 
has polyvinyl grip and chromium 
plated housing. Omark Industries, 
Dept. AB, 9701 S. E. McLoughlin 
Bivd., Portland, Ore. 
Circle No. Z75-W on reply card, p. 114 


Tile brightens interiors 


Celestial Starline tile pattern pro- 
vides a new dimension in decorat- 
ing. Designed to add both color 
and texture to interiors, Starline 
gives “new look” to baths. Ramona 
Starline white on a tan tile back- 
ground is used with plain tan trim 
in attractive shower shown above. 
Available in seven colors to suit 
any decor. Tile is economical, will 
sell at a competitive price with 
plain tile. Pacific Tile and Porce- 
lain Co., Dept. AB, 832 North Cole 
Ave., Los Angeles 38, Calif. 
Circle No. Z76-W on reply card, p. 114 


Midget scaffold is time-saver 


Ladder-type, midget scaffold saves 
time on the job. This portable roll- 
ing scaffold, only 4’ long, 4’ high 
and 2’ wide requires little working 
space. Designed for safety, scaf- 
fold is equipped with brakes on all 
wheels. For easy accessibility the 
scaffold is open on one side. 
Notched planks furnished with it 
are placed in steps or as a platform 
as illustrated. More information 
from Superior Scaffold Co., Dept. 
AB, 5624 Bankfield Ave., Culver 
City, Calif. 


Circle No. Z77-W on reply card, p. 114 
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SANDALWOOD 


Pre-Finished Hardboard 


Ls 


When It’s Up.. ; 
You’re Done! 


FOREST Sandalwood requires no finishing 
whatever—no sanding, priming, painting 
or waxing. Platinum color is permanent 
... baked in. Highly wear resistant, stands 
up to roughest use without chipping. When 
paint is required, one coat covers with real 
depth of color. Write for informative 
brochure and name of nearest dealer to 
Forest Fiber Products Co., Box 68AB, 
Forest Grove, Oregon. 


SANDALWOOD | 


RAT) 


| ‘ss rnin 
aS MORES 


<< 


new, light color makes ALL 


ordinar urdboard obsolete 


‘MPR 


Wood /n Its Finest Form 
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= DISTINGUISHED DESIGNER SERIES: 








McCOBB 


ROU LETTE. BY PAUL 
second fascinating ceramic tile design in its 


Pomona Tile introduces the 
Ay fal obb’s de lightful Roule tte 


Paul 
Mr. McCobb, “it was my 
application. I believe 


“Distinguished Designer Series” 


“In designing ‘Roulette?’ says intention to 
provide a decorative tile with great versatility of 
it is equally effective when applied intermittently or as a repeat pattern! 
consult your nearest contrac 


one of Pomona’s convenient showroom locations: Los Angeles 


ity Long Beach, North 


For additional information about Roulette, 


tor or visit 
San Francisco, Sacramento, Seattle, Salt Lake Ci 
Hollywood, Pomona, Phoenix, Denver, Dallas, Fort Worth, Kansas City 
Arkansas City, St. Louis, Chicago, Memphis, and Nashville 


> BASS » LASZLO LIEBES VWeCOBB - SHEETS 





Every inch of Floor and 
Wall Space is usable... 








ste e 


with ‘invisible radiant panel heating 


As the song says, “‘little things mean a lot”’. . . to a woman. 

She chooses an automobile by its color, selects a television set for its cabinet 

. and may insist on a radiant panel heating system solely because it gives her 
complete freedom of decoration in her home. The on/y heating system that does, 
because every inch of floor and wall space remains usable. Why should a mere 
man object to her whims as long as there’s horsepower under the hood, a clear 
picture from the T.V. set, and the heating system gives clean, healthful, draft- 
free comfort! 

It is a fact that women have helped make radiant panel heating increasingly 

A typical radiant heated popular for individual homes, multiple dwellings and housing developments . 
suburban development home. up significantly last year among wet heat installations. 

And, as in other wet heat systems, the men who design, specify and install, 
know that reliable steel pipe is first choice for heat transmission. Time tested 
through more than 60 years of hot water and steam applications, it also has the 
qualities of economy, durability, weldability and formability required for 
successful “‘invisible’’ radiant panel heating. In fact it’s the most widely used 
pipe in the world! 


Stew _——s 


Write for the free 48 page color booklet ‘Radiant Panel Heating with Steel Pipe”’ 
and 32 page companion booklet “‘Steel Pipe Snow Melting and Ice Removal Systems.” 


Vreel Page Committee on 


a —— § Ws Chace STEEL PIPE RESEARCH 
Typical installation of steel pipe 
iant heating coils on slab. AMERICAN IRON AND STEEL INSTITUTE 


150 East Forty-Second Street, New York 17, N. Y. 
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BRIXMENT 


Better Mortar tor Blocks 


BETTER PLASTICITY 


To build the best possible concrete-block walls, the brick- 
layer must use plastic mortar. The mortar must be plastic 
enough to stick to the long head joint. It must not drop 
off the edges of the block when the block is swung up, 
and lowered into place. It must remain plastic long 
enough to enable the bricklayer to tap the block down 
to the line, easily and accurately. 


Brixment mortar provides this necessary plasticity. More- 
over, it stays soft and plastic long enough to let the 
bricklayer level, plumb and straighten the unit and adjust 
it to its final position in the wall before the mortar stiffens. 


Louisville Cement Company ... Louisville 2, Kentucky 
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America's Favorite Calking Loads 


Now comes to you in 
these handy convenient packs 











‘i (ALK 


Now shipped in 12-pack or 24- 


pock, M-D Speed loads are 

: ‘ available in Off-White or White 
. 7 colors, with or without plastic 

y ; nozzle. Off- white load without 

to eT nozzle shipped unless specified. 
r _— Freight prepaid and allowed on 

orders of four 24-packs (96 loads) 


S ks or more, Remember to order in ai - aa ~ a 
» als Cracé’ ys multiples of 12 or 24. ~ 8 ore § 


ececece onqund win a 
Door Fr? 
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CG-4 SPEED LOADER CG-3 STANDARD 
GUN GUN 


A sturdy, light weight gun that Barrel-type gun for bulk use or 
works easily with all cartridge with loads. Furnished with %” 
loads. nozzle. 


MACKLANBURG-DUNCAN CO. 


P.O. BOX 1197 @ OKLAHOMA CITY 1, OKLA. 








Cat 


CALKING = 





“ 





Boz 


Compou 











Compoun? 


CALKING COMPOUND 


ass 


GLAZING COMPOUND 








in Bulk—Knife or Gun Grade 


Off-White Color available in knife 
or gun grade. Pure White Color 
available in gun grade only. Off- 
White shipped unless White spec- 
ified. Gun Grade meets Federal 
Specifications No. TT-C-598 
(Grade 1). Available in 2 pt., pt 
qt., gallon, 5 gal. and 55 gals. 


Always stays ‘‘PUT’’ 
Here's the perfect material for 
glazing wood or metal sash, re- 
placing putty, setting plumbing, 
filling cracks, boatwork of all kinds. 
Clean to handle, easy to use. Will 
not dry out, harden, crack or peel. 
Available in % pt., pt., qt. cans; 
25, 50, 100, 880 ib. drums. 


yt of 
shipment" 

















HAND SQUEEZE TUBES 
for small jobs 

No gun needed. Simply remove 

cap from built-in nozzle, fasten 

key over crimped end, turn 

key and start calking, 

Here's a fast-moving item 

for over-the-counter sales. 

Packed 12 tubes in a 

handsome “Silent Sales- 

man" display carton that 

can be quickly set up on 

your counter. 


NuPhalt PLASTIC ASPHALT CEMENT 


for all jobs! 


ideal for sticking dewn asphalt 
shingles and floor tiles . . . for 
use on roofs, chimneys, flashings. 
Packed 10 loads to a carton... 
with or without plastic nozzle. 
Shipped without nozzle unless 
specified. Also available in 2 
and 10 Ib. cans; 50 Ib. pails; 
550 Ib. drums. 


dd the extras 


that make the sale 

with 
Concrete 
Masonry 
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SMART CONCRETE BLOCK PATIO and inviting split block fireplace adds a bright 


sales feature at little cost. Outdoor Concrete Masonry “extras” give indi- 


viduality to homes built from a basic plan. 


SPLIT BLOCK PLANTER gives added charm to any type of 
home. This two-level planter makes neat transition to 


house foundation line—makes home look larger. 


SLUMP BLOCK WALL adds a touch of casual country living at a down-to- 
earth price. Concrete Masonry offers the lowest in-the-wall cost in 
the building industry. 


BLOCK POOL AND TERRACE with a novel split block fountain is a big plus for 


any property. Block is easy to work, vermin-free and requires practically 
no maintenance. 


You'll find a gold mine of sales-producing out- 
door living designs with concrete masonry in 
“Ideas for Your Outdoor Living Room.” Ask 
your local Ncma member for a copy. He’s a 


quality producer and a good man to know. 


NATIONAL CONCRETE MASONRY ASSOCIATION SOUTH DEARBORN - CHICAGO 


38 
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46%" . ee 4 ae U. S. Patent 2,232,876. Other U. S. and Foreign Patents Pending, 
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© Deeply striated calected rod coder, Postalned fa 12 The whopping BIG 1957 Market is on its way! 
— anah ; ‘ier apne. £00 These babies will require more bedrooms, more 


, play area...homes must be expanded to meet 
© Complete with matching ‘eslored nails for @ finished demands for added space. Versatile Glumac Units 
job .. . oll in one application. No brush coat necessary, make home expansion more practical because 
@ Cedar Shokes. slectrenically bended to asphalt im- they apply faster... more conveniently for the 
pregnated backerboard .. . performance-tested home owner. Builders save up to 70% in applica- 
tion time (22 Glumacs cover as much area as 
400 separate pieces of shakes and undercoursing 
shingles). You'll do a better job at BIGGER 
PROFITS when you apply these labor-saving 

GLUMAC UNITS. 





Write for your Free “Shakertown Builder’s Bell-Ringer—1957” 


 gamrenee THE PERMA PRODUCTS COMPANY 


310 R . : 
FIRST NAME IN CEDAR SHAKES 20 oO KINSMAN OAD CLEVELAND 22, OHIO 
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Alcoa gives (Varo, We aluminum 








Leading window manufacturers offer their finest de- 
signs in Alcoa Aluminum. All popular types and sizes 
are available. Al! eliminate problems of tedious upkeep, 
rust, warping and swelling that plague ordinary win- 
dows. Yet the prices of aluminum windows are com- 
| petitive with those of other materials. 
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any home buyer appreciates 
a window that will never stick or 
warp. And he applauds a window 
that never needs a speck of upkeep 
to stay rustfree and smooth working. 
Aluminum windows are instantly 
recognized by home buyers every- 
where as the mark of quality in a 
home. And when those windows are 
backed by this $1,000,000 Care-free 
tag, the sale is practically made. 

Right now, 40 million people are 
being presold on building products 
made of Alcoa® Aluminum through 
a million-dollar promotion . . . a tre- 
mendous schedule on television and 
in national magazines. 

Any house you build can be more 
Care-free. All you do is use these 
heavily promoted Care-free alumi- 
num products with the Care-free 
Alcoa tag. For complete catalog in- 
formation from leading makers of 
aluminum building products, send 
your name and address to: Aluminum 
Company of America, 1965-H Alcoa 
Building, Pittsburgh 19, Pa. 


aicoA UO. — 


Your Guide to the Best in Aluminum Value 








Use all these aluminum products 
to make your homes sell faster. 








not a single nail 3 
In this beautiful 


5 VIBRAPAC 
BLOCK HOME 





Buitt for his own occupancy by a 

prominent Midwest business man, 

this beautiful residence embodies the 

most advanced practices in modern home 

construction. Not one nail, not one piece of 

wood was used anywhere! From basement to roof, 

from wall to wall, the entire structure is of Vibrapac Block and 

masonry supplemented by steel and glass. Completely fireproof, 

the home is one of the few in its area so rated by the insurance 

inspection bureau. It is also ruggedly resistant to storm, heat, 
cold, moisture and aging. 





As usual, the many patterns and sizes available in Vibrapac Block 

made possible a variety of beautiful effects, especially indoors. Proper selection of units, plus careful workmanship, had muc 
Basket weaves, ashlar design, vertical and horizontal stacking and to do with the charm and beauty of this Vibrapac Block hom 
other treatments were applied with notable artistry . . . setting 

this home apart as one of the most distinctive to be seen any- 

where today. Particularly noticeable are the restful tones of the 

block and the subdued quiet of all parts of the home. 


Modular sizes, and the ease and speed with which Vibrapac Block 
can be laid, provided this home owner with marked savings in 
time, labor and materials. Vibrapac Block offers many construc- 
tion, sales and profit advantages for your customers also. Com- 
plete literature on request. Write 


BESSER Company 


Dept. 183 + ALPENA, MICHIGAN, U.S.A. 








Ist in Concrete Block Machines Exposed masonry walls add a touch of beauty to the interio/ 


Even the fireplace is constructed of Vibrapac masonry unit! 





interio} 
'y unit! 





No cold floors in 
below-grade rooms 
of these split-levels 


ee 


AUTOMATIC 

BALANCING 

CIRCULATOR 
PROPORTIONING VALVE 
BYPASS VALVE 

BASE RADIATION CONTROL 


Builder Fleming says new radiant panel-base- 
board dual system passes test of winter 

“I am convinced that a floor radiant-heating system is 
the only way to prope rly heat the below- grade rooms 
of split-le vel homes, says Joseph J. Fleming, a leading 
builder in the Wilmington, Del., area. “My buyers re- 
port complete satisfaction after a winter’s occupancy 
and, of course, this means a lot to me and my reputation 
as a builder of quality homes.” 


Savings. “Substantial savings in installation costs are 
effected,” Mr. Fleming continues, “by using Anaconda 
Panel Grids for the floor coils and by designing the dual 
system (see diagram) so that it is served by one circu- 
lator.” 

Below: Connecting Anaconda Panel Grids. Plumbing contractor 
Joseph Forrest, who helped design this dual system, says, “I knew 
we could save money with PG’s for I had used them in my home.” 


Anaconda Panel Grids furnished by the Bell Supply Company, Wilmington, Delaware 
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Top right: Typical homes in Joseph J. Fleming’s “Shipley 
Heights” ioedamnant: Wilmington, Del. Above: Schematic dia- 
gram of PG radiant floor panel layout, showing how dual system 
operates with one circulator. 


Anaconda Panel Grids, PG’s® , reduce costs in many 
ways. They are machine-formed radiant-heating coils, 
each containing 50 linear feet of Type L copper tube; 
34” nom. size for ceilings, 4" nom. size for floors. PG’s 
are ready to install, and by simply extending or con- 
tracting the grid by hand the center-to-center spacing 

can be varied to meet de sign requirements. Keep ahead 
of competition by offering radiant heating. Using PG’s 
the installation cost is competitive with other systems. 

For detailed information on Anaconda Panel Grids 
write for Publication C-6. Address: The American Brass 
Company, Waterbury 20, Conn. In Canada: Anaconda 
American Brass Ltd., New Toronto, Ont. 





Heat Pump 
Installation 
uses 
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Reyal Cak Plea 


Because they are FAMILY FLOORS .. . and 
meets and 
The perimeter heating-cooling sys- exceeds all 


cial sales appeal to families. Their warmth, tem for this $30,000 residence in- 
cluded a GE Weathertron heat 
durability and beauty are basic appeals which pump and economical Sonoco * Y 2 


SONOAIRDUCT fibre duct. Light- 
weight, long-length SONOAIRDUCT 
lighted to discover the economy in laying was easy to handle and level, thus 

, F saving time, labor and money in 
Crossett Royal Oak Flooring on screeds when installation. By mitering the duct, 
all T-joints were made WITHOUT 
metal fittings. 


because Crossett Royal Oak Floors have spe- 


help sell your homes—faster. You'll be de- riteria and test re 
quirements for prod 


ducts in this category 


you are using concrete slab construction. 








Sonoco SONOAIRDUCT is made espe- 
cially for gas and oil fired loop and 
radial perimeter, slab-floor heating 

| systems where the duct is encased 

| in dense aggregate concrete. It is 
Send for your Thee Goll... | aluminum foil lined. 23 sizes — 2” 
to 36” I.D., up to 50’ long. Can be 
sawed to exact lengths on the job. 
Free installation manual available. 


Have you checked these advantages? 


This booklet—“A Home Owner’s Guide” 
—gives you complete information on 
how to lay, finish and maintain 

oak floors. For further data 


and information, address: See our cataiog in SWEETS 


Sonoco 


: a Propucts COMPANY 
roceedlt ws CONSTRUCTION PRODUCTS DIVISION 
LUMBER COMPANY HARTSVILLE, S. C. 
A Division of The Crossett Company — LOS ANGELES, CAL MONTCLAIR, N. J 


CROSSETT, ARKANSAS S9SS SOUTH WESTERN AVE 14 SOUTH PARK 


AKRON, IND. © LONGVIEW, TEXAS @ BRANTFORD, ONT. « MEXICO, D. F, 
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DETAILING 


...for the family that wants a home with 
a custom look 


For those who appreciate fine quality and design Thyer presents the 
“Arlington” first in a series of traditional models by Richard B. Pollman, 
noted designer. Here is a truly exciting, new way to live . . . a home incor- 
porating all the advantages of modern prefabrication with lavish attention 
to detail previously associated only with custom-built houses. This is your 
opportunity to appeal to a more discriminating market. Write today. Your 
inquiries are invited. The Thyer Manufacturing Corporation, 2854 Wayne 
Street, Toledo 9, Ohio or P. O. Box 336, Dept. 5, Collins, Mississippi. 


———§C2:o7—— 
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“Arlington” (with basement) 
HOUSE: 1,541 sq. ft., 28,723 cu. ft. 
GARAGE: 511 sq. ft., 2,900 cu. ft 

3 bedrooms, 2 baths. Note the extra large liv- 
ing room, the multi-purpose room, the carefully 
designed island-type kitchen with pass through 
to dining nook. Sliding glass doors overlooking 
patio or terrace create an ideal indoor-outdoor 
relationship. All ‘‘Arlington’’ models are avail- 
able with or without basement 








* Every Garage Has Identical Lines . . . 
but Individuality is created by 


RAYNOR OVERHEAD DOORS! 








... Raynor Garage Doors give 
your homes that Custom-Built look 


Just off the press 


RAYNOR MANUFACTURING COMPANY 
Dept. AB-3, Dixon, Illinois 


Please send your new “Carved Panel’ 
booklet and residential literature 


Nome. 


Address 
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If you're building homes using one basic design, there’s nothing like 
RAYNOR Overhead Garage Doors to lend a note of individuality. 
What's more, you needn't pay a premium for this added sales appeal. 
RAYNOR offers a complete line of wood sectional overhead doors, with 
literally hundreds of variations possible, on a factory production basis. 
You'll find just the right Raynor door for any style architecture, any size 


opening. Free engineering counsel available for any unusual problems. 
Look for This \t or of Quality 


. MANUFACTURING COMPANY 
DIXON, ILLINOIS 


BUILDERS OF A COMPLETE LINE OF WOOD SECTIONAL OVERHEAD DOORS 
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now, in contractor tools, too, 


Remington, 


fast-cutting 
electric 
plane leaves 
surface 
“sanded” 
smooth! 


MALL TOOL COMPANY, 
Division of Remington Arms Company, Inc., 
25000 S. Western Ave., Park Forest, Illinois 


Malt 


Concrete vibrators for 
every construction need. 


~ 
. 
. 
. 
. 
. 
7 
. 
- 
. 
. 
. 
- 
. 
. 
. 
. 
+ 


Electric hand saws for every 
purpose. Built for rugged use. 


* Prices and specifications subject to change without notice. 
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This powerful fast-cutting electric plane speeds door and 
sash fittings and leaves large panels and sills with surfaces 
so smooth no sanding is required. 

The rugged ball-bearing motor drives two 3-inch blades 
that cut up to % inch deep. And the depth is adjustable 
even while working! 

The Remington Model 3P Door and Surface Plane by 
Mall is built with the precision and quality that have made 
Remington—manufacturer of sporting firearms and ammu- 
nition—a famous name for 141 years. The 3P plane is a 
real “‘pro’’—a steady, dependable worker that has won the 
confidence of contractors and carpenters everywhere. 

For the names of nearby dealers and for a free catalog of 
the complete Remington line of Mall tools for construction 
and industry, just send the convenient coupon. 


MALL TOOL COMPANY, 
Division of Remington Arms Company, inc., Dept. 434 
25000 S. Western Ave., Park Forest, Illinois 


Please send free catalog on contractor and industrial tools. 
NAME 
COMPANY 


STREET 
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THE FINEST IN CEDAR 


square feet at a time 
without face nailing! 


( WITH OR WITHOUT SHEATHING ) 


NOVA SHAKE-PANEL AND THE NOVA PANELCLIP The Panelclip, with patented features, beats other forms 
together represent the modern method of shingling. With of attachment easily. These are the facts: (1) by allowing 
this revolutionary combination, #1 Novagrade Shakes are a 15” exposure instead of the conventional 14”, Panelclips 
applied in Jarge panels, at major savings in construction. save 7% in coverage; (2) they eliminate individual nailing 
First, you are handling and working with “big pieces” — of shakes, save 330 nails per square, cut labor costs accord- 
a fundamental practice of modern, economical techniques. ingly; (3) they replace 1 x 4 furring strips — which cost 
Nova Shake-Panels are 4’ long and 16” high, composed of more than the clips themselves; (4) they hold the Shakes 
undercourse shingles, wood stiffener, and Cedar Shakes elec- securely where holding power is at the maximum (the 
tronically glued and pressed to form sturdy panels. Panels are Shakes are kerfed at the butt end to fit onto the clips). 
kerfed along bottom edge to receive the Panelclip. On roofs The good looks and long life of a Nova Shake-Panel 
or exteriors, construction is now many times faster than exterior are your two prime assets. The two-coat finish is 
ever before, whether over Homasote sheathing or open studs. equivalent to a first-grade exterior house paint job, accentuated 
Where the climate permits, Nova Shake-Panels require no by deep shadow lines. Most important, there are no exposed 
sheathing — and may be applied directly to studs without nails to rust and stain the surface. 
furring. Application is simple, whether over studs, sheathing, This modern approach to building problems is typical of 
or old siding: Panelclips are nailed across the bottom of the Nova Products — each one a leader in its field. All these 
building — Nova Shake-Panels are inserted in the clips with- products are explained in detail, with construction informa- 
out nailing — and the next course of clips is fitted to the tops tion valuable to you on the job, in the new Nova Handbook. 
of the panels. These 26-gauge, galvanized-steel clips form a This 68-page, illustrated manual gives facts and application 
tight joint, and the panels are shiplapped 4” for complete knew-how on waterproofing products, 
weather-protection. Jalousies (including the Nova Pre- 
framed Jalousie ), Novafold Doors, 
Novasep Anchors, and Cedar 
Closet Lining—as well as Shakes, 
Shingles, and Shingle Paints. 
We have great confidence 
in the value of the Nova Hand- 
book to every builder and 
dealer. May we send you a 
copy now, without obliga- 
tion? Please address Depart- 
ment H-20. 


A wholly owned subsidiary 


of Homasote Company ¢ TRENTON 3, NEW JERSEY 
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Slide-A-Fold Doors enable you to offer space-saving 
advantages, extra convenience and beautiful effects 
at low cost. A wide variety of Slide-A-Fold Door 
materials are available today, such as solid wood, 
hollow plywood, plywood, woven wood strips in 
wood frames, plantation shutters, West Indies screens 
... and screening, fabrics, glass and Plexiglas in wood 
frames. Regardless of the doors you select, use 
HAR-VEY Slide-A-Fold Door Hardware for low 
cost installation and dependable operation. 





20 minutes is all it takes to install the average Slide-A-Fold 
Door with HAR-VEY Hardware. Extruded aluminum track 
with adjustable end bushings and nylon-sileeved pivots and 
guides permit even weight distribution and provide quiet, 
lifetime performance. No lubrication needed. 


Low cost HAR: VEY Slide-A-Fold Door HARDWARE is available 
in complete sets—including hardware and two tracks 





ee 
For Type SF! Doors, %"' to 1%"’ Thick 
SF1-18 for 1'-6"' opening........ 3.98 set 
SF 1-24 for 2’-0’" opening........ 4.48 set 
SF 1-30 for 2'-6"' opening........ 4.98 set 
SF 1-36 for 3’-0"" opening........ 5.48 set 
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For Type SF2 Doors, %"' to 1%"' Thick 
SF2-36 for 3°-0°" opening........ 6.59 set 
SF2-48 for 4'-0"" opening 
SF2-60 for 5°-0’’ opening........ 8.59 set 
SF2-72 for 6'-0"' opening........ 9.59 set 

















To help you sell the house you 


30% MORE STRENGTH- 


: » when all concrete is 
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build, REMEMBER: 


“COSTS LESS THAN 107 


reinforced with WIRE FABRIC! 





Porches, driveways, patios, and sidewalks will 
benefit from the extra strength and the extra 
durability when reinforced with welded wire 
fabric. They will resist cracking . . . will stay 
smooth and new looking much longer . . > will 
add to the lasting value of homes you build. 


A SALEABLE BENEFIT... 





The higher quality that you put in a house when 
you use reinforced concrete is quality that you 
can sell! Consumers—home buyers—are learning 
about the advantages of wire fabric in advertise- 
ments in Better Homes and Gardens and in 
Small Homes Guide. They are learning that the 


30% more strength that welded wire fabric adds 
to concrete actually costs them less than 10% 
of the cost of the concrete—only about $25 in the 
average house. Your buyers are willing to pay 
that and more to assure long-term good looks 
for their property. They know reinforcement is 
one extra that they cannot add themselves. 


TO HELP YOU SELL 


Use concrete reinforced with wire fabric as an 
extra selling feature in your homes. Send for the 
free merchandising aids that will help you pro- 
mote this feature. See your local building ma- 
terials supplier, or send the coupon. 


AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL, GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA-GENEVA STEEL DIVISION, SAW FRANCISCO, PACIFIC COAST DISTRIBUTORS 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA., SOUTHERN DISTRIBUTORS + UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


SEE The United States Steel Hour. It’s a full-hour TV program presented every other 
week by United States Steel. Consult your local newspaper for time and station. 


USS American Welded Wire Fabric 


UNITED STATES STEEL 


fre, you 


prepared 1 aad 


the 


ort 
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American Steel & Wire 
Rockefeller Bidg. 
Cleveland 13, Ohio 


Rush me free merchandising kit to help me sell 
the benefits of reinforced concrete in my homes, 





when seconds 


ee: 


count... 








FIRE STATIONS COUNT ON RO-WAY DOORS 


The alarm clangs! The engines roar into life and these 
Ro-Way doors get out of the way fast—electrically. 
The fire-fighters are on their way in seconds. 

Fire stations the country over depend on Ro-Way 
overhead type doors for instant action, smooth oper- 
ation, rugged dependability. And these qualities find 
ready acceptance for warehouses, commercial ga- 
rages, freight terminals, service stations and other 
commercial and industrial applications. 

Ro-Way sectional doors are engineered for long 
life. Built of selected lumber and Masonite® Dorlux® 
panels. Glued and steel doweled mortise and tenon 
joints give added strength. Seal-A-Matic hinges and 


Taper-Tite tracks lock out even the worst weather 
yet permit instantaneous opening—fast, quiet opera- 
tion on ball bearing rollers . . . all the work done by 
big, Power-Metered springs. Heavy-gauge hardware 
resists rust and corrosion because it’s both Parkerized 
and painted after fabrication in Rowe’s factory. 

There are Ro-Way models for all commercial, in- 
dustrial and residential buildings . . . standard and 
special sizes to meet any design problems. 


FREE Architect's Manual 


Complete details, drawings, etc. on the entire Ro-Way line. 
A big help in selecting the right door. Ask for manual 55. 


theres a RG-WAY for evew Doorway ! 


SEE OUR CATALOG 


IN SWEET'S 
HITECTURAL' 
FUE 
mace OF WRITE FOR COPY COMMERCIAL 
(eerest Olariavter | INDUSTRIAL 


— RESIDENTIAL 


“Yellow Pages’ 


ROWE MANUFACTURING COMPANY 


787 Holton Street * Galesburg, Illinois 
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How many hammer strokes does it take 
to nail up Sheathing on your average house job? 


We don’t know either, but you can save up to 9000 hammer strokes—that’s up to 1800 less 
nails—if you use Fireproof USG® Gypsum Sheathing. Try it out and see for yourself. 
Another good reason why fireproof USG Gypsum Sheathing is any builder’s best buy! 
For complete information see your USG dealer or write United States Gypsum, Dept. 141, 
300 West Adams Street, Chicago 6, Illinois. 


UNITED STATES GYPSUM 


The greatest name in building 





BUILDERS AND MASONS AGREE: 


“BENNETT Fireplace Products 
save time and money for us... 
... give greatest satisfaction 
to home owners” 





THE ONLY CHOICE FOR 


FROM HEARTH TO FLUE UNUSUAL FIREPLACES 


MR. BUILDER —‘“‘Benefire takes 
all the guesswork out of fire- 
place construction. It’s the 
complete fireplace form... 
and gives complete satisfaction 
to the owner.” 


MR. MASON —“Benefire’s 
square shape simplifies brick- 
laying, cuts down time, saves 
up to a ton of masonry per 
job. Throat damper, combus- 
tion chamber, down-draft shelf 
and *Ductops’ are all built in- 
to the form.” 


MR. BUILDER — “ Beneform 
does a terrific job... for 
projecting corner fireplaces, 
2-sided or 3-sided openings, 
openings in 2 rooms, open 
all around, etc. . . . assures 
lower construction costs 
and smoke-free operation.” 


MR. MASON — “Because of 
its flexibility, Beneform al- 
lows a choice of chimney 
stack locations. And the 
heavy flange on all four 
sides is strong enough to 
carry any masonry load. 
No lintel bars required.” 








NEW DEEP-THROAT DAMPER BENNETT- 


DESIGNED FOR FAST, 
EASY INSTALLATION 


MR. BUILDER —‘‘ For standard 
fireplace construction, I’ve 
found that the Bennett Deep- 
Throat Damper gives the most 
satisfactory performance. And 


EVERYTHING YOU NEED FOR LOW-COST FIRE- 


PLACE CONSTRUCTION 


The Bennett line has all the ac- 
cessories you need for every type 
of fireplace in demand today. 
For example: 


SWEEPIT — Perfect for raised 
hearth and basementiess homes. 
Sweep ashes into the galvanized 
pan. Easy to remove and empty. 


it holds down construction SWEEPIT 
costs.” CLEAN-OUT DOORS— Stand- 


emeves pans ee Satan, Sat wees Somes 
MR. MASON — “The Deep- A 


door cast in attractive patterns. 
Throat Damper makes my ASH DUMP — Extra heavy cast 
work easier. It’s sized and 


iron .. . firebrick size frame seats 
- d in hearth, "t be dislodged. 
shaped for standard brick . . . Sins ty gaat i 
LINTEL BARS — Each bar 
made from right weight and size 


saves cutting and fitting. New 
10” deep throat insures maxi- 
of angle to support its span length 
ASH DUMP without spring or sag. 


mum draft. Interlocking clo- 
sure along entire top, and full 
overlap ends, prevents heat 
loss and cold down drafts.” 


CLEAN-OUT DOORS 

















Yes, builders and masons agree that Bennett Fire- 
place Products solve their fireplace construction 
and cost problems. 


WRITE FOR THESE BENNETT CATALOGS 


Ask for Form VC-133 for information on Benefire. The 
rest of the big Bennett line is covered in Catalog VC-100. 
Write to Bennett-Ireland Inc., Dept. C, Norwich, N.Y. 


And, best of all, once the job is done the owner is 
happy about its performance and easy operation. 
The finished fireplace costs less. Smoke-free con- 

struction is guaranteed. The exterior of the fire- oe fk dial 41 
ace j » heauti ‘ at ic a or fu etals and low 
place is more beautiful. Extra heat is there when prices on the new Bene- 
needed . . . and there are no cold floor drafts. fire, Beneform, and the 
complete line of dampers, 


ash dumps, grilles, grates, 
lintels, etc. 


See your 
LOCAL BENNETT SUPPLIER 


BENNETT - TRELAND INC. 
. & 


AUTHORITIES FIREPLACES 


AMERICAN BUILDER 





rae 


Rousands proved in residential 
building —low in cost, the FIAT 
PreCast Floor also saves labor. 


The new, six building luxury 

apartment project to be known as 

900 Esplanade and Commonwealth 

Promenade will hove FIAT PreCast 

Shower Floors in every shower. Added 

proof that products by FIAT set the stand- 
ards of shower quality. 





——— ee Lonel » he 


FLAT. Pre Cost ini FLOORS 


Only the best is good enough on Chicago's 
fabulous “Gold Coast” 


FIAT Shower Floors permanently answer the problem of 
shower floor leakage and high costs. Less product cost, 
less labor cost and less maintenance costs are the bene- 
fits of FIAT’S one-piece unit cast in a solid, monolithic 
slab with genuine marble chips. The FIAT PreCast 
Shower Floor is simply placed into position and lead 
caulked to the drain outlet. Once this simple, fast, in- 
expensive job is completed, the shower wall may then 
be built of any type material desired; plastic or ceramic 
tile, marble, plaster or structural glass. 


Send for specifications on the complete range of styles and sizes. 


) FIAT METAL MANUFACTURING CO. 
9311 W. Belmont Ave. * Franklin Park, Illinois 
Since 1922... First in Showers / Packaged Showers * Doors + Floors 
Toilet Room Partitions 
OTHER COMPLETE PLANTS: Long Island City 1, M. Y.; Los Angeles 63, Callf.; Orillia, Ontario, Canada 





Throughout the nation leaders in the building industry 
are depending increasingly on Dur-O-waL, the masonry 
reinforcement of proven performance. This high ag 
custom-fabricated reinforcement sets the standard for the 
world. 


TRUSSED DESIGN 
BUTT WELD DEFORMED RODS 


jijts:alecy.w 


Rigid Backbone of Steel For Every Masonry Wall 


Dur-O-wal Div., Cedar Rapids Block Co., CEDAR RAPIDS, 1A. Dur-O-woal Prod., 
Inc., Box 628, SYRACUSE, NM. ¥. Dur-O-wal of IIl., 119 N. River St., AURORA, HLL. 
Dur-O-wal Prod. of Alo., Inc., Box 5446, BIRMINGHAM, ALA. Dur-O-wol 
Prod., Inc., 4500 E. Lombard St., BALTIMORE, MD. Dur-O-wal Div., Frontier Mfg. 
Co., Box 49, PHOENIX, ARIZ. Dur-O-wal, Inc., 165 Utoh St., TOLEDO, OHIO 








3% Cu. Ft 
NON-TILTING 
CONCRETE MIXER 


MULLER 
MACHINES 


CONCRETE MIXERS 
TILTING TYPE 

3, 3%. and 6 Cu. FL 

(mixed concrete) 

ine 


and produce more 


Low price, low maintenance cost and high output are com- 
bined in Muller Machines. Three major factors contribute 
to these qualities—seasoned experience (fifty years), special- 
ization, and careful selection of materials and parts 


Ask fer prices and name of local dealer. 


MULLER MACHINERY COMPANY, INC. 
Metuchen 4, N. J. Cable Address: MULMIX 











STAIRWAY 


problem 
BESSLER 


Disappearing 
Stairways 
may be the 
answer! 


Send coupon now 


Bessier Disappearing Stairway Co. 
1900-A East Market St., Akron 5, Ohio 


Please send free Catalog, Wall Chart, Prices and Discounts. 
Name Address 


City Zone State 














this blade won't __ 


Disston-Carison 
BIG CHIEF. 10° 4 
$3.25, 12°—$3. 


The BIG CHIEF'S wide 


4” white blade stays rigid 


... makes extended overhead 
and reach-in measurements easy! 


And just look at all the other features 
you get in DISSTON-CARLSON BIG CHIEF 
Steel Tape Rules! 


@ Jet black numerals on a gleam- 
ing white surface for at-a-glance 
reading. 

@ Double graduations in feet 
and inches. Stud markings every 
16”. 

@ Patented easy action swing tip 
for accurate inside and butt-end 
measurements. 


@ Famous Disston 10-second 
blade change permits easy re- 
placement. 
@ Light, 5 oz. chrome plated case. 
At better hardware and building 
supply dealers . . . everywhere! 
For free folders, write: Henry 
Disston Division, H. K. Porter 
Company, Inc., Philadelphia, Pa. 


Henry DISSTON DIVISION 





H. K. PORTER COMPANY, INC. 
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Factory-built 
masonry chimney 
Saves you time, 
money and space 


Problem: Rising construction costs 
and increasing competition in the new 
home market — need for money-saving 
building components to keep selling 
prices of new homes in line without 
sacrificing quality. One Solution: In- 
stall the Van-Packer Factory-Built 
Masonry Chimney instead of conven- 
tional brick. 


Many builders have discovered that 
the Van-Packer gives their homes all 
the beauty, safety and permanence of 
masonry at a savings of up to 40% per 
chimney. With Van-Packer there are 
no job delays, the chimney is installed 
in 3 man-hours or less anytime during 
construction. There is no need for a 
brick pier or special framing. 


In red, buff or white brick color, the 
Van-Packer brick-design panel housing 
harmonizes perfectly with the exterior 
color scheme of your homes. Acidproof 
54." fire clay tile lining, 3” vermiculite- 
concrete insulating wall and asbestos- 
cement jacket provide complete pro- 
tection and durability. 


Ceiling or floor suspended, the Van- 
Packer saves valuable floor space and 
permits the furnace to be located any- 
where to better fit in with your floor 
plan. Independent laboratory tests 
prove the Van-Packer provides greater 
draft than an 8” x 12” tile-lined brick 
chimney. 


Immediate delivery to your job site 
from your local heating or building 
material jobber or dealer. See “Chim- 
neys—Prefabricated” in Yellow Pages, 
or write Van-Packer for Bulletin 
t{S-1-12. 


Van-Packer 


FACTORY-BUILT MASONRY 


Chimney 


Van-Packer Company 
Division of The Flintkote Company 
P. ©. Box No. 306, Bettendorf, lowa 
Phone: 5-2621 


Also Manufacturers of 
Van-Packer Fire Clay Tile Gas Vent 


tely packaged Van-Packer Ct 


Support assembly 
has 4X safety factor— 
eliminates pier. 


UL listed for all fuels, all home heoting 
plants and incincerators, approved by 
major building codes. 














CLEAR GLASS 


Progressive builders interested in modern glazing 

for modern homes use AMERICAN LUSTRAGRAY. 
Two views below show (left) glare through clear glass 
vs. (right) no glare through LUSTRAGRAY, 

Note how the neutral gray tint of 

LUSTRAGRAY actually sharpens the view. 





LUSTRAGRAY 


Fe 


aides 


G@merican LUSTRAGRAY 


gives “northern light” through southern exposures 


By providing more comfortable living with soft, con- 
trolled daylighting, AMERICAN LUSTRAGRAY sheet 
glass increases the saleability of your homes. It allows 
maximum viewing pleasure from windows and glass 
doors by reducing glare. Another comfort feature is 
reduced heat transmission. 


The attractive, sparkling appearance of LUSTRAGRAY 


has a very unique effect. Viewed from the exterior, 
LUSTRAGRAY is dark enough to afford interior privacy 
and yet the occupant is provided “‘clear glass’’ vision. 


Use AMERICAN LUSTRAGRAY in your new homes; 
it is economical as well as functional. LUSTRAGRAY 
is available through more than 500 glass jobbers. Check 
your classified phone directory for listing. 


MODERN GLASS 


cimerican 


WINDOW COMPANY 
PITTSBURGH, PA. 


ARNOLD, PA. 
JEANNETTE, 


* ELLWOOD city, 
PA, © OKMULGEE, 


PA. 
OKLA. 


PLANTS, 
wsw 6775 
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Builders, remodelers’ 
. cut labor, save time ; 
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vik FOAMEFLEX 


DOORSTRIP 


VINYL FOAM BONDED TO WOOD \%4’"x %" 
CLEAR BEVELED MOLDING 


Pre-cut lengths speed installation, cut labor costs, eliminate waste; installs in just 
minutes with saw, hammer and nails. Just cut to size and nail. No unsightly metal 
parts. Foamflex becomes an attractive part of any door frame or casement window. 

Foamflex is completely airtight, waterproof, weatherproof. Silences closing 
doors, makes air conditioning more efficient. Will not absorb moisture—will not 
freeze. Stays flexible at 50 below zero. Can be painted over without hardening. 
Molds to warped and uneven surfaces. 

Packaged in two 7’ lengths and one 3’ length, plus package of nails. This un- 
equaled weathertight seal, amazingly simple and practical as it is, sells for much 
less than ordinary door seals! 


Since 1895 Technical Coatings For Home and Industry 
DETROIT, MICHIGAN « KANKAKEE, ILLINOIS +» LYNDHURST, NEW JERSEY 
Available at your hardware or building supply dealer. 
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“‘Bildrite saves 


“That extra strength 

really helps,” 

says Ulmer. “Once the Bildrite goes 
on, walls stay solid and straight and 
plumb. Makes nice clean cuts around 
door and window openings. We find 
‘it’s easy on the saw blades, too.” 


iInsulite Wool cuts 

cooling costs. 

As most of his new homes are com- 
pletely air conditioned, Ulmer uses 
Insulite Fiberglas Wool in foil-en- 
closed batts to insure highest efficien- 
cy and lowest cost for cooling units. 


John L. Uimer 

has had 16 years experience as a 
builder, and has used Insulite pro- 
ducts for the same length of time. 
He does much of his own designing 
and moves his own cabinet shop on 
wheels to each job. 
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on any type of home’ 


“Yes, with Bildrite I’ve saved as 
much as 40% on labor costs,” says 
John Ulmer of Little Rock, Ark. 


In the beautiful River Ridge district of Little Rock, 
Arkansas, John Ulmer builds, on the average, 12 
homes per year. Right now he’s building custom 
houses ranging from $50,000 to $100,000. 


For homes in this class, Ulmer quite naturally 
chooses many materials that are costly in themselves, 
and extremely expensive to apply. But when it comes 
to sheathing, he finds that economy in application 
goes hand-in hand with finest quality. 


“‘T wouldn’t consider using anything but Bildrite,” 
he says. “It’s far and away the strongest sheathing on 
the market. It saws quick and clean. And we never 
have any trouble putting it on even if it happens to 
be exposed to rain. Why, I’d save money with Bildrite 
on any type home . . . $12,000 to $100,000.” 


Are you looking for ways to build your homes 
stronger... better insulated... with vapor 
permeable walls .. . and yet save 40% or more on 
sheathing labor costs as compared to wood? Then 
look to Insulite Bildrite Sheathing. For information, 
write us—Insulite, Minneapolis 2, Minnesota. 


build better, save labor, with 


INSULITE 


IDO) INSULITE, made of hardy Northern wood — Insulite Division of Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 


INSULITE AND BILDORITE ARE REG. T.M.°S, U.S. PAT. OFF 





Black & Decker Gives You: 


PoweERrFuL, LicutT: Full % HP motor, 
yet tool weighs just a little over 6 lbs. 


EASIER HANDLING: Speciall ; de- 
signed handles fit palm. Switch 
operates without releasing handles. 


ACCURATE ADJUSTMENT: Exclusive 
micrometer-type depth adjustment 
with calibrated depth dial speeds 
accurate positioning. 


Fast CHANGING: Stands on end for 
fast changing or sharpening bits and 
cutters, adjusting for cutting depth. 


New B&D *%4 HP Heavy-Duty Router for 
POWER—LIGHTNESS—ACCURACY 


A maximum of power packed into a minimum pare the power and performance of the new 
of weight! That’s the new Black & Decker 44 HP Black & Decker Router with any other on the 
Heavy-Duty Router, one of the lightest, most market. Then compare price ggp Neary 
compact routers on the market ... perfect for and you'll be sold! For morein- Outy Router 
fast finishing and fitting! formation, write: Tue Buack& . Only 

This B&D Router offers special features to Decker Mra.Co., Dept. H-108, $5950 
make handling easier and work go faster. Com- ‘Towson 4, Maryland. 


B&D Router Kirt gives you 
Router, six popular bits, 
Straight and Circular Guide , Look under “Tools-Electric” 


in handy metal kit for only 
$88.00—Save $5.75. 


World's Largest Maker of Electric Tools 


AMERICAN BUILDER 





RUGGEDNESS AND BEAUTY HELP CINCH HOME SALES 


SIMPSON FIR 
PLYWEAVE 


Fir Plyweave attracts prospects be- 
cause it is not only beautiful—it is 
also a rugged plywood paneling that 
keeps its beauty under rough treat- 
ment! It’s the kind of a plus that sells 
homes on sight! 

Plyweave is also popular with build- 
ers because it goes up quickly. It comes 
in easy-to-handle 4 x 8. sheets and 
its deeply-embossed, textured surface 
makes nail holes almost invisible—no 
time-consuming puttying required. Its 
special pattern butts without matching. 

And although Plyweave is low in 
cost, it adds greatly to the appearance 
value. So for the magic touch that 
makes your homes sell, use Simpson 
M & M fir or redwood Plyweave. It 
can be stained, painted or two-toned. 
It can be put up vertically, horizon- 
tally or in squares. 


You can also rely on Simpson for 
Acoustical, Insulating Board and Hard- 
board Products, plus a complete line of 
specialty plywood and doors. 


This section of Plyweave shows 
4 the deeply-embossed pattern, 


Simpson Logging Company, Sales Office, 

Plywood & Doors, Room 801-A, 

2301 N. Columbia Bivd., Portland 17, Oregon 

FREE Plyweave sample together with Simpson's new 36-page booklet. “Manual on Finishing 


Plywood” hes 68 full-color finish illustrations plus decorating ideas and suggestions for the use 
of plywood in the home. 








PLYWOOD & DOOR PRODUCTS 
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Brickmason Ted Ehman, working on the Russellville 
Indiana High School, likes the way Key-Wall can be 
iapped without interfering with embedment or adding 
This is particularly important at 
corners. With Key-Wall, masons find it just as easy to 
reinforce corners as on straight runs. 


thickness to the joint 
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O easy to lay up face brick Another rea Mr. Hand 


the way Mr. Hand does it. Witt 


because 
Wall on the top course of irtain walls. On this 
Te elater-balelaMmenalii 1 better ii te Malte iil melt lan 7 


I sure like 


KEY-WALL 


galvanized masonry reinforcement 


says Lamoin Hand, Jr., partner in the 
Cutshall Construction Company of Akron, Ind. 
*‘As a contractor and journeyman bricklayer, 
I like Key-Wall the best. The rolls are easy 
to handle. They can be stored any place with- 
out rusting. They take very little space on the 
job. Besides, I can put Key-Wall in every 


other joint instead of every third or fourth 
joint and build a better wall. For example, 
on the Russellville, Indiana High School, we 
used Key-Wall on every other course rather 
than every third course as specified for other 
reinforcements. I like Key-Wall, and so do 
my men.” 


AND HERE ARE OTHER ADVANTAGES OF KEY-WALL: 


e It rolls out in 200 ft. lengths without joints e It’s so easy to cut and fit, easy to handle e You get 
effective resistance to cracks e You get increased lateral wall strength e You save on material cost 


@ You save on handling and storage 


KEYSTONE STEEL & WIRE COMPANY 


PEORIA 7, ILLINOIS 








First Choice With Builders and Buyers 


EMERSON-ELECTRIC ATTIC FANS 
AND VENTILATORS 


Magdalen Place—Hazelwood, Missouri; 
Attic and Kitchen Ventilator Fans 

by Emerson-Electric. 

Builder: Schmersahl Building & Realty Co., Inc. 
Electrical Contractor: Les Carter Electric Co. 


Builders, coast-to-coast, have found that Emerson- 
Electric attic fans and ventilators help sell homes 
faster. They’re easy to install... give trouble-free 
service ... priced within project budgets. 


Quiet-operating, quality-built Emerson-Electric attic 
fans breeze-condition homes at surprisingly low 
operating cost. Emerson-Electric ventilators keep 
kitchens and bathrooms fresh, odor-free. 


It will pay you to install Emerson-Electric attic fans 
and ventilators, with the 5-Year factory-to-user 
Guarantee, in your homes. 


Write for complete data. Ask for Fan Bulletin No. 1050. 
THE EMERSON ELECTRIC MFG. CO., 
ST. LOUIS 21, MO. 


Lifetime lubricated ball bearings 
in motor and fan shaft. The 24” 
fan, 5200 C.F.M. list price only 
$80.75, ceiling shutter list $27.85; 
30” fan, 7000 C.F.M., $90.30, 
ceiling shutter $31.00; 36” fan, 
10,800 C.F.M., $107.15, ceiling 
shutter $37.65. Prices subject to 
trade discounts. Two-speed models 
also available. 


EMERSON-ELECTRIC 8” ventilators 
give homes another quality touch. 
For kitchens, bathrooms, utility 

rooms. Wall or ceiling installation. 


Selling Letter Li - b the N fj Grilles in mirror-finish or white. 


EMERSON-ELECTRIC 


eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee eeeeeeeeeeeeeeneeee¢ 


of St. Lovis Since 1890 
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Dark 


for distinction 


There’s dramatic appeal in the 
dark finish of Bruce Fireside 
Plank . . . a low-cost solid 

oak floor with charm for any 
home. Alternating 2%” and 3%” 
strips create the interesting 
plank effect that is accentuated 
by wide but shallow side 
bevels. Bruce Fireside Plank 
is completely finished at the 
factory for beauty, durability, 
and on-the-job cost savings. 
Write for color booklet. See 
our catalog in Sweet's Files. 
E. L. BRUCE CO. 


Memphis 1, Tennessee 


Bruce 


Fireside Plank 


Floor 
Naturally Beautiful 


Durniture by Knoll Associates, Inc 
Photo by Hedrich-Blessing 





ANNOUNCING! 


The ideal tub for 


budget-spaced, budget-priced homes +’ 














The FREMONT by BRIGGS BEAUTYWARE 


6 inches shorter outside— full size inside 


Now! Briggs answers the increasing demand SPECIFICATIONS «+ Only 41’ long, but full height 
for a bathtub that fits the special require- (16'4") + Free-standing steel construction + Stain- 
proof (acid-resisting) porcelain + Leakproof wall 
flange + Straight front, non-slope back give full-size 


bottom surface with only 412’ in outside dimension. 


ments of limited space and budget. The new 
Fremont recess model with right (B-100) or 
left (B-101) outlets fits in just 11, feet, yet 
the interior is full sized. Manufactured to 
Briggs quality specifications, yet tagged with BRrigeaet—: 
a truly competitive price! In Briggs’ 5 deco- 


rator colors and white. B E A U T Y W A R E 


BRIGGS MANUFACTURING COMPANY-+ DETROIT, MICHIGAN 
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How to take advantage of the 


hidden value 


opportunity ... 


Remember, the buyer doesn’t have X-ray eyes 


You are probably overlooking one of your best selling tools. 

We have named this overlooked idea Hidden Values. As its name implies, 
a Hidden Value is a part of the house that cannot be readily seen, yet con- 
tributes to the life, strength, or quality of the house. It may be a planning or 
construction technique, it may be a manufactured product, or it may be the 
use or treatment of that product. Whichever it is, it contributes to a better 
house, and we feel that it should be pointed out and merchandised just as 
strongly as any of the more obvious “glamor” items which usually hold most 
of the spotlight. Here’s why: 

First, you — as a reputable builder — will benefit from advertising the 
Hidden Values you build into your houses. If you make known, for 
example, that you are doing a better waterproofing job on your cellar than 
Builder X down the street, a buyer will understand that even if he has to 
pay a little more for your house, he’s getting extra quality to justify the cost. 
Second, Hidden-Value merchandising will increase competitive pressure 
on quality: Builder X must upgrade his waterproofing job or lose sales. 
Quality competition will be as important as price competition. 

Third, the building industry as a whole is building a better house today 
than ever before. Since that house is competing with dozens of other items 
for the consumer dollar, dramatizing its quality will point up its value as 
the best long-term investment a family can make. 

In this month’s Blueprint House story, you'll see how an Atlanta builder 
promotes the Hidden Values he puts in his homes. In the story on Aurora 
Gardens in New Orleans we've pointed out other Hidden Values that we 
feel could and should be promoted. And there will be more Hidden Values 
in future issues. Remember, the buyer doesn’t have x-ray eyes. 





FORMULA FOR SELLING FAST 
IN TODAY'S SLOW MARKET... 


... build tract houses with that 


n an industry unique for its adaptability to con- 
F cnet demand, here is a builder who stands 
above the crowd in delivering the needs of home- 
seekers. 

Actually, he is over-delivering value—both 
visible and hidden. He is Ernest B. Norman, Jr., 
developer of Aurora Gardens, pictured on these 
pages. 

Why does Norman take such pains to give cus- 
tomers what they want? Because of law—the most 
potent law in American supply and 
demand. 

Remembering that house prospects don’t have 
X-Ray eyes, Norman goes one step further and 
points up the hidden values which make his houses 
a solid buy. 


business: 


Question: did customizing Aurora Gardens pay 
off? The figures speak for themselves. In the new- 
est section, over 90 homes were sold in the first 


three months to the tune of $2,250,000. Price 
range is from $18,000 to $25,000. 

What has builder Norman done? In a market 
flooded with choosy buyers frightened by news 
of “tight money,” he has created his own seller’s 
market with houses priced well above the national 
median. 

How has he done it? By building in quality 
inside and out; by adding custom touches; by 
highlighting “hidden values”; by expert community 
planning; by landscaping, tree preservation, and 
by merchandising every conceivable plus feature 
right to the hilt. 

So well did Ernest Norman lay out the Aurora 
Gardens community and with such care did he 
and designer Barbara Gibson create the basic 
models that it was one of ten communities to re- 
ceive NAHB’s neighborhood development award. 
In addition, it was featured on Dave Garroway’s 


... build in custom touches and 








LONG ROOF LINE extended for carport, shading over- 
hang gives model singular distinction, curb-appeal. 


ane 


- 
4 


NO COOKIE-CUTTER LOOK here in Aurora Gardens, 
where individual design, landscaping set custom look. 


“special look’... 


HOUSE-WIDE PORCH lends old South veranda charm 
to this model, one of 11 in well-planned development. 
NBC-TV show, Today. . 
These accolades and high sales figures resulted 
largely because planner Norman spent hard cash 
and two years in researching customer wants. 
After singling out those features “most wanted,” 
he incorporated them into the development. Typi- 
cal among them are: 
@ Preservation of as many trees as possible. 
@ Individualized house design. 
e@ Built-in ranges and ovens with birch cabinets. 
To seal this saleable package, the company 
adds what most prospects didn’t think to ask for— 
hidden values—items which add to the life, 
strength or value of the house, but can’t be seen 
in the finished structure. 
At Aurora Gardens, this includes copper flash- 
ing, sealed sheathing, cast-iron soil pipe, steel re- ia : ies 
inforced driveways, vinyl vapor barrier and copper WIDE OVERHANGS and hip-roofed carport make this 
tubing throughout the house. otherwise plain house a good seller at Aurora Gardens. 


Se 
2 


build in "hidden-value’ quality ©° 


4 


Remember, the buyer doesn’t have Xa eyes 
4 % 





FORMULA FOR SELLING FAST continued 


BOOK SHELVES were among a host 
of built-ins which home-seekers 
wanted. Note fine wood parquet floor. 


LOUVERED SHUTTERS give dra- 
matic appearance to interior of win- 
dows, also help keep out southern sun. 
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age 
NOVEL TOUCH provided at Aurora 


Gardens is built-in 
found in higher-priced homes. 


storage drawers 


DOOR-DEPTH SHUTTERS are in 
harmony with exterior window treat- 
ment; sidewalks, landscaping add. 


Build in custom touches your 


PLANTERS were high on the list of 
consumer wants, since New Orleans 
climate permits year-round gardening. 


CUSTOMIZING SUPREME is this 
tile-topped dressing table, 
mirror, storage cabinets in bath. 


ceramic 
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WHO 


STOR 
7 Mag DINING LIVING 
9-6"x10- 9" 19-5"x13-0" 


CARPORT | 











BEDRM BEORM 


'-4"x12- 9" 10-2"x12-0" 


aceiedl ad 
beeen 


50-0" ——_{—_ + 
GOOD DESIGN shows up in plan. Adding to house’s liv- 
ability are such things as sheltered entrance from carport 





——_———————— 








CUSTOM TOUCHES begin to show up en masse when 
living-dining area is viewed from this angle. Among them: 
African mahogany paneling in dining room (at far end); 
built-in ceiling light over dining table; unobtrusive ceiling 
QUIET ARCHITECTURE makes this model a steady diffusers for heating, cooling (emphasis on cooling), and 
seller with its brick facing, poured concrete driveway. sliding glass doors behind drapes opening onto patio. 


customer can see 


BUILT-IN bathroom shelves, laundry OVEN AND REFRIGERATOR, UNIQUE HERE are the sliding-glass 
chute with louvered cabinet door both optional, are flush for best use panels in ceiling-hung cabinets. Jal- 
brought “Oh’s;” from housewives. of space. Folding wall gives privacy. ousie door to carport is plus feature. 





MAHOGANY PANELING, tap-light INTERIOR SHUTTER theme is car- SLIDING PEGBOARD doors lend 
switches, built-in ceiling light, and ried into bath, where jalousie, ring individuality to room-length bathroom 
louvered shutters make extras here. rack and ceramic tile provide appeal. shelves. Basin towel bar is well placed. 
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FORMULA FOR SELLING FAST continued 





STORAGE 


‘——— “tal 
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HIDDEN VALUE in floor plan is over-sized living area 
in a moderately large house—over 1,700 sq. ft. Idea of 
two of five bedrooms on first floor is no longer foreign 
to home-seekers used to ranch styles. Entrance is good. 

















13+2"x10-9" 


BEDRM 


BEDRM j 
10-0""15-7" 


9*7"x15-7" 

















HIDDEN VALUE which soon becomes apparent to pros- 
pects are generously sized bedrooms, walk-in closets on 
second floor. Completed house at right is aimed at the 
conventionally-minded house-seeker who balks at modern. 


Sell them on the ‘hidden 


HIDDEN VALUE in the truest sense of the word is cast- 
iron soil pipe which Norman lays before foundation goes 
down. Care is taken to seal joints with poured lead. 


HIDDEN VALUE here is the spreading of polyethylene 
vapor barrier—almost a necessity in the high-moisture 
New Orleans area. Product is Visqueen by Visking Co. 
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HIDDEN VALUE is this copper tubing which plumbers 
are preassembling here before frame goes up—a step 
which cuts time and labor costs from the overall expense. 


HIDDEN VALUES as well are edge-laminated sheets of 
southern pine lumber used to provide a tight roof econom- 
ically without sacrificing quality construction methods. 
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HIDDEN VALUES add up here—starting with copper 
flashing at sill, mastic sealed sheathing joints, and ex- 
tending to USG sheathing with intrinsic insulation value. 


HIDDEN VALUE added to every house at Aurora Gar- 
dens is steel-wire reinforced driveway. Sidewalk is put in 
with similar reinforcement—gives sidewalk longer life. 


AUGUST 1957 


see A 
$ 


Remember the buyer doesn’t have x-ray eyes 





HIDDEN VALUE which strays slightly from basic inter- 
pretation, but, nevertheless is quality construction: use of 
long-lasting, easy-maintainable cedar shakes. 





A NATIONWIDE SURVEY OF CURRENT MARKETING 


Merchandising: 


“You could almost say quality differences in prod- 
ucts have become so minute in many cases that suc- 
cess in today’s market depends almost completely 
on who does the best job of creating demand for 
his product through advertising and promotion and 
full use of the sales organization.” 

—F. W. Mansfield, Marketing Research Director 

Sylvania Electric Products 


Nothize is changing the home-building business 
today more than a maturing attitude toward 
marketing and merchandising. Selling and advertis- 
ing, once the departmental kingpins in many com- 
panies, are giving way to these twin forces. 

Actually, this concept is not new. Leading 
builders have been preaching it for years, pleading 
for the industry to adapt the theories and tech- 
niques of marketing, as advocated by business 
schools, to home merchandising. Selling, they in- 
sist, is more than just a salesman’s job. 

This evolution has come with a changing market. 
Tight money and keener competition have made 
prospects fewer and fussier. Rising income, more 
education, and better taste have battered the old 
ideas of the home market. 

To learn how builders are adapting their mer- 
chandising strategy to these changing conditions, 
AMERICAN BUILDER made a nationwide survey 
during April and May among home builders in 
every price and volume range. Among the several 
hundred who replied to the three-page question- 
naire, 20% have been in the home-building field 
more than 20 years; 24%, only five years or less, 
indicating little likelihood that rigid theories or 
unseasoned notions would weight the results. As 
for size, last year 71% built 20 houses or less; 
11%, 21-50; 12%, more than 50. Six per cent 
didn’t keep count. This year 64% are putting up 
20 or less; 12%, 21-50; 10%, over 50; and 14% 
still aren’t sure. 

Results of the survey follow on the next few 
pages. If every house you build “sells itself,” or if 
you already know how to merchandise better than 
you do, don’t bother reading on. If not, this infor- 
mation can—and should—help you make some im- 
portant decisions in the months ahead. 


How much do builders spend 
for merchandising? 


Three out of five invested $100 or less per house 
in 1956 (see Chart III, opposite page). But more 
than a third spent only up to $40. This pattern 
held pretty much for the country as a whole, al- 
though builders in the West and South tend to more 
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TECHNIQUES AND TRENDS 


how does yours stack up? 


liberal outlays: in the West 32% budgeted over 
$100, as did 23% in the South, compared with 
21% and 20% in the Northeast and North Central, 
respectively. More than 40% of builders in the 
latter two regions spent $40 or less. 

Altogether, 43%, the largest group, spent no 
more than $500 on merchandising for all their 
houses last year. Another 10% spent $501-1,000; 
7%, $1,001-2,500; 7%, $2,501-5,000; 2%, 
$5,001-10,000; and 8%, more than $10,000. Some 
23% didn’t know or did not answer. 


. What percentage of gross 


income goes into merchandising? 
Builders still don’t set aside much. Last year about 
one out of five invested less than 1% and only 
17% said they spent more than 2%. Here are the 
figures by regions: 


Percentage of gross income spent for merchandis- 
ing, advertising, promotion in 1956: 


West South N.E. N.C. U.S. 


Under 1% 30% 30% 21% 13% 22% 
=. a = mm yer 3g 
i=-2t0—lmlcC<“‘iC HSC LTTCLClLC RO HE 
No reply or as ae Temas x 

don’t know 38 42 57 59 51 








Which advertising media do 
builders prefer? 


By far, newspapers are used more than any other 
medium. And classified tops the list (see Chart I, 
top right). Especially when ranked by order of 
importance. For example, outdoor advertising 
(painted bulletins and 24-sheet posters), shown as 
second choice in the chart at right, is actually a 
very poor second to newspapers among first-rank- 
ing media: 38% ranked classified newspaper first 
and 27% preferred newspaper display, but only 
6% mentioned outdoor as their first choice. 

However, painted bulletins are the top second 
choice. The 24-sheet poster is used more by big- 
volume builders, hence was ranked second by 
only 2%. 

Taken together, these two outdoor forms of 
advertising are still shaded by newspaper display 
and classified, taken together, as a second medium. 
In choosing their third medium, builders lean to- 
ward both outdoor and direct mail. 

Air media (radio, TV) make their strongest 
bids as second, third, and fourth choices to supple- 
ment other advertising. (Continued on page 78) 
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CHART I. WHICH ADVERTISING MEDIA 


REGULARLY USED 


(By percentage of builders) 


Newsp. (Classif.) 





(Display) 

Outdoor (Ptd. Bull.) 
(24-sheet) 

Direct Mail (Own) 
(Mfrs.) 

Radio (Announcements) 


(Programs) 





TV (Announcements) 
(Programs) 
Transp. (Car Cards) 


(In stations) 
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CHART Il. WHY BUILDERS ADVERTISE 


(Most frequent objectives) 





PER CENT HBB Ranked First 
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HERE’S HOW AMERICA’S HOME BUILDERS SHAPE THEIR MARKETING, 


307 MAPLE 


What objectives do builders 
seek in their advertising? 


Hard sell is the main reason builders advertise. 
More than 22% say their first goal is to sell a 
specific house or development (see Chart II, page 
77). 

For 20% the primary objective is to stimulate 
traffic and provide leads for salesmen. 

Institutional advertising—to establish name, 
goodwill, reputation, etc.—matters most to 15%. 

Hard sell also tops the list of secondary objec- 
tives among those builders who first seek to stimu- 
late traffic or establish goodwill. 


How many builders use 
an advertising agency? 


Less than 10% for the country as a whole. Biggest 
use is in the South, where 15% do. Smallest use 
is in the North. See regional breakdown below: 


Use an advertising agency: 

West South N.E. N.C. 
Yes 11% 15% 6% 6% 
No 55 62 65 62 
No reply ~~ 3S BD BB 
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How do real estate brokers 


figure in builders’ sales? 


In the South more than three out of five builders 
use a broker. In the West, slightly less than half 
do so. For the country as a whole the proportion 
of those who rely on such specialists (or are them- 
selves) totals 55%. 


Use real estate broker: 


West South N.E. N.C. 
Yes 49% 63% 51% 57% 


No ye 32 42 26 
No reply a 





How many salesmen do 
builders regularly employ? 


Not counting themselves or their brokers’ sales 
force, only one out of four regularly uses one or 
more salesmen. Southern builders use them most; 
western builders the least. Here’s the line-up, re- 
gionally: 
How many salesmen regularly employed? 

West South N.E. N.C. U.S. 
None 51% 43% 49% 38% 45% 
1-2 9 22 s mt mm 
3-5 6 613 mi sa 
ae! sy ea a 


No reply 30 17 31 #38 30 











How do builders pay 
their salesmen? 


Overwhelmingly, the preferred basis for compen- 
sation is a percentage of the sale price of the 
house. Nearly 29% pay their sales staff this way 
(see Chart V, opposite page). Only 10% give the 
salesman a flat sum per house and 6% hire on a 
straight salary. Some 56% of the builders consider 
this information too confidential or “really don’t 
know.” 


ee 
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ADVERTISING, SALES PROMOTION STRATEGY 


“Sua part do trade-ins 
play in merchandising? 


A third of all builders engage in trade-ins regu- 
larly or occasionally. Western and southern build- 
ers are the most active in this respect; those in the 
North Central seem least interested (although 
trade-ins today account for some 35% of all 
home sales). 


Engage in trade-ins: 
West South N.E. N.C. U.S. 


Yes 32% 32% 13% 17% 22% 
Occasionally it: ee 3 ee 
No on ee er 
No reply — 12 . ea hlU 


> How many promote brand names 
of products used in houses? 


More than half the builders in every region but the 
North Central “always” or “usually” point up the 
well-known names of the products they put into 
their houses. The South is the most brand-con- 
scious of all: 65% play up pre-sold product lines 
as a regular part of their over-all merchandising 
efforts. 


Promote brand names of products used in houses: 


West South N.E. N.C. U.S. 
Always 28% 33% 28% 18% 26% 
—  ».- wee: Jee 
—_— ont 2. ae 
Never er 5 7 5 6 
No reply 26 #18 #23 33 «27 


Best place for brand-name promotion seems to 
be at the model house, where more than a third 
of all builders do it (see below). 


How promote brand names? 

West South N.E. N.C. U.S. 
Advertising 26% 37% 18% 12% 22% 
At model house RO 
Sales talk . _ 2 


CHART IV. HOW MANY BUILDERS 


FURNISH A MODEL HOME 
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CHART V. HOW BUILDERS PAY THEIR SALESMEN 
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How many builders 


furnish a model home? 


The South and West are more partial to this kind 
of merchandising (see Chart IV, above). 

In the South 17% always furnish their models 
and 15% usually do so. In the West, 20% always 
and 11% usually. Builders in the Northeast ap- 
parently shrug their shoulders at such glamor 
treatment: 30% seldom furnish, 28% never do. 





More than 62% of the builders who’ve taken 
one of the five mechandising courses given to 
date by the NAHB figure advertising and sales 
promotion expenditures as a regular part of their 
budgets. However, barely 20% spend more than 
2% of their unit selling price on such business- 
building activities, according to a survey by 
Theatre for Industry (Ira Mosher Assocs.) , which 
¢onducts the courses for the association. Other 
findings turned up by the more than 400 ques- 





NAHB GRADUATES ARE MORE MERCHANDISING-MINDED 


tionnaires returned by 
minded builders: 
© 77% have their own sales force 
31% use an outside sales agency 
86% sell from a model home 
34% use an advertising agency 
85% use newspaper classified advertising 
84% use newspaper display advertising 
74% use road signs or billboards 
43% use radio 
24% use television 


these merchandising- 








AUGUST 1957 


79 





estimaTiNc worKBook How to estimate your 





Data by JOSEPH STEINBERG, professor, and 


Construction Technology Department, 


FOURTH IN A SERIES 


Roof sheathing: the three basic types 


he house to be worked with is a 40’x26’ ranch with a 6” 

pitch roof and 2’ side overhangs. The roof area is about 
1,360 sq. ft., or 13% squares. A waste factor of 10% should 
be allowed, so the roof will be figured as 15 squares. 

While labor costs vary, for this article a carpenter will be 
paid $3.20 an hour and his helper $2.40 an hour. 

Commonest roof sheathing is 42” plywood. As with all ma- 
terials in this article, its cost will vary with quantity purchased; 
here it is priced at 14 cents a sq. ft., $14 a square. Labor cost 
will be about $4.30 a square. Total cost is $18.30 a square, or 
$275 for the house in question. 

Pine sheathing board, 1x8”, is another commonly used roof 
sheathing. It costs in the neighborhood of $120 a thousand 
bd. ft. The waste factor for sheathing boards is 33% rather 
than 10%, so the sample roof is figured as 18 squares at $12 
a square, or $216. Labor cost is figured from 15 squares, and 
Poy rmre is $5.50 a square, or $83. Total cost, $299. 
™~s* ac For wood shingle roofs, 1x3” roofer strips are used, spaced 

on 5” centers, to allow the shingles to “breathe.” Their cost 

is 3 cents a lineal foot. Labor cost is 5 cents a lineal foot. The 

WOOD SHINGLE NAILERS sample roof requires 84 lengths of 40’ each, or 3,700 lineal 
feet, with 10% waste. Total cost, $296. 









































Roofing: estimating asphalt and cedar shingles 





M* common roofing is 210# asphalt shingles which cost 
around $8.50 a square. Labor also is about $8.50 a 
square. The 15# felt under the roofing costs about $1 a square 
laid, so the total cost of the job is $18 a square. An extra 
square should be allowed on the sample roof for covering the 
ridge. The total cost, figuring 16 squares, is $288. 

If a heavier roofing is desired, 250% shingles can be used. 
Their cost will be about $9.50 a square. Shingles with cement 
under the butt to lock it down also can be used; the cost for 
the 210# weight is about $9.50 a square. 

White or red cedar shingles will cost about $20 a square. 
They are nailed to the 1x3” nailers previously noted; labor 
cost is $9 a square. Total roof cost, $29 a square. Cost of the 
sample roof, $435. Add another $20 or so for metal ridge 
flashing, and the total is $455. 

For roof pitches under about 3% inches, it is recommended 
that 4-ply built-up roofing be used. Assuming the sample 
house to have a 3” pitch roof and 2’ overhangs, the roof area 
will be 1,300 sq. ft., or 13 squares. No waste need be figured. 
Price will be about $20 a square for labor and materials, or 
$260, plus 25 cents a running foot for the gravel stop around 
the roof edge. Total cost, $296. 















































CEDAR SHINGLES 
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roofing, sheathing and siding 





MARTIN STEMPLE, associate professor 


New York City Community College 


Sidewall sheathing and brick veneer siding 
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BRICK VENEER 


sor the sidings to be estimated in this article, the two most 
widely used sheathing materials are %” sheathing grade 
plywood, and 1x8” pine boards. 

Plywood of sheathing grade will be priced at about $111 
a thousand sq. ft., or 11 cents a sq. ft. Labor to put it up 
will cost about 4 cents a sq. ft. Total cost for the job is then 
15 cents a sq. ft. If we give the sample house walls 8’ high, 
the outside wall area to be sheathed will be about 1,200 sq. ft. 
In an average house, waste will be more or less balanced by 
the window and door area. Total sheathing cost will then be 
about $180. 

If 1x8” pine is used, about 25% waste should be allowed 
beyond the door and window area. The materials cost is about 
$120 a thousand bd. ft., or 12 cents a bd. ft. (The waste fac- 
tor will take care of the conversion from board feet to square 
feet.) Labor will be about 6 cents a sq. ft. Total price is 18 
cents a sq. ft., or $216. 

Brick veneer, while generally a subcontracted item, can be 
estimated as follows. Cost of brick, mortar, and ties, 40 cents 
a sq. ft. Labor, with bricklayer at $3.70 an hour and helper 
at 2.30 an hour, plus scaffolding costs, 67 cents a sq. ft. Total, 
$1.07 a sq. ft., $1,284. 





Wood siding: clapboard and painted shingles 
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BEVEL SIDING 
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I" this article, bevel siding will be 1x8”, laid up 6” to the 
weather. If a greater exposure is used, the labor will de- 
crease from the cost noted below in the proportion of the ex- 
posure increase. If the exposure were increased to 8”, for 
example, there would be a 25% decrease in the labor cost. 

If 1x8” siding is used 6” to the weather, its area must 
be 33% greater than the wall area. Door and window area 
can be assumed to balance the waste allowance. 

Clear A grade red cedar bevel siding will cost about 20 
cents a sq. ft. Labor (with siding 6” to the weather) will be 
about 4 cents a sq. ft. Add 33% to the wall area of the sam- 
ple house, and the cost for 1,600 sq. ft. is $384. 

Prepainted shingles, or shakes, can be used for siding with 
or without a backer course. The backing produces a heavier 
shadow line, and will be more attractive. The shakes are gen- 
erally laid up 10” to the weather. 

Cost of the shakes is about 17 cents for each square foot 
covered. Labor is 10 cents a sq. ft. If doors and windows 
cancel the waste factor, the total house cost is $324. Shingle 
undercourse will add 3% cents a sq. ft. material cost, about 
8 cents a sq. ft. labor cost, or about $138 for the house. 





Controlled decentralization 





Cost-conscious builder Ray Johnson has had to create 


smooth-running organizational machinery to turn out 


his low-cost houses in quantity and still maintain quality 


4 pow now. Place: site of a ranch house being 
constructed. Situation: builder is up on the roof 
rolling out felts preparatory to shingling. 

Question: will this builder ever become an eco- 
nomic giant in the construction industry? Answer: 
in 99 per cent of the cases—no. Why: because he 
has not learned the basic formula for growth— 
delegation of authority. 

However, Ray Johnson, president of Regent 
Homes, Inc., has learned it, and has grown, and is 
growing. 

Regent’s structure (see chart) functions like the 
triangle it patterns—lines (of organization) flowing 
from a central point to a firm base (the operating 
companies). Johnson, viewing his decentralized 
operation objectively, calls Regent a “service or- 
ganization,” a “coordinating unit.” 

Regent does no building. This portion of the op- 
eration is handled by one of its seven companies, 
such as Norwalk Construction Co. in Bellflower, 
Calif. 

What Regent does do is capitalize each of its 
companies and choose top personnel, which consist 
of a general manager, a construction manager and 
a sales-finance manager. Next step in getting a com- 
pany off to a good start is picking an office site 
and hiring six salesmen (the number chosen as best 
to fill but not overload each firm’s functioning). All 
men in the operating companies are paid on a com- 
mission basis. Its size depends on the number of 
houses sold. 

Regent also negotiates and furnishes the financ- 
ing, does the buying, arranges contracts with all 
subs, furnishes advertising and merchandising serv- 
ice and determines policy. 

As most builders know, a decentralized manage- 
rial system doesn’t operate efficiently all by itself. 
It needs direction, and most important—control. 
This much-needed control is achieved by Regent in 
many ways. Typical is the handling of finances by 
“Builders’ Disbursing Service”. All payments to 
sub-contractors are made by B.D.S. This not only 
checks on the flow of work, but relieves the operat- 
ing companies from having to concern themselves 
with such details. 

When financing the actual construction of a Re- 
gent house, the set-up works like this: after loan has 
been approved, Building and Loan companies pay 
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DEGREE OF DECENTRALIZATION begins 
to become apparent when chart at right is 
analyzed. All men whose pictures appear are 
heads of their companies or services. Ray 
Johnson, whose photo appears at the top, pre- 
sides over it all from office in Pasadena. 


These seven men head up the 


W. W. Butier, 
Gen. Mgr., 
Trident Construction Co. 


Stanley B. Watson, 
Pres., Gen. Mgr., 
Celinda Construction Co. 


the Regent operating units (like Norwalk, Trianon, 
etc.) in progressive installments. These are imme- 
diately forwarded to B.D.S., which is bonded 
against mingling any of the money. This means that 
every payment on a particular job is held for that 
job. The progressive payments are apportioned as 
follows: 

@ 20 per cent when foundation is finished. 

30 per cent after rough framing is completed. 

25 per cent as soon as plaster is up. 

15 per cent on notice of completion. 

10 per cent during lien period. 

Such interplay between operating companies and 
Regent’s direct subsidiary, B.D.S., affords the kind 
of control which lending agencies admire. They 
admire them to such a point that Ray Johnson has 
all the money he can possibly use during the cur- 
rent year. 
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makes this business grow 









L. H. Thompson Frank Hughes, 


Metropolitan Exec. Officer, 
Merchandising Co Builders Disbursing 
Service 


Ray A. Johnson 


Pres., Regent Homes, Inc 





Regent Homes in L.A. area 





James Trotter, Jack Cunningham, Donald @. DeVore, Bill McPeak, 


Tex Essert, 
Gen. Mgr., Gen. Mgr., GengiMgr., Gen. Mgr., Gen. Mgr., 
Tri-Crown Constructior Mesa Construction Co Evolid Cofftruction Co Norwalk Construction Co. Trianon Construction Co. 





It is the operating 
companies’ responsibil- SALES & FINAN 
ity to sew up the sale 
from leads uncovered by 
their own salesmen and 
by Regent’s merchandis- 6salesmen . 5 independent 
ing service direct mail building contractors 
campaign. It is also their 
responsibility to oversee 


within the cost figures 
established. If they run 
under, he gets the sav- 
ings. He is also held for: 
@ Double-checking the 
lot to be sure the house 
can be placed as indi- 
cated in the sales agree- 





, > THIS CHART shows structure of each of Regent's waaliatieed make — sure 
each of the jobs which seven operating (or field) companies. Donald DeVore, there are ne wees OF 
they contract for. And, directly above, heads one of these firms, as do the other obstructions. 
their duties include selec- six men to his left and right. All are on commission. @ Making certain that 
tion of building contrac- Commission is based on number of houses sold. any changes from the 


tors (usually about five) 


standard plan are cov- 
whose crews actually put 


ered in plans given to 


up the houses that the operating companies sell. his men—that changes are reflected in ordering 
The building contractor, in turn, assumes entire out lumber or other components. 
responsibility for building the homes correctly and e@ Coordinating the work of all sub-contractors. 
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How new Eljer developments 
J iealoliia miat-it-lit-\tilels mmm leolem-t-1(-t-m- Je) ol ->- iE 


Simplifies installation! 

Eljer formed-steel bathtubs may be installed 
at a substantial saving in time. With just 3 
bearing surfaces (see picture) these baths 


Adds sales appeal! The new Elijer 
line of brass fittings . . . most modern in the 
industry and completely renewable . . . help give 
bathrooms the modern look that sells homes 
faster. With Eljer fittings and Eljer fixtures you 
get the very latest in bathroom beauty. One 
source—one responsibility—at no extra cost! 





may be quickly positioned and shimmed 
level, even on rough solid floors. Moreover, 
wall clips anchor bath to studding for extra 
rigidity. Result: fast, sturdy installation. 


Find out more about all Eljer prod- 
ucts, including steel kitchens. Call 
your Eljer wholesaler or write Eljer 
Division of The Murray Corporation 
of America, Three Gateway Center, 
Pittsburgh 22, Pennsylvania. 


FLJER 


DIVISION OF THE B40) 3° E.N a ConPoRATION OF Amenica 


*ELJER ... the only name you need 
to know in plumbing fixtures 
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Here’s Boyd-Jackson’s attractive recreation room. Gold 


Bond Grainboard Decorator Panels also help sell your 


houses when used in attics and hallways—or for accent 


wails [ oset lining 


GYPSUM WALLBOARD PRODUCTS 


NATIONAL GYPSUM COMPANY 
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Biveprint House of the Month. Builder: Boyd-Jackson Corporation, Atlanta, Ga. 


Gold Bond Grainboard Decorator Panels add 
SELL to this “Blueprint House of the Month” 


There's ‘‘quality”’ and ‘“‘sell” written all over this beau- 
tiful model home, built by the Boyd-Jackson Cor- 
poration and picked by American Builder magazine as 
its August “Blueprint House of the Month.” The 
whole story is told in this issue, but we wanted to 
remind you about the smart way Boyd-Jackson put 
“sell” into the walls of the basement recreation room. 

These walls are finished with new Gold Bond 
Grainboard Decorator Panels, panels designed to give 
your houses a high-fashion low-cost added attraction. 
Boyd -Jac kson chose exciting HEATHER — you may 
pick unique SILVERBARK, distinctive WHEAT, 
warm TUMBLEWEED or traditional KNOTTY 
PINE —all of them sales-tested finishes. And you build 
your wall and finish it in one operation! 

For all the facts on how to use these new paneling 
beauties at their selling best, call your Gold Bond® 
representative or write Dept. AB-87, National Gyp- 
sum Company, Buffalo 2, New York 


Gold Bond 


BUILDING PRODUCTS 
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“TrThere’s a good reason 








The Hotpoint Line is the Builder's Line of Appliances—offering you perfect combinations for homes in every price bracket! 
Feel 


Ky eo” { e te , | 
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Hotpoint Dishwashers offer The widest variety of Built-in Models ond The Hotpoint Line of 9 Ranges offers 
Spot-Less W ashing, Spot-Less Prices—5 Ovens, 7 Surface Cooking Units, 2 the right model for every home— 
Rinsing, Spot-Less Drying. Refrigerators, | Freezer, 3 Modular Kitchens! plus on Electronic Cooking Center 











Famous Hotpoint Dis- 
posall® Food Waste 
Disposers in two models. 


He's right, of course. And that reason is dynamic 
merchandising. In today’s competitive market, it takes 
well-planned seiling material to bring crowds of pros- 
pective buyers to model homes. 


That's why Hotpoint has developed for qualified 
builders a sales promotional program which is un- 
equalled in the industry. It is unequalled because of its 
scope—and because Hotpoint will tailor-make all of the 
materials to sell your homes to your market. 


You supply your Hotpoint Distributor’s Builder 
Specialists with the facts and the features of your 
homes. Then Hotpoint merchandising experts will go 
to work planning and preparing everything you need 
to arouse sales action in your community. 


Your teaser advertising and advance publicity will 
start to work prior to your Grand Opening—to let the 
public know that “something big” is about to happen. 


Your selling campaign will reach its climax during 
Opening Week—with newspaper and radio publicity 
and advertisements. At the home site, you'll have bro- 
chures, directional signs, and point-of-sale material. 


Then follow-up advertising and publicity will main- 
tain a flow of prospects until your last home is sold. 


There’s a good reason why Hotpoint expends so 
much effort to help qualified builders sell homes.We 
want builder business and we know that the way to 
get it is to earn it. 


For details on Hotpoint’s merchandising support, contact 
your Hotpoint Distributor’s Builder Specialist today. 


(A Division of 
General Electric Company) 


5600 West Taylor Street, Chicago 44, illinois 


Before you plan your show house for the Parade of Homes or National Home 
Week, be sure to ask about the spectacular Hotpoint Home Selling Program 


There’s nothing like it in the industry! 








Electric Water Heoters in 
3. styles—Built-in, Round, 
and Table-Top Models. 


The Hotpoint Home Laundry Line — 
5 Washers, 7 Dryers, | Washer-Dryer 
combination, 5 style-matched pairs! 


for the crowd... 


5 ee 


Hotpoint Out-Front Design highlights 2 
Refrigerators, 7 Refrigerctor-Freezers, 
3 Chest Type, and 2 Upright Freezers. 


Phone your nearest Hotpoint 
Distributor’s Builder Specialist! 


ALA. Birmingham, Bi 4-452) 
Mobile, HE 2-3511 
Montgomery, MO 5-8160 

ARIZ. Phoenix, Al 8-672! 

ARK. Little Rock, FR 5-1231 

CAL. Fresno, AD 7-4175 
Fresno, AM 8-471! 

Los Angeles, RA 3-886! 

Oakland, Gl 1-545) 

Secramento, Gi 2-8976 

Sen Bernardino, SA 9-1071 

Son Diego, BE 4-738! 

Son Francisco, MA 1-5131 
COLO. Denver, AM 6-067! 
CONN. Bridgeport, _ 7-5356 

Hartford, JA 5-08! 

DEL. Wilmington, OL %. 7761 

D. C. Washington, HU 3-6820 

PLA. Jacksonville, EL 5-2616 
Miami, NE 4-6194 
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Tallahassee, TA 3-0874 
Tampa, TA 2-7179 
W. Palm Beach, TE 3-5676 

GA. Albany, HE 2-158! 
Atlanta, Pl 5-5787 
Augusta, AU 3-7778 
Sevannah, AD 6-0621 

IDAHO Boise, BO 3-2594 

ILL. Chicago, HA 7-2860 
Rockford, RO 8-5716 
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IND. Evansville, HA 4-758) 
Fort Wayne, E 6196 
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South Bend, AT 8-479! 
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Des Moines, AT 8-2193 
Sioux City, Si 8-5588 

KANS. Kansas City, MA 1-4338 
Wichito, FO 3-625! 

KY. Lovisville, ME 7-5411 
LA. Baton Rouge, BA 4-7093 
loke Charles, HE 3-4229 

Monroe, 7821 

New Orleans, CA 6263 

Shreveport, SH 3-8505 
ME. Bongor, BA 2-4812 

Portiand, SP 5-238) 

MD. Boltimore, CE 7-0516 

MASS. Boston, Al 4-2050 
Springfield, ST 8-0979 
Worcester, PL 4-3293 

MICH. Detroit, VE 8-835! 
Grond Rapids, Gi 9-4452 

MINN, Duluth, RA 2-6685 
Minneopolis, FE 6-1621 
St. Poul, Mi 6-2631 

MISS. Jockson, JA 4-2585 

MO. Joplin, MA 4-1875 
St. Lovis, OL 2-2100 
Springfield, SP 2-4442 

NEBR. Omaha, JA 6073 

N. H. Manchester, NA 5-9754 

N. J. Nework, TA 4-1101 

MN. MEK. Albuquerque, Al 2-0179 
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Buffalo, CL 6020 
Buffalo, SU 7150 
threw York, Al 5-6363 
Rochester, HA 6-4532 
Syrocuse, 73-3311 

N. C. Asheville, AS 3-6650 
Charlotte, ED 2-8521 
Chorlotte, ED 3-0566 
Foyetteville, FA 2-364) 
Greensboro. GR 5-3426 
Greenville, 7244 
Raleigh, TE 4-4372 

OHIO Akron, JE 5-41.43 
Cincinnati, MA 1-0600 
Cincinnati, RE 1-7185 
Cleveland, HE 2-2500 
Columbus, AX 1-4625 
Dayton, HE 4694 
Youngstown, Ri 4-0122 

OKLA. Okichome City, MU 5-5585 
Tulsa, Gi 7-3308 

OREG. Eugene, Di 3-1537 
Portiond, CA 6-3776 


Horrisburg, CE 8-7303 
Philadelphia, WA 2-5405 
Philodeiphio, GA 6-8800 
Pittsburgh, FA 2-1530 
Reading, RE 6-158) 

R. I. Providence, DE 1-3833 

S. C. Charleston, 2-0220 
Columbic, CO 6-0544 
Greenville, GR 2-288) 

S$. DAK. Sioux Foils, Si 4-5621 

TENN. Chattanooga, AM 6-4795 
Knoxville, KN 3-4789 


Corpus Christi, TU 4-6374 

Dallas, Ri 2-6451 

& Peso, El 2-3449 

& Paso, El 3-756! 

Fort Worth, ED 5-4523 

Freeport, FR 5-327) 

Houston, CA 8-4571 

Port Arthur, YU 3-5628 

Son Antonio, CA 7-9246 
UTAH Salt Loke City, El 9-8771 
VT.. Essex Junction, ES 8-3301 
VA. Hampton, HA 3-0717 

Norfolk, MA 2-7189 

Richmond, Ri 6-4948 

Roanoke, RO 4-2260 


Wheeling, cE 
WIS. Appleton, ie re 2020 
Milwoukee, BR 6-3822 
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Home-BUYERS’ preference 
for Hotpoint is built on their appreciation 
for Hotpoint’s consistent superiority—in 


performance, in features, and in beauty. 


Home-BUILDERS’ preference 


for Hotpoint is based on enthusiastic public 
acceptance—simplicity of installation—solid 
merchandising support — and the widest 


variety of models and prices in the industry. 


When you add these advantages to the 
competitive Hotpoint builder-pricing struc- 
ture, you know why more and more success- 


ful builders are swinging to Hotpoint! 


when you offer them 


Hotpount moputar KItcHENs 


Luxurious in appearance and features—yet they cut 


costs by simplifying installation and saving space! 


In just 9 or 7 feet—a complete meal preparation 

and clean-up center. In 5 Colortones 

@ Automatic Super Oven with Rota-Grill Rotisserie. 

@4 Calrod” Surface Units, including raisable 
automatic unit under deep well cooker. 

@ Automatically-controlled Plug-in Griddle. 

®@ De luxe pushbutton Dishwasher. 

® Disposall © Food Waste Disposer (optional). 

@ One-piece, stainless-steel countertop and sink. 
Available separately for use with wooden 
cabinets. 


® Roomy storage cabinets and drawers. 


Hotpount Rerricerators 


The highlight of any kitchen! Matchless beauty 


in your choice of Stainless Steel, Coppertone or 5 
glowing Colortone finishes. Designed to meet the 


| 


needs of today’s large families, yet occupy only 


36” of wall width and 24” of depth. And, no 
special support r Separate compressor installa- 
tion 

Big 12 cu. ft. Refrigerator-Freezer, matching 
upright Freezer and 10.8 cu. ft. Refrigerator—all 
offer a host of exclusive Hotpoint features. 


Trot point cooKine centers 


The Customline offers you the right combination for 
homes in every price bracket. Your choice of five 
ovens—including de luxe Bi-Level Double Oven shown 
at left. Outstanding features include the Roast-Right 
Thermometer, Rota-Grill Rotisserie, Picture-Window 
Door, and Calrod® bake and broil units. 

There are seven surface cooking units—including the 
30” stack-on model with pushbutton and automatic con- 
trols shown at left. 

Matching ovens and surface cooking units are offered 
in 5 Colortones, Coppertone, and Stainless Finish to 
harmonize with any kitchen decorating scheme. 


the Totpoink fine 
is the Buildors Sino 
of Built-In 


. . See Your Hotpoint Distributor'’s Builder 
Specialist—today! 





CUSTOMLINE + RANGES + REFRIGERATORS + AUTOMATIC WASHERS 
CLOTHES DRYERS + DISHWASHERS + DISPOSALLS” + WATER HEATERS 
FOOD FREEZERS + AIR CONDITIONERS + TELEVISION 
HOTPOINT CO. (A Division of General Electric Company 
5600 West Taylor Street, Chicago 44, Illinois 






































AMBERGLADES MODEL home tapped new market with 
olortul architectura details quality products custom 


look. Boyd-Jackson’s promotion created sales in all four 


subdivisions from this model at prices from $16,000 
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Norris Jackson Boyd 


This prize winning Atlanta team 


tells you how... 





_.. they outcompete with custom- 





Her’ a prize example of what a talented 
team can do to build a house that outsells 
Boyd-Jackson of Atlanta use it as a model 
home to spark sales in four subdivisions: Am- 
berglades, Sexton Woods, Hillside Glen and 
Dogwood Acres 

Henry Jackson, the 27-year-old president 
of Boyd-Jackson, says it is “team action” that 
brings success: design, production, cost-con- 
trol. He surrounds himself with experts in each 
line, makes them part of the company. It’s no 
accident, therefore, that he was a prize-winner 
in AMERICAN BUILDER'S Best Model Home 
Contest last year 

Each house has a special “custom look,” 
at prices from $16,000 to $36,000. The team 
includes Henry D. Norris, A.1LA.; C. Fort 
Boyd, a builder for 20 years; W. Waring Mi- 
lam, C.P.A., supervisor of a cost-control sys- 
tem using a Burroughs Sensimatic; Edward C., 
Jackson, office supervisor 






WIVES AND KIDS like this kitchen-family room, which SPECTACULAR POOL (by Paddock) gave extra 





has & sliding doors opening on a protected terrace. | sales pitch, created much talk. Living, dining, family 
shaped kitchen is separated from family room by dining rooms and kitchen all open on pool enclosed by 
bar. Cabinets and paneling are matching plywood planting. Henry Jackson staged press party here 
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EKTACOLOR prints by Rodney McCay Morgan 


quality building methods 


4 A 


Remember, the buyer doesn’t have X-ray eyes 


47] a’ 


— _ 
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AUGUST 1957 Turn page for quality blueprint details > 














COMPETING WITH CUSTOM-QUALITY METHODS continued 





How the team blueprints 


its best-selling ideas 


bp blueprints opposite are crammed with 
details that only a skilled architect work- 
ing closely and sympathetically with an 
experienced builder could produce. They in- 
clude custom touches and design ideas often 
found only in special-order homes 

Placing of sliding-glass doors is cleverly 
done to open the living, dining and family 
rooms to the pool. Post-and-beam construc- 
tion makes possible the sloping high ceilings 
and the “open” plan. Kitchen is well laid out 
to save steps, provide good cabinet storage, 
and a gay “eat bar.” Architect Henry D. 
Norris, A.1.A. of Atlanta, advised on site place- 
ment, color selection and many other aspects. 
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STEP RIGHT OUT to the pool, this living room suggests. It has sloped ceiling, prefab fireplace, diane area at right 


WHAT 


HOW 
> 


AMERICAN 
BUILDER 
BLUEPRINT 
NO. 244 








QUANTITY MATERIAL LIST 


House Type and Style Frame 
Area 


CONCRETE WORK 


Location Actual 
Foundation Footing 490 cu 
Pier Footings 16 cu 
Cellar and Entry Slab 475 ww 
Carport Pier Footing 40 cv 

1,021 cu 


BRICK AND BLOCK WORK 


ft 
ft 
ft 
ft 


ft 


location Description 


Amount 
Walls and Piers 12” x 8” x 16” Block 2,330 Block 
Walls and Piers 8” x 8” x 16” Block 420 Block 


(Continued on page 184) 


Ranch 
1,900 sq. ft 


Actual 5% 


1,072 cu. ft. or 38 cu. yds 
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SERIES 


AMERICAN BUILDER BLUEPRINT 


SIMMONS-BOARDMAN PUBL. CORP 30 CHURCH ST NEW YORK 7, N.Y 
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COMPETING WITH CUSTOM QUALITY METHODS continued 


X-RAY DISPLAY in basement of model calls atteniton to quality products with emphasis on “Hidden Values.” 


How they sell ‘Hidden Values’ 7 


|p campers not only believe in quality 
products, but carry on an aggressive cam- 
paign to merchandise them to the public. Since 
many are hidden from view, Henry Jackson 


devised his “X-Ray House” idea pictured 
above. The displays are portable and can be 
moved from house to house. Jackson believes 
that buyers want quality products and will pay 
more for them. But they must be dramatized 
and merchandised, he says. 


Remember, the buyer doesn’t have X-ray eyes 





HIDDEN VALUES featured by Boyd-Jackson include: termite 
treatment (Getz Pretreet); 4” insulation (Owens-Corning); 
perimeter heating-cooling with insulated ducts (Carrier) 
extra-size floor joists (Douglas Fir); 100 amp. wiring with 
ample outlets; truss roof (Teco); copper tubing (Revere); 
crack-proof dry wall (National Gypsum); vapor barrier in 
slab (Visqueen); extra electric capacity for dryer, washer. 











... and here's what “Hidden Values” mean to you 


Top-level merchandisers in the home-building 
field say that builders are not getting full value from 
the quality products they install—particularly those 
hidden from view. There is a great sales making 
potential in these “Hidden-Value” products. Manu- 
facturers are spending millions to improve and ad- 
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vertise them. Builders can make more sales, and 
get an edge on competition by devising new ways to 
merchandise “Hidden-Value” products. To encour- 
age such merchandising, AMERICAN BUILDER has 
announced a “Hidden Value” contest with an Inter- 
national truck as first prize. See page 106. 


Turn page for sales-making family room 





COMPETING WITH CUSTOM QUALITY METHODS continued 


CLEVER EAT BAR in foreground separates kitchen from 
182’ long family room. Sliding-glass doors to terrace are at 
left, with view of pool from kitchen. Area is decorated as 
one unit. Plywood paneling used on walls and cz 


“FINEST FAMILY ROOM we 
ever saw” is what buyers said. 
It's one big, friendly room done 
in warm wood tones; yet kitchen 
part is well organized, and fam- 
ily area comfortably laid out for 
TV watching, play or relaxation. 





U-SHAPED kitchen is compact, colorful with yellow fix- 
tures, walnut cabinets, copper vent hood, ceramic tile. 
Equipment: built-in Hotpoint cooking units, range and 
dishwasher, Nutone d and blender, Talk-A-Radio. 








NG DOORS 


FAMILY OOM 
17-10" = 12" 


_BREAKF'T 
BAR 











They sell a family room that 


ypical of Boyd-Jackson’s custom-quality design 
4} this family room in the Amberglades model 
home. It’s the biggest selling feature of the house. 
incidentally, it has proved so popular that similar 
versions of it are being incorporated in other mod- 
els. The entire kitchen and family-room area—27 
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ft. long—opens in a spectacular way to terrace and 
pool. There’s a prow-shaped roof projecting out 
5 ft. to protect the glass wall beneath. 

Architect Henry Norris has imparted numerous 
high-quality custom touches to give the room a spe- 
cial appeal. The entire area is paneled with dark 
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ROOM WITH A VIEW, for sure. Entire kitchen-family room area seems to extend right out to the cool terrace. 


takes you right outdoors 


walnut plywood. The kitchen cabinets are finished 
in the same wood, as is the breakfast bar. The 
Vinyl tile floor is of beige color, and again, the 
same material carries through both rooms, making 
them both seem larger. 

The 17'10”x13’2” family room is just the right 
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size for family activities. There’s a TV in one cor- 
ner. The breakfast bar partially separates the U- 
shaped kitchen area, screens the work counter 
which has a sink and dishwasher. The kitchen area 
itself is a compact 9’0”x13’2” with all the electrical 
equipment built in. 
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Results of this month's 


survey show ... 


BUILDERS... 
BUYERS... 
PRODUCERS agree... 





... youll have to think air 


r7hy will air conditioning sell houses for you 
W in °58? It’s more than a hot mid-summer re- 
flection; more than an optimistic manufacturer’s 
prediction. This time everybody’s talking the same 
way ... They're all in favor of air conditioning. 

Our survey results showed builders all over the 
country (northern states included) are installing 
more and more a/c in new houses. At a time when 
a good merchandising program is a “must,” they 
find that air conditioning does its own selling 
because the house buyer WANTS it. 

Whether you decide it’s the warmer weather 
this country seems to get each year (see Frigi- 
daire’s “hot weather” map above, right), the in- 
creasing spending power of the consumer, or the 
continually improving a/c equipment on the mar- 
ket that’s responsible for the air-conditioning 
boom sooner or later you'll feel the demand. 
The sooner you recognize it, the quicker you'll sell. 
You'll sell not only in the new-homes field, but in 
remodeling contracts, in motel, office-building and 
church jobs, too. 

In 1956, Air Conditioning and Refrigeration In- 
stitute figures showed a sale of 1,770,000 air con- 





ditioners (central and room units). The °57 estimate 
is somewhat above 2,000,000 units. The Institute 
predicts: “More than 4,000,000 homes in the 
U. S. have some type of air conditioning now and 
it may be close to 5,000,000 by 1958.” 

More than anything else, these figures prove the 
necessity of becoming as air-conditioning conscious 
as is the U.S. consumer. This consumer, when he 
thinks of a new home, thinks of comfort as well 
as price and includes air conditioning as part of 
that comfort. The air-conditioning conscious house- 
buyer knows a lot more today about its proper 
use and advantages, too (see “the buyers speak 
up” on following page). He knows, for instance, 
that the cost of a/c will be returned in savings 
on family health, tempers, use of the house, clean- 
ing, etc. He knows that proper insulation, shade, 
etc. help keep his a/c operating costs down. He 
knows that if he can’t afford the cost of air con- 
ditioning when buying his new home, then he 
wants, at least, a heating system to which air con- 
ditioning can be easily added. 

So great is the increased demand for air condi- 
tioning among homeowners that in one case (the 
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£9 100 10 300 Hours 
£22] 300 10 900 HOURS 
SJ 900 1O 1400 HOURS 
£25) 1400 10 1800 HOURS 
CS) 1800 10 2300 HOURS 
GJ 2300 10 2900 Hours 


CAN THEY REALLY USE AIR CONDITIONING? 
Yes. Map prepared by Frigidaire (No. Z1 p. 114) shows 
average number of hours outside temperature passes 80° 
during the warm seasons. 


7 THEY’RE REALLY BUYING houses with air condition- 


ing. Ed Schwartz, salesman at Lester Robbins’ Rockland 
Homes, N.Y., explains a/c benefits to the Walsh family. 
Central a/c is by Rheem. (No. Z2 p. 114) 





conditioning to sell in 58 


California Federal Savings and Loan Assn. of Los 
Angeles) a loan association has made it its policy 
to require roughing-in for air conditioning when 
making loans on homes costing $20,000 and up. 
According to the association’s vice president, 
Arthur Neelley, the roughing-in would include a 
return line in homes with slab floors, larger and 
insulated ducts, adequate space for the a/c unit. 
He estimated that the $250 to $300 cost for this 
work would be well under the expense of installing 
a complete a/c system later. 

In choosing between central air conditioning 
and room-by-room units, AMERICAN BUILDER’S 
survey found more builders favoring central a/c 
for new houses. They favored room a/c for re- 
modeling jobs, offices, motels, etc. These opinions 
were not unanimous, however. Some builders feel 
that room units are less expensive and preferable in 
a small house; and that they are also the best solu- 
tion in a multi-floor house with a great deal of 
glass fenestration. Other builders feel that central 
a/c is just as effective and economical for remodel- 
ing since today’s variety of a/c systems assures 
at least one to fit an existing heating system. 
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> More than 4,000,000 U.S. homes have 
some air conditioning right now. Janu- 
ary '58 estimate ... close to 5,000- 
000 air-conditioned homes. 


> In the South builders are starting to 
put central a/c in $10,000 houses. 


> Further North, buyers of $15,-$20,000 
houses are demanding a/c and get- 
ting it. 


>» A California Loan Assn. requires a/c 
roughing-in for $20,000-up home 
loans. 


> Merchandising homes is getting easier. 
(See next page for “how-to” details). 








What are builders, buyers, manufacturers saying about a/c? > 


YOU'LL HAVE TO THINK AIR CONDITIONING IN ‘58 continued 


, Other builders will tell 
you ... asc can boost house 


sales for you 


f you need more than figures (like those on the 
I preceding pages) to convince you that air con- 
ditioning is a big house salesman . . . how about 
the experiences of other builders? 

Our survey results turned up one trend in the 
South to include central a/c in $10,000 homes. 
No doubt this is the bottom a/c price, but builders 


of $15,-$20,000 houses report their buyers are 
demanding air conditioning and getting it. “We'd 
die without air conditioning,” commented one St. 
Louis housewife. And so, in Glasgow Village, St. 
Louis, a $13,950 house offers an added two-ton 
cooling unit for about $500. In another St. Louis 
development, “Florissant,” builder Charles De 
Smet offered optional air conditioning. He was 
surprised to find that more than half his buyers 
wanted it with their original purchase. Complete 
package cost from $14,500 to $18,990. 

The trend toward a/c in low-cost housing has 
been slower to gather speed in the North and Mid- 
west, but there’s no doubt today that it’s arrived. 
Builder Lester Robbins’ Rockland Homes in 
Rockland County, N.Y., are one proof among 





S Home buyers speak up... they 
want air conditioning and 


they know more about it 


Housewives Brand, Blevit, Franks, Mitty 


he best salesmen in the world for air-con- 

ditioned homes are the housewives who live in 
them. Lennox Industries, Inc., asked a panel of 
Chicago area women what they thought about 
air conditioning. Their comments proved that they 
are sold on it. Here’s what some of them said: 

“It (a/c) affected my housekeeping .. . I find I 
can cook a meal instead of going to cold meals . . . 
We have talked some of our neighbors into getting 
air conditioning.” . . . Mrs. Faye Mitty, Skokie, Ill. 

“I find that my house keeps very clean. I keep 
the same draperies and spreads all year around... 
it is amazing how . . . dustless my house, in gen- 
eral, remains.” .. . Mrs. O. Blevit, Chicago. 

“I have two small children and have wondered 
about the effect of their running in and out of the 





» Manufacturers offer a better 


product ... and will help you 


sell houses with it 


y7hat do manufacturers in an industry whose 
W rise has been every bit as spectacular as that 
of television think about their product? 

They agree that air conditioning almost sells it- 
self. Customer acceptance (see above) and appreci- 
ation of a/c are major reasons for rising sales. 

Today’s air conditioner has more advantages 
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than it had before. It is less noisy. It takes less 
space. It is easier to install, both in old and new 
houses. This installation ease is due to the widen- 
ing variety of a/c systems and the increasing flex- 
ibility within each system. 

Operating costs are going down, too. Reasons: 
improved equipment and smart construction pro- 
cedures used in building or remodeling houses. One 
manufacturer discussing the building techniques 
that can save on the cost of air conditioning points 
out: “It’s cheaper to insulate properly than to buy 
a larger capacity a/c.” 

Room units are rising in sales more rapidly 
than central systems. They have also decreased in 
price by almost 40% in about 10 years. Biggest 
uses: existing homes, remodeling, in motels, 
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many. They sell houses for $17,990 with air con- 
ditioning as an option. 

If you haven't tried air conditioning your houses 
yet, most builders agree that the best way to start 
is to provide a heating system to which a/c can be 
added. Then offer the air conditioning as optional. 

Cost-savers for the air-conditioned or poten- 
tially air-conditioned house: (1) have maximum 
solid wall area on west (warmest) side of house 
and, if possible, a north-south orientation; 
(2) adequate insulation in roof and sidewalls; 
(3) under-eave ventilation at gables, exhaust fan 
in kitchen; (4) double-glazed windows, weather- 
stripped windows and doors; (5) roof overhangs, 
shade trees, awnings; (6) light-colored exterior 
surfaces for reflection. 





house in the summer” ... Mrs. P. L. Brand, 
Wilmette, Ill. “The pediatrician said . . . “Those 
lucky children. If you keep the temperature be- 
tween 12 to 15° cooler than it is outside, they will 
have no ill effects’” . .. Mrs. C. Wengerhoff, 
Skokie, Ill 

“We found that the savings in oil, with a new 
oil burner . . . pays for the power bill for the air 
conditioner in a hot summer . My husband is 
retired and we do a great part of work at 
home with air conditioning, now I work up- 
stairs in a cool 72°” .. . Mrs. Leslie Franks, 
La Grange, IIl. 

Other comments: “Hay fever is relieved” 
“The minute we get home, we relax”. . . “It’s such 
a comfort to be able to sleep at night.” 





apartments and offices. 

But central air-conditioning sales are rising 
rapidly, too. Most manufacturers questioned said 
the home-building trend was to more central a/c. 

To meet the growing demand for a/c, manu- 
facturers have continued experimentation in their 
search for units that can be more easily installed 
in the house (with prefab or Fiberglas ducts); more 
easily stowed out of sight; more easily added to 
existing heating systems. (The Better Heating- 
Cooling Council recently announced five new 
methods of adding cooling to hot water systems 
(No. Z3, p. 114.) 

And to keep that demand growing, manufac- 
turers now offer a variety of aids to merchandise 
your air-conditioned house. (See right.) 
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Here’s how manufacturers 
will help you sell houses... 


> AMERICAN-STANDARD’s air condi- 
tioning Div. will cooperate on a sales 
brochure, gives display cards, litera- 
ture. (No. Z4, p. 114). 


> AIRTEMP DIV., Chrysler Corp. will 
suggest complete promotion program 
including advertising, signs, etc. (No. 
Z5, p. 114). 


> ARMSTRONG FURNACE has a “Mr. 
Builder” promotion kit tied in with its 
Climate Conditioners. (No. Z6, p. 
114). 


> CARRIER covers advertising, publicity, 
merchandising, even a TV commercial 
script in its “Blueprint to help Build- 
ers.” (No. Z7, p. 114). 


> COLEMAN CO. features posters, sou- 
venirs, floor runners, directional signs 
for the model home. (No. Z8, p. 
114). 


> FEDDERS-QUIGAN will help merchan- 
dise with model-home signs and pro- 
motional literature. (No. Z9, p. 114). 


> FRIGIDAIRE’s personalized builder's 
plan includes outdoor decorations, ad 
mats, sales cards. (No. Z10, p. 114). 


> GENERAL ELECTRIC offers outdoor 
signs for model homes, variety of ad- 
vertising layouts. (No. Z11, p. 114). 


» LENNOX has a promotion-timing cal- 
endar, outdoor and indoor signs and 
cards, brochures. (No. Z12, p. 114). 


> RHEEM MFG. aids include variety of 
signs, informative a/c catalog, en- 
velope stuffers for mailing. (No. Z13, 
p. 114). 


> A. O. SUTTON will cooperate with 
plenty of outdoor and indoor signs, 
model home-kits, etc. (No. Z14, p. 
114). 


> WILLIAMSON CO. features an outdoor 
sign, literature. (No. Z15, p. 114). 





More on air conditioning, page 118 > 








IN 1937 ... there were 


only 4,000 swimming pools 


in the United States. 


BY 1957 __ 89,000 pools 
had been built; 57,000 


of them for private 


residential use TODAY eee 


.. pools like these 


ee hundred cars pulled up in front of the model 
home at Edgewood Park, Babylon, Long Island, 
on the first June day it was opened. In an area where 
house sales are down, builders Ross and Goldin at- 
tributed the crowd (and early sales results) to their 
BIG attraction .. . a 15’x22’ pool included with their 
$19,990 house. (House and pool are above, right.) 
In the South or on the Pacific Coast this story might 
be fairly commonplace, but on Long Island or in any 
other Northern or Midwest area it was news .. . an- 
other proof that builders all over the U.S. are cashing 
in on the mounting consumer demand for home swim- 
ming pools—a demand which has grown to such pro- 
portions over the last 20 years (figures above) as to 
take the pool out of the luxury market for good. 
Not all these pools are individual pools, since many 
large tract builders find one community pool just as 
effective a sales enticement. But the biggest “swing” 
is to the private pool—either optional or included in 
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ON LONG ISLAND, N.Y., builders offered house and pool for $19,990. By C 


are selling houses 


the overall house cost. The current record, according 
to Swimming Pool Age, is held by John Long of 
Phoenix who offers a $9,800 home complete with a 
14’x28’ pool. 

Once you have checked local water regulations and 
possible safety laws, your smartest bet is to contact a 
reputable local pool firm or branch of a national 
outfit. 

Manufacturers can offer almost any shape pool to 
fit lot requirements (sketches of most popular shapes 
are below); almost any size and price-range (like 
Paddock Pools at left No. Z16, p. 114); and a wide 
choice of structural types. Concrete pools still lead 
in popularity, particularly form-poured and the newer, 
less €xpensive gunite type. Right behind them are 
plastic-lined pools, and prefab Fiberglas types which 
offer light weight, toughness, and quick installation. 
Also to be considered before you decide—stone mas- 
onry jobs, and the new steel and aluminum pools. 
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Swimming Pool (No. Z17, p. 114). 


IN SPEEDWAY, IND., V. K. Nelson offered a 
Paradise Pool (No. Z18, p. 114) with $24,500 house. 
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IN HANOVER, N.J., an International Swimming 
Pool (No. Z19, p. 114) completed outdoor area. 
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How to build a pool, p. 176; more pools, p. 115 > 








IT’S SEVERAL MONTHS AWAY, BUT PLAN NOW TO... 


Enter your Best Model Home 





AMERICAN 
BUILDER 
AWARD 


In American Builder's 1957 





National Home Week Contest 





Here's what six nationally famous judges will 
look for in awarding “best model home” plaques: 


Or again in 1957, American Builder 
will conduct its widely publicized Na- 
tional Home Week “Best Model Home 
Contest.” Any model home on display dur- 
ing National Home Week (Sept. 21-29) will 
be eligible for entry. 

The judges will spotlight model homes 
that best express the purpose of National 
Home Week—more saleable houses. En- 
tries will be scored on five counts, each of 
equal weight: (1) exterior design; (2) 
floor plan; (3) construction techniques; 
(4) quality materials and equipment, in- 


cluding “hidden value” products; (5) mer- 
chandising. A top-flight jury headed by 
George S. Goodyear, President, and J. W. 
Underwood, Merchandising Committee 
Chairman of NAHB, will select the win- 
ners. Other judges include Andrew W. 
Place, South Bend, Ind., builder; Henry 
D. Norris, A.I.A., Atlanta, Ga., architect; 
William H. Scheick, Executive Director, 
Building Research Institute; and Joseph B. 
Mason, Editorial Director of AMERICAN 
BuiLDeR. In addition, judges will select a 
Special prize winner (see opposite page). 


Entries will be judged in two price-categories: 
houses under $16,000: houses $16,-40,000 


One builder in each price-category will be 
given a Grand First Award. Similarly, there 
will be duplicate second and third awards. 
The judges will also select 15 houses in 
each category for special awards of merit. 
Award-winning entries will be published in 


American Builder's December issue and 
will be displayed at the 1958 NAHB con- 
vention in Chicago. Winners will also be 
publicized in local newspapers by Ameri- 
can Builder’s press relations staff—plenty 
of publicity potential for every contestant. 


Plan to show a model house during NHW 
and take these steps as a contestant: 


1. Contest entries must reach American 
Builder, 30 Church St., New York 7, N. Y. 
not later than Oct. 21. 

2. Entries must include blueprints of com- 
plete working drawings; interior and ex- 
terior photographs; a list of major materials 
and equipment including “hidden values” 
(quality products normally hidden from the 
consumer’s view); samples of advertising 


and promotional material. 

3. Entries may include rough detail draw- 
ings of special features; brief descriptions 
of economical construction techniques; 
newspaper publicity. 

4. Include a letter giving name of builder 
or company; architect; price; location; 
statement of sales results; date of local 
NHW promotion. 
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THIS INTERNATIONAL A-110 SERIES TRUCK (list 
value: about $2,350) is American Builder’s Special Prize 
for the builder who best merchandises hidden values. 


This American Builder 


SPECIAL PRIZE for the best 


builder-merchandising of 


“hidden values” 


*  asoearc Builder has outlined the five require- 
ments (opposite page) for entries in its 1957 
Best Model Homes Contest. In addition to the 
usual contest sponsored by American Builder, a 
Special Prize will be given. The only requirement 
for winning this prize is how you merchandise “hid- 
den values” in your model home. The prize will 
be an International Harvester A-110 Series truck. 

What is a “hidden value”? It is a product or 
technique that adds to the life, strength or value of 
the building, but whose presence or inner quality 
cannot be seen in the finished building. Some 
“hidden values”: wood preservatives such as 
treated lumber, protection against termites, dry 
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rot and decay; reinforcing wire and rods that make 
for stronger, longer-lasting construction; adequate 
wiring; insulation; flashing; quality piping; vapor 
and moisture barriers. 

How to merchandise “hidden values”. Here are 
some examples of possible prize-winning tech- 
niques: cutaway walls that reveal (with promotional 
signs ) what lies beneath the finish; displays demon- 
strating quality sub-flooring or sub-roofing; bro- 
chures that guarantee the life and strength of the 
house by calling attention to its “hidden values”; 
newspaper advertisements that point up the fact that 
the model house, through its “hidden values,” offers 
more house for the money. 














GAIN ARCHITECTURAL FREEDOM with infinite combinations of PELLA MULTI- 
PURPOSE WINDOWS. Fifteen fixed and vented window sizes are all compatibly pro- 
portioned. And how well windows harmonize with other wood. No extra cost for 


PELLA’S exclusive GLIDE-lock underscreen operator. Self-storing storm sash and 
self-storing wood or metal frame screens. 


ROLSCREEN COMPANY, Dept. !-87, Pelia, lowa 
Please send me your literature on PELLA MULTI-PURPOSE 
WINDOWS. 


FIRM NAME 


MULTI-PURPOSE 
WINDOWS 


ADORESS 


ciry 


a 
| 
| 
| 
| 
| 
| 
| 
! 
| 
| 
' 


ATTENTION MR. 


AMERICAN BUILDER 





AMERICAN BUILDER | BACK OF THE BOOK 


The Payott 
Departments 


New Products 


Add “hidden” convenience with telephone planning. 


Catalogs 


“Hidden Value” catalogs give you plenty of sales aids. 


Merchandising Ideas in Action 


Capsule case histories of successful sales promotions. 


Land Planning 


They build their own lakes to create choice waterfront 
property. 


How To Do It Better 


Best method of bridging one-story house, garage. 


Ask The Experts 


Can I safely remove collar beams? 


Technical Guide 


How to build a practical, low-cost swimming pool. 


Convention Calendar 


Check this list for meetings you want to attend. 


The Month Ahead 


Things for builders to think about during September. 





ALUMINUM 
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With satin anodized finish for long-lasting beauty 


Now Dexlock, the low cost Dexter lock with the high quali- 
ty Dexter look, is available in solid aluminum. It’s finished 
with a brilliantly smooth, satin anodized lustre that won't 
corrode or tarnish. And the moving aluminum parts are 
protected against wear by stainless steel bearings in roses. 
Plus all the other important Dexlock features: Factory pre- 
assembled tie screws. Extra-easy cylinder removal for 
re-keying. True self-aligning latch to assure fast installation 
and smooth operation even if edge hole is bored out of line. 
Solid brass cylinder plug—not die cast or powdered metal. 
Concealed tie screws. Steel interior parts. New tulip 
knob. Fits standard Dexter boring for all residential doors. 


New sample mount for Dexter dealers 


Dexlock also in solid brass or bronze, standard or two-tone 
finishes including chrome and black anodized aluminum. 


NO LOCK INSTALLS FASTER THAN A DEXTER 


DEXTER LOCH DIVISION Dexter industries, inc., Grand Rapids, Michigan 


In Canada: Dexter Lock Canada lLtd., Galt, Ontario. © In Mexico: Dexter Locks, Plata Elegante, S.A. de D.V. Monterrey 
Dexter Locks are also manufactured in Sydney, Australia; Milan, Italy and Porto, Portugal 
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Builder 


Your guide to “Hidden Value” new products 





Sell hidden conveniences... 


like ‘telephone planning’ 


Ws 


PHONE COMPANY installer places 
advance wiring during construction. 
Right, conduit and advance wiring. 


f you're looking for a strong 
| feature that will help you 
plan a better house as well as 
catch the buyer’s eye . . . try tele- 
phone planning. 

This “hidden value” needn't re- 
main hidden, either. Bell Telephone 
provides signs, seals and literature 
to tell the story to your buyers. 

Biggest appeal is the convenience 
of well-placed telephone outlets. 
There’s also the low cost of having 


A 
KITCHEN J 





phone wires and outlets placed be- 
fore interior walls are covered; the 
guarantee that the home’s interior 
won't be marred by exposed wiring; 
and the fact that plenty of outlets 
add to the resale value of the house. 
Often, advance wiring (at right 
in photo above) can be placed in 
walls in place of a conduit (at left) 
for more installation economy. Bell 
Telephone. (No. Z20, p. 114.) 
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HOW TO PLAN for phone outlets 
(arrows) in a four-bedroom layout by 
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Bell Telephone. Plans for split levels, 


ranches, two-stories are available. 





SIX-INCH THICK insulation of 
spun mineral wool batt suggested as 
“hidden value,” particularly for build- 
ers of air-conditioned homes. From 
Baldwin-Hill Co. (No. Z21, p. 114). 


PORCHES, CARPORTS, etc. will 
have “hidden value” protective an- 
chorage when 4x4 posts are installed 
in concrete with Adjustable Ancor- 
Eez Information from Woodmack 
Products. (Circle No. Z22, p. 114). 


FOR MOTELS, SUBDIVISIONS, etc. 
the “Du-O-Ject,” a “hidden value” 
duplex pneumatic sewage ejector lift 
station which gives fast, continuous 
action.. Manufactured by Smith & 
Loveless. (Circle No. Z23, on p. 114). 


More about ‘‘hidden values’’ next page 
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Your guide to ‘Hidden Value” new products 





Use “Hidden Value” products to sell quality construction 


Film protects foundation 
Polyethylene film applied to surface 
of foundation blocks serves as an 
effective moisture barrier between 
earth and concrete. This “hidden 
value” product of Bakelite is easily 
applied and long lasting. Visking 
Corp., Dept. AB, P.O. Box 1410, 
Terre Haute, Ind. 


Circle No. 2724 on reply card, p. 114 


Joint sealer controls leakage 
“Hidden protection” against water 
leakage at control joints in cement 
block and masonry wall construc- 
tion provided by “Titewall” sealer. 
Design gives optimum efficiency, 
permits easy installation. Servicised 
Products Corp., Dept. AB, 6051 W. 
65th St., Chicago, Ill. 


Circle No. Z25 on reply card, p. 114 
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Nails have new design 

Triple-duty roofing nail offers “hid- 
den” advantages such as tremen- 
dous holding power due to anchor 
shank design, extra large head and 
larger underhead area which helps 
prevent wind damage. Dipped in 
zinc, won't rust stain or streak. W. 
H. Maze Co., Dept. AB, Peru, IIl. 


Circle No. Z26 on reply card, p. 114 


“Hidden Value” catalogs give you plenty of sales aids 


THREE BASIC TYPES of plastic pipe 
offering numerous “hidden values” 
are explained in Crescent’s 16-page 
catalog. Advantages, methods of in- 
stallation, applications, and points 
to consider in selecting proper type 
for particular job are presented. 
Crescent Plastics, Inc., Dept. AB, 
955 Diamond Ave., Evansville, Ind. 
Circle No. Z27 on reply card, p. 114 
USEFULNESS of polyethylene as 
“hidden value” in construction in a 
six-page booklet by Spencer. High- 
lighted are three major uses: for 
concrete work; as a moisture vapor 
barrier; for protective coatings. 
Easy to handle and inexpensive. 
Information from Spencer Chemi- 
cal Co., Dept. AB, Dwight Bldg., 
Kansas City 5, Mo. 
Circle No. Z28 on reply card, p. 114 


PREVENTING CORROSION by new 
method is described in four-page 
brochure. Moisture and corrosion 
protection comes from Glasfab 
torch tape. “Hidden value” product 
is used where moisture exists on 
spandrel beams, sills, flashings and 
concrete floorings. From Twins- 
burg-Miller Corp., Dept. AB, P. O. 
Box 207, Twinsburg, Ohio. 
Circle No. 2729 on reply card, p. 114 
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HOW TO USE versatile stainless steel 
in the home is one feature of the 
Electromet Review. Informative 
brochure, complete with photos, 
gives ideas on “hidden” and un- 
hidden values of stainless steel for 
roofing, flashing, in kitchens, baths. 
Electro Metallurgical Co., Dept. 
AB, 30 E. 42nd St., New York, N. Y. 
Circle No. Z30 on reply cord, p. 114 
SAFETY WITH “hidden value” prod- 
uct outlined in six-page brochure 
which gives recommendations for 
safe chimney construction and spec- 
ifications for clay flue lining. De- 
tailed illustrations show component 
parts, and brochure also includes 
table of dimensions. Clay Flue Lin- 
ing Institute, Dept. AB, 161 Ash 
St., Akron 8, Ohio. 


Circle No. Z31 on reply card, p. 114 


HOW TO PREVENT water damage to 
masonry with Hydrocide S-X Color- 
less coating is presented in a cata- 
log from L. Sonneborn. “Hidden 
value” product gives superior re- 
sistance to water absorption com- 
pared to untreated surface or sur- 
face treated by other products. 
L. Sonneborn & Sons, Dept. AB, 
404 Fourth Ave., New York, N. Y. 
Circle No. Z32 on reply card, p. 114 


More catalogs, page 115; products, page 118 > 


LOW TEMPERATURE pipe covering 
of Styrofoam, a plastic foam, is 
presented in thorough technical and 
price brochure. “Hidden value” fea- 
ture, Styrofoam, acts as excellent 
vapor barrier, requires no extra 
coating. From Glo-Brite Products, 
Inc., Dept. AB, 6415 N. California 
Ave., Chicago 45, IIl. 


Circle No. Z33 on reply cord, p. 114 


EASY FOUNDATION FORMING pre- 
sented in Simplex’s Bulletin F-1026 
describing a new, low-cost way to 
form foundation walls for “floating 
slab” homes. Simplex “hidden 
value” form system described step 
by step with photos of actual op- 
erations. From Simplex Forms 
Systems. Dept. AB, 5200 N. Main 
St., Rockford, Ill. 


Circle No. 234 on reply card, p. 114 


PLASTIC PIPE, outstanding “hidden 
value” product is described in an 
eight-page catalog by Supplex. 
Flexible piping is inexpensive, rust 
and rot proof, light weight, chemi- 
cal resistant, and can be installed 
in a few hours. Also features long 
continuous lengths without fittings. 
Supplex Co., Dept. AB, Garwood, 
Mm 2, 


Circle No.Z35 on reply card, p. 114 





You are entering the American Builder 


Supermarket 





Help yourself to everything you want in new information and literature 





about new products shown on the pages ahead. This is one-stop shopping 





for ideas. Instead of writing a dozen different manufacturers, 

just circle the numbers on the other side of the card below... then 

drop it in the mail (no stamp needed). AMERICAN BUILDER will forward 
your request to each manufacturer, who will send you complete data free 


of charge. Get your pencil out and help yourself .. . 








BUSINESS REPLY CARD 


First Class Permit No. 153, Sec. 34.9, P. L. & R., New York, N. Y. 











4 cents Postage will be paid by 


Business Manager 
AMERICAN BUILDER 
30 Church St. 

New York 7, N.Y. 








items below 


and mail this 


postcard today 


FREE INFORMATION 
on PRODUCTS & EQUIPMENT 


FREE INFORMATION - ON PRODUCTS and EQUIPMENT 


BUYING GUIDE 
Zi Frigidaire weather mop 
z2 Rheem central o/c system 
z3 Better Heating & Cooling 
Council 
Merchandising Aids 
Americon Standard 
Airtemp Div. Chrysler 
Armstrong Furnoce 
Coerrier Corp 
Colemon Co 
Fedders-Quigan 
Frigidaire 
zi yeneral Electric 
Z12 Lennox 
Z13° Rheem Mig. Co 
mi4. A. O 
zis) will 


nd@ustries 


Sutton 


omson Co 


SWIMMING POOLS 
Z16 Paddock Pools 
Zi7 Crown Swimming Pools 


Z18 Paradise Pools 


Z19 international Pools 


NEW PRODUCTS 
Z20 Be 


telephone planning 


221 Boldwin-Hill 


Telephone 


asulation 


222 Woodmack Products 
Anchor-Eez 


Z23 Smith & Loveless 
Dvo-O- ject 


224 Visking Corp. fim 


Z25 Servicised Products joint 
sealer 


Z26 W. H. Maze roofing noi! 


CATALOGS 
227 Crescent Plastic pipe 
Z28 Spencer polyethylene 


229 Twinsburg-Miller Glasfob 
torch tape 


230 Electro Metallurgicol 
stainless steel 


Z31 Clay Five Lining Inst 


Z32 1. Sonneborn & Sons 


masonry coot ng 
Z33 Gio-Brite Styrofoam 
Z34 Simplex Forms form system 
Z35 Swpoplex Co. plastic pipe 
736 Amcrete Corp. pools 
Z37 Swimauvip pool equipment 
738 Nat’! 


Z39 Shirley Corp. cabinet 
lovotories 


Poo! Equipment Co 


Z40 Keasby & Mattison roof 
241 Marsh kitchen cabinets 


NEW PRODUCTS 
continued 
742 J. S. Pool prefab pools 


743. Cascode Pools prefob 
ooc 


Z44 General Electric a/c 
Z45 Chrysler Airtemp o/c 
Z46 Coleman air conditioner 
Z47 Hastings portable hoist 
746 Fedders-Quigen a/c 
749 Worthington furnece 


Mail This Postcard Today—We Pay the Postage 
Act Now!—Service on This Card Expires in 90 Days 


Holloender railings 
Ventiloted clothes bia 
Rosemon filler roke 


Deluxe Sow & Tool sow 
biode 


Home Comfort shelves 


Webb Industries shower 


Allied Chemicol & Dye, 


Barrett Div. shingles 
Holidey prefab house 


Texas Quvorries stone 


Republic Stee! bwilding 


NADAS (Please print) 


Masoic Tile scenic tile 
U. S. Metelite Shyjox 


Stewart-Warner heoting- 
cooling whit 


Peine folding doors 
Simpson Logging tile 
Gwstin-Bacon air duct 


Stylon Corp. 
focing 


WESTERN PRODUCTS 
267—W Rocklite concrete units 
Z66—W Swimauip diving boerd 


ceromec 


769-—W Day & Night woter 
heoter 


Z70—W Price & Rutzebocks 


rovier bit 
Z71—W Trimview sliding gloss 
door 


Z72—W Gilodding-McBeon tile 

T73—W Edsco drawer rollers 

274—W Kay-Tite cement coot- 
ae) 

Z75—W Omork Industries tool 

Z76—W Pacific Starline tile 

T77—W Superior midget 
scaffold 
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FOR ALL FUELS! 


VITROLINER offers Architects, Project Builders 
and Building Contractors MORE FLEXIBILITY, 
CHOICE, SELECTION, QUALITY and MORE 
SPECIAL FEATURES than any “prefab™ on 
today’s market. 


VITROLINER offers MORE TYPES of Chimneys 
—Type “E’’ and “L" for ceiling or basement 
installation. It offers MORE FLUE SIZES for the 
one CORRECT size, the heating plant requires. 
There is also MORE permanent basic engineer- 
ing—and MORE QUALITY MATERIAL, time- 
tested, tried and proven successful, for over 
fifteen years. 


The Chimney is MORE COMPLETE—Tailor- 
made to fit the individual job—no cutting or 
fitting—packaged and shipped direct from the 
factory. The “KD"' Knocked-Down complete 
Housing Package is MORE quickly shipped 
from nearby Vitroliner Distributors and Dealers. 


VITROLINER IS PREFERRED BECAUSE 
OF THESE SPECIAL FEATURES 


LOWEST INSTALLATION TIME. 

SAVES FLOOR SPACE IN UTILITY ROOM. 
LIGHTWEIGHT—-10-15 LBS. PER FT 

a FLUE HOUSING AND ROOF FLASH- 


CHOICE OF FLUE DIAMETERS—6”, 7”, 8”, 10” and 
12” 


PROVIDES ATTIC VENTILATION. 


LISTED BY UNDERWRITERS LABORATORIES FOR ALL 
FUELS. APPROVED BY BUILDING AUTHORITIES. EX- 
CEEDS F.H.A. AND V.A. MINIMUM CONSTRUCTION 
REQUIREMENTS 


Write for Circular today 
VITROLINER 
CONDENSATION 
ENGINEERING CORPORATION 


7511 W. POTOMAC AVE., CHICAGO 51. tik 
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CATALOGS... 


LUXURY POOLS at low cost pre- 
sented in brochure from Amcrete. 
Precast pool walls go up in four 
hours; swimming pool is completed 
in eight days. Complete informa- 
tion on shapes, sizes, precast meth- 
ods, and _ installation. Amcrete 
Corp., Dept. AB, P.O. Box 288, 
Ossining, N.Y. 


Circle No. Z36 on reply card, p. 114 


COMPLETE POOL information given 
in a sixteen-page catalog plus eight 
page supplement by Swimquip. 
Covers all swimming pool, deck, 
filtration materials including heat- 
ers, chlorinators and safety equip- 
ment. Swimquip, Inc., Dept. AB, 
3301 Gilman Rd., El Monte, Cal. 


Circle No. Z37 on reply card, p. 114 


BUILDERS’ PROBLEMS of swimming 
pool structure, design, filtration 
system, fittings, etc., are discussed 
in a 24-page colorful catalog from 
National. Information on operation 
and maintenance included. Com- 
plete specifications, data available. 
National Pool Equipment, Dept. 
AB, Lee H’way, Florence, Ala. 


Circle No. Z38 on reply cord, p. 114 


ECONOMICAL CABINET lavatories 
which offer the latest in design plus 
quality construction are described 
in literature from Shirley Corp. 
Porcelain steel tops and steel cabi- 
nets with baked enamel colored fin- 
ishes. Shirley Corp., Dept. AB, In- 
dianapolis, Ind. 


Circle No. Z39 on reply card, p. 114 


HOW TO USE insulated weather- 
proof roof decking presented in 
eight-page booklet by Keasby & 
Mattison. Economical, fire-resistant, 
non-corroding Insulpanel consists of 
wood-fibers with waterproof asphalt 
compound and surfaced with asbes- 
tos fibers and portland cement. 
Keasby & Mattison, Dept. AB, 
Ambler, Pa. 
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WELL-PLANNED and styled kitchens 
are presented in a colorful twenty- 
page catalog by Marsh. Kitchens 
designed for traditional to contem- 
porary styling are illustrated as ex- 
amples of many variations possible. 
Packaged units are easily installed. 
Marsh Furniture Co., Dept. AB, 
High Point, N.C. 
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Sign of @ 
Smart 
Businessman 


He’s standing proudly by his 
Esther Williams Swimming Pool 
Distributorship sign because he 
knows he’s made a smart deal. 
Many men all over the country are 
making good money in this great 
new business. 


Big Promotion...Fast Action...Now 
Full-page ads in “Life,” “Better 
Homes and Gardens” and other 
media—NBC-TV—and sensational 
tie-in with Pepsodent now paying 
off in loads of leads. You start fast 
and set up your market for big 
promotions coming. Heaters make 
for year-round selling. 


Installation Simplified 


All concrete pool. New designs 
and techniques make installation 
no problem. Complete, finest- 
quality pool equipment, exclusive 
features and Good Housekeeping 
Seal make sales easy. 


And Esther Williams, Too! 
The greatest name in swimming 
sets you up as the leader in your 
area as soon as you hang up your 
sign. Esther Williams is the magic 
name that gives you prestige, prod- 
uct identity and sales. 


Exceptional Profit Picture 
Big sales this year and bigger years 
ahead assure big profits. Five- 
figure investment needed for 
working capital varying with area 
potential. You stock and sell our 
dealers. We furnish complete sales, 
advertising, installation procedure. 


The Time To Start Is Today! 


It’s easy to get started. Write to: 
International Swimming Pool 
Corporation, 41 Court Street, 
White Plains, N.Y. Largest organi- 
zation in the industry. 


Dealerships Also Open 


ESTHER WILLIAMS 
a POOLS 


ESTHER WILLIAMS 
SWIMMING POOL UNITS 


Y i 
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Read what Builder C. Fort Boyd 
says about Rusco Windows 


“We have used over five thousand Rusco windows in nearly five 
hundred houses in the last five years. Since we started using Rusco 
windows, we have never had to send a man back to adjust, repair or re- 
place a single window. We have not had a single report of window trouble. 


... Rusco windows are inexpensive because we are able to obtain a 
very wide variety of window types and arrangement. This enables us 
to produce a wide range of homes, distinctively, without resorting to 
change of structural methods or measurements. 


... We know of no Rusco window that does not work as well today as 
it did four or five years ago.” 


Pictured above are, left to right: Mr. Henry D. Norris, 
A.1.A., Mr. Henry R. Jackson and Mr. C. Fort Boyd. 
Mr. Norris is the architect for al] Boyd-Jackson homes, 
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ISCO 
NDOWS 
SPECIFIED | 


FOR BLUEPRINT HOME-OF-THE-MONTH! 


(See pages 90-99 of this magazine) 


Built by the Boyd-Jackson Corp. of Atlanta, Ga., this 
attractive home is typical of the many architecturally 
designed Boyd-Jackson homes that have won national 
recognition every year since 1952. And like all Boyd- 
Jackson homes, it features Rusco metal windows. 


Imaginative use of these versatile windows has made 
it easy for Boyd-Jackson to build a wide variety of dis- 
tinctive homes without costly changes in structural 
methods or dimensions. 


Rusco windows help keep building costs low. They come 
as complete packaged units—install in minutes. There’s 
no on-the-job glazing, painting or later adjusting. During 


the past five years, Boyd-Jackson has installed more than 
5,000 Rusco windows and has never had to adjust, repair 
or replace a single one! 


Throughout the country hundreds of leading builders, 
like Boyd-Jackson, specify Rusco metal windows to make 
their homes easier to build—easier to sell! So why not 
include Rusco windows in all your new home plans? 
They’re available in either hot dipped galvanized steel 
with “White Beauty” baked enamel finish or in satin- 
smooth natural aluminum. Write today for free literature. 
The F. C. Russell Company, Department 7-AB-87, 
Cleveland 1, Ohio. In Canada: Toronto 13, Ontario. 


Ke window Cat bight 0. tiew Lork, Te building l 
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“We've Beat Competition 
by using 
Symons ‘Champ’ Forms” 


“A new contractor can go in with a “green” crew 
and with Symons “Champs” can set up a founda- ape vernon «endl 
tion to compete with the best. I’m 100% sold _ tc, Calumet, itinois. 
on them.” 
Chuck Davy has already used one set of Symons ““Champ” Forms 


46 times and they’re still in zood shape. Now, on a new 66-home proj- 


ect he plans to use those same forms again. 

Symons “Champ” Form provides for Chuck Davy and all builders 
an efficient and accurate form at a cost approximately 20% less than 
Symons Standard Panel Form. Designed primarily for light com- 
mercial and residential construction, it is equally satisfactory for 
high pours, where strength and durability are “‘musts.”’ 

A 2 x 4 frame with 2 x 4 cross members that lay flat against a 34” 
plywood face make up a Symons “Champ” Form panel. Cross mem- 
bers are placed on 12” or 24” centers. Chuck Davy is using the 12” 
0.C. panels. Rail plates like the one illustrated below, located at each 
end of the cross members, transmit the pressure directly to the tie. 

Symons “Champ” Forms may be rented with purchase option. 

SYMONS FORM HARDWARE e¢ Simple © Inexpensive © Labor Saving 


Connecting Bolt 2-Way Form Tie Tightening Wedge Roil Plate Waler Plote 


OTHER SYMONS FORMS —Wood-Ply + Wood with 
Steel Cross Members - Mag-Ply - Steel-Ply + All-Mag 


_<>Symons CLAMP AND MFG. C0. -—-----. 


4261 Diversey Avenve, Dept. 47, Chicago 39, Illinois 


We are interested in Symons “Champ” Forms, please send detailed information. 


Nome__ 


| 
i. 


eee ee ae ae ae = 


Firm Nome__ 


Address 
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NEW PRODUCTS... 


Expandable swimming pools 


Prefab plastic swimming pools are 
available in many shapes. Oval 
model is made in eight basic molds, 
four or more can be bolted on site. 
Of Celanese polyester resins, rein- 
forced with glass fibers, pools are 
expandabie. United States Pool 
Corp., Dept. AB, Scotch Plains, 
N.J. 


Circle No. Z42 on reply card, p. 114 


Prefab pool cuts cost 


Luxurious swimming pool features 
at economical price. Cascade pre- 
fab pool comes complete for $995 
including panels, liner, filtration 
and recirculation system, plus 
chemicals. Designed for fast instal- 
lation. Cascade Pools, Dept. AB, 
Box 95, Hamilton Square, N.J. 
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Individual air conditioning 


Individual Thinline air conditioning 
units, mounted through the wall, 
are ideal for homes with multi- 
floor construction and glass ex- 
panses. Provide complete air condi- 
tioning with individual area con- 
trol. General Electric, Dept. AB, 
Appliance Park, Louisville 1, Ky. 


Circle No. 244 on reply card, p. 114 
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Yes...we said water-tight | 


Plus all these added extra features... 





*%& LOWER SELLING PRICE 





* UNHANDED SLIDING UNITS 





* ALUMILITE FINISH 
*% UNSURPASSED BEAUTY 























The new Capri CADET all aluminum sliding glass door was 
engineered and designed with the sliding door gliding to the 
outside of the stationary door. This innovation, plus Schlegel 
wool pile weatherstripping, provides water tightness at 
interlocking stiles and threshold, where most leakage 
problems occur. It prevents damaging leakage from driving 
rain ... saves floors . . . saves carpets. The outside 
sliding door design eliminates interference with draperies, 
furnishings and deep pile carpeting. Install with pride the all 
new Capri CADET with the outside slide. 


For luxurious “4 seasons” protection . . . install the Custom 
Deluxe Capri Continental Series sliding glass doors 

especially deigned for one inch insulating glass or one-quarter 
inch plate glass. There’s none finer! 

Write for complete details on the Capri lines and the name 
of your nearest dealer. 

Dealerships open in some key areas. 


CADET 
ALL ALUMINUM SLIDING GLASS DOORS 


| 2 - - fe UL UL UL UL LULU. UL ULL. UG. UL UL UG UR UU UG 
T. V. WALKER & SON, INC. 217 N. Lake St.—Burbank, Calif. 1 

Please send information. Dept. AB-87 oe 

(_] Budget Priced Capri Cadet () Custom Deluxe Capri Continental ff 





COMPANY 





ADDRESS 
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1.Use new 2-4-1 plywood as 
combined subfloor-underlay 
over framing 48” o. c. 


2°4°1 is the new 114” plywood that makes 
possible the revolutionary ‘‘panel and 
girder” floor construction system that 
saves from fifty to five hundred dollars 
per house.* It also gives you markedly 
superior construction. You save on both 2+4¢1 is both subfloor and 
framing costs and application time. And ne oa ee underlay. Inset 2 x 4 block- 
because 2°4°1 has structural strength plus or toe nail asphalt roofing —~ ing supports panel edges. 
saath curt t 2 an beth onal Drawings below show how 
Sees Suse, © Savas a - Saou girders set flush with foot- 
and underlayment. More savings! ings improves appearance 
by lowering house about 
: : 12 inches. 
*Actual savings reported by builders vary 
with local wages, size of house and type of 
floor construction previously used. 
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install finish flooring ocross 


Ya" or %” PLYSCORD 
usuolly over joists 16” o.<., 
but 24” spacing satisfactory 
with ponels when 25 32” 
flooring used across joists 





>» 
joists for maximum strength / 2 
~ 








2.PlyScord® subflooring cuts 
application time in half, adds 
strength and rigidity. 


PlyScord provides a smooth, dry, level 
working platform. It saves as much as 50% 
in application time. Requires fewer nails. 
Finish flooring goes down faster, too. Build- 
ing paper may be completely eliminated. 
PlyScord subfloors are firm, solid. Rigid 
plate-like action gives added protection 
against windstorm or earthquake. 


FOR COMPLETE INFORMATION about fir plywood floor 
construction, specifications, etc. write for free “‘Ply- 
wood Light Construction Portfolio.” (Offer good 
USA only.) Douglas Fir Plywood Association, 
Tacoma 2, Washington. 


as 


ia “=, 
\ {f G ‘ 
GENUINE ee 
OOUBLAS FIR PLYWOOD 


PLYSCORD | 
| PLYSCORD) EXTERIOR GLUE 
\ suenruine Op 


4 “ayy , 


loor construction costs 


3. Resilient flooring looks 
better longer over smooth 
fir plywood underlayment. 


Tile and linoleum lay flat, stay flat—with 
no unsightly seams or nailhead show- 
through—over smooth, solid fir plywood 
underlayment. It’s an ideal base for wall- 
to-wall carpet installations, too. Easy to 
cut, fit and fasten, fir plywood grips nails 
firmly so they won’t work up to mar the 
appearance of finish floor coverings. 


r . 
gerh 


«e 
4 


a 
INTERIOR TYPE INTERIOR-TYPE 
weiss Fn rr wOee Las me Prey 


Fir Plywood 
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Just one of 107 Stud Driver uses! 


No outside power, no pre-drilling— 


Anchor partition plates 
or furring strips in seconds 
with the Remington Stud Driver 





STUD $-27 | /}) : 
i \ j 
Zl Li 


TTT 


/ / | } 
/ } iif 
LLL IM 
The job pictured above calls for a 
4"’ Remington S-27 Stud with 22 
caliber Power Load. Stud sets arrow- 
straight, solidly, permanently—no 
cracking of concrete or wood. 


Remington 


STUD 
DRIVER 























You save time, cut construction costs with 
this cartridge-powered fastening tool. It sets 
up to six 4” or %" diameter studs a minute 
in concrete or steel. Barrel change-over takes 
just 90 seconds. You can take the tool any- 
where, use it anywhere—no wires, no pre- 
drilling. Over 40 Remington Studs to choose 
from, plus scientifically graded 22 and 32 cal- 
iber Power Loads give the versatility needed 
for light, medium and heavy-duty fastening. 


TAKE ADVANTAGE of this modern 
fastening tool in your own work. Clip 


R 
and mail coupon for valuable booklet. Emincron 


STUO ORIVER 


4 
) 
! 
l 
! 
! 
! 
1 
l 
! 
! 
1 
| 
! 
1 
1 
1 
1 
| 
1 
' 


Remington Arms Company, Inc. 5 


& 
Industrial Sales Div., Dept. AB-8 1 
it 


Bridgeport 2, Conn. 








Please send me your free booklet which 
shows how I can speed the job and save with 
the Stud Driver. 


Name __ Position 





Firm 
Address. 
Se : State 
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NEW PRODUCTS... 


Cooling economically 


Home air conditioner comes com- 
plete with ductwork, thermostat, 
ceiling diffusers, and return grille. 
Low-cost system can be installed 
in many ways and can be attached 
to forced-air heating system. Chrys- 
ler Airtemp Div., Dept. AB, 1600 
Webster St., Dayton, Ohio. 


Circle No. Z45 on reply card, p. 114 


Space-saver air conditioning 


Air conditioning small homes is 
simplified with new horizontal 
waterless unit which fits into attic 
or crawl space. Ducts for cool air 
are of glass fiber, coated with alu- 
minum foil. Refrigeration equip- 
ment is in compact metal cabinet. 
Coleman Co., Dept. AB, Wichita 1, 
Kans. 


Circle No. 246 on reply card, p. 114 


Low-cost, portable hoist 


With “Hoist-It” and simple set of 
wall brackets two men can quick- 
ly and safely raise any type attic 
air conditioner. Portable unit can 
be taken apart and assembled fast, 
saving time and labor. Has many 
applications. Hastings Air Control, 
Dept. AB, Omaha 5, Neb. 


Circle No. 247 on reply card, p. 114 
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you know you’re right when you 


specify by DFPA’ grade-trademarks 


factory-inspected, eae <P oon 
. aes inside and out 
laboratory-tested 


To qualify for DFPA grade-trademarks, 
manufacturers must pass rigid and con- 
tinuous inspection of current plywood pro- 
duction. In addition to these on-the-spot 
mill checks by DFPA quality supervisors, 
thousands of samples undergo scientific 
testing in DFPA laboratories. Use of grade- 
trademarks may be withdrawn if quality is 
not satisfactory. 


+ 
: Adequate strength, 
= rigidity and stiffness 


right grade, right 
quality for every job 


DFPA grade-trademarks are specification 
guides to the right grade for a specific job. 
Only genuine DFPA quality-tested panels 
bear DFPA registered grade-trademarks. 
There are imitations. Don’t be misled! 





Be sure you can tell the difference. 
Send for the DFPA Quality Story —a portfolio of grade- ey 


use data and a step-by-step description of the DFPA *DFPA stands for Douglas Fir Plywood Association, Tacoma 2, 
quality control program. Write Douglas Fir Plywood As- Washington—a non-profit industry organization devoted to 
seciation, Tacoma 2, Washington. (Offer good USA only) product research, promotion and quality maintenance. 


watnus Fibe Plywood 
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“Yellow Pages get us 


quality sales leads 
at low cost” 


says DONALD SCHILLER 
SCHILLER HOME IMPROVEMENT CO., 
Detroit, Michigan 


“Our only advertising is in the Yellow 
Pages of the Detroit telephone directory,” 
says Donald Schiller. “We’re completely 
sold on their power to pull quality pros- 
pects. When people telephone or drop in, 
after seeing one of our Yellow Pages 
advertisements they’re usually ready to 
place an order.” 


Mr. Schiller’s experience is typical of 
contractors across the country. For new 
business . . . for repeat business . . . to 
reach newcomers in town... it pays to 
have your sales messages under appropri- 
ate headings in the classified telephone 
directories, where people look for the 
products and services you sell. 


For further information, call the Yellow 
Pages representative at your telephone 
business office. 
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Carl Schiller and Donald Schiller 





REMODELING 








FREE ESTIMATES 
MO MONEY DOWN —F.H. A. TERMS 


Sakis Coneteclion Co. 


14616 WYOMING 
THE SCHILLERS have this display ad 


(shown here reduced) under 
Contractors. Another ad, 7 listings 
appear under such headings as 
House Raising and Store Fronts. 


























NEW PRODUCTS ... 


Built-in air conditiorer 


Specially engineered Wall-Fit air- 
conditioners are designed for easy, 
economical, through-the-wal! _ in- 
stallation. Compact units give 
clean lines in any type wall con- 
struction. Controls on top. Fedders- 
Quigan Corp., Dept. AB, 58-01 
Grand Ave., Maspeth, N.Y. 
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Cuts down on noise 


Counterflow and horizontal units 
by Worthington feature quiet op- 
eration due to unique floating heat 
exchanger. Also has a drawer-type 
blower section to make adjustments 
easy. High static blower for add- 
ing air conditioning. Worthington 
Corp., Dept. AB, Harrison, N.J. 


Circle No. 249 on reply card, p. 114 


‘‘Time-saver’’ custom railings 


Slip-on design makes railing assem- 
bly easy. Provides quick, inexpen- 
sive method of pipe fitting, 
eliminating threading or welding 
and reducing cutting. Stronger, 
more attractive railings. Hollaender 
Mfg. Co., Dept. AB, 3841 Spring 
Grove Ave., Cincinnati, Ohio. 


Circle No. Z50 on reply card, p. 114 
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Two Superior Products 
to Stop Moisture Through Floors... 
at Low Labor and Material Cost! 


4 


These Products Meet FHA and VA Minimum Property Requirements 


These two tough vapor barriers protect against moisture mi- 
gration from the ground, thereby helping to prevent rotting 
of structural members, loosening of floor tile, paint failures, 
etc. 

They are tops for quick application on any job. Handy 
job size rolls mean economy, no waste. Just unroll over the 
fill or in the crawl space. 

Sisalkraft Vaporstop gives you a low-priced yet completely 
effective product to stop moisture penetration. 

Sisalkraft Moistop combines the permanency of poly- 
ethylene and the strength of Sisalkraft. There is no better 
product available anywhere. Both give you quality at low 
cost! 

See your lumber or building material dealer or write: 


American SISALKRAFT Corporation 


Chicago 6 © New York 17 © San Francisco 5 
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THE PUBLIC KNOWS THE VALUE 
OF PROTECTION AGAINST 
DAMAGING MOISTURE. YOUR 
USE OF SISALKRAFT MOISTOP OR 
SISALKRAFT VAPORSTOP CAN 

BE A BIG SALES FEATURE IN 
SELLING HOUSES. 


Other Products in the 
SISALKRAFT LINE 


Orange Label Sisalkraft — Reen- 
forced, waterproof building paper 
Copper Armored Sisalkraft — Elec- 
tro sheet copper for concealed flashing 
and waterproofing 


Sisalation — Reflective insulation and 
vapor barrier 


Sisalite — Pure polyethylene film 


Sisal-Giaze — New plastic glass re- 
placement 





PITTSBURGH'S continuing, large-scale 
and growing demand for ‘TWINDOW 


CAMPAIGN APPEARS IN LEADING MAGAZINES: 


CIRCULATION 
SATURDAY EVENING POST 4,841,087 
BETTER HOMES & GARDENS 4,283,678 
AMERICAN HOME 3,100,975 


LIVING FOR YOUNG HOMEMAKERS ... 608,772 


CIRCULATION 
571,502 
508,705 
652,637 


Httsburgh Glass 
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advertising program 


... the world’s finest 


4 a Pittsburgh’s twin-glass windowpane 
with insulation built in, has the support of the most 
comprehensive advertising program in the industry. 
Full-page, full-color advertisements, such as the 
three shown here, consistently appear in the 
Saturday Evening Post and home service maga- 
zines having a total circulation of nearly 15,000,000. 
Many of these homemaker-subscribers are located 
in your own community. 

This advertising program has done much to “sell” 


PAINTS + GLASS + CHEMICALS - 


PITTSBURGH 


_- *. a 


is creating a big 
msulating glass! 


prospective home buyers, as well as home owners 
interested in renovating their present houses, on the 
benefits to be derived from installing Twinvow in 
every room. They know that Twinpow keeps rooms 
warmer in winter . . . cooler in summer, reduces 
heating and air-conditioning costs, eliminates the 
expense and bother connected with storm sash. « 

Builders all over the country agree that Twispow 
is as necessary and important to comfortable year- 
round living as is roof and wall insulation. What's 
more, they have found that Twinpow insulating 
units cost no more than single pane windows plus 
storm sash. 

Your houses will sell faster with more and larger 
windows. Include the comfort and advantages of 
Twrinpow and watch your sales grow even more. 
Remember, more and more people are becoming 
aware of the fact that: “No home is truly modern 
without Twinpow!” 


TWO TYPES OF TWINDOW® 


_ 
METAL EDGE. 

Ideal for large windows 
and where maximum insu- 
lation is needed most. Con- 
structed of 14” clear-vision 
Plate Glass, with 4” sealed 
air space between. Exclu- 
sive stainless steel frame 
means no bare edges to 
chip or mar. It means 
easier quicker and safer 


handling, too. 


GLASS EDGE. 


Constructed of two panes 
of 1%” PENNVERNON®—the 
quality window glass—with 
a 6” air space between 
them. The high insulating 
value makes these units 
ideal for modern window- 
wall construction. Available 
in popular sizes for a var- 
iety of window styles. 


BRUSHES - PLASTICS - FIBER GLASS 


ey a COMPAN Y 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


AUGUST 1957 





On raceways like these 


Shure-Set* wins by 20 lengths 


New Illuminating Co. building, 
Cleveland, Ohio. 


HAMMER-IN FASTENING TOOLS =r ai rs 


PATENTS PENDING 


The sooner you finish a job, the more profit 
you make! The sooner a building is occupied, 
the quicker the investment pays off. 

Take these duct raceways, for instance. 
They had to be secured to Haydite slabs. 
Instead of using expansion bolts involving 
drilling, filling each hole with lead plugs and 
driving in expansion screws, the contractor 
used SHURE-SET .. . and saved up to 15 min- 
utes per fastening. 

SHURE-SET makes any fastening in mortar, 
concrete or light steel easier, faster because it 
drives like a nail and holds like an anchor. 
SHURE-SET uses no cartridges, just hammer 
power—makes each hammer blow effective. 

Save time and money with SHURE-SET... 
a valuable companion tool to RAMSET, the 
powder-actuated fastening system. 


Catalogs describing SHURE-SET and 
RAMSET are yours for the asking. Write for 
both today. 


Ramset Fasteni 


g System 





NEW PRODUCTS... 


Space-saver clothes bin 


Designed for homes without a 
laundry chute, new _ ventilated 
clothes bin is installed on first floor 
joists beneath convenient closet with 
small area of floor boards removed. 
Clothes can be quickly, easily dis- 
carded. Ventilated Clothes Bin Co., 
Dept. AB, Hamburg, N.Y. 
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ROSEMAN rucee-: 


Ir 


Tool speeds landscaping 


Landscape tool does four opera- 
tions in one. Roseman Tiller Rake 
scarifies and rakes rutted, com- 
pacted ground; then levels, grades, 
rakes. “Time-saver” product re- 
quires no hand labor. Roseman 
Tractor Equipment Co., Dept. AB, 
2610 Crawford Ave., Evanston, 
ill. 
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Faster, smoother cutting 


Quality saw blade, Deluxe-Radi-All 
is designed for steady production. 
Precision tool performs all radial 
and swing arm operations. Fea- 
tures less Operator fatigue due to 
smoother, faster operation. Deluxe 


BY THE MAKERS OF Ramset® prooucts Saw & Tool Co., Dept., AB, 500 


E. Main St., Louisville 2, Ky. 
Circle No. Z53 on reply cord, p. 114 
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ORANGEBURG 
LVAD 


AY A completely new flexible plastic pipe 
s made only by Orangeburg...engineered to meet today’s 
challenging piping requirements. 


THESE ADVANTAGES 


w Slit-proof a Unaffected by 
(no “pin-holing”) detergents or 


a Greater soap solutions 
re 


strength w Light, flexible, 


= Higher heat easily handled 


resistance m Lengths to 400’, 


‘ fewer fittings 
a Resists acids, 


alkalies, salts = Low installed cost, 
lasting service 








APPROVED FOR DRINKING 
WATER SERVICE BY NATIONAL 
SANITATION FOUNDATION 


ORANGEBURG MANUFACTURING CO., INC. 
Orangeburg, N.Y. Newerk, Calif. 
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Slit-proof! Stronger— Gives superior service 


Orangeburg SP is a new, stronger, flexible plastic pipe that 
gives superior performance. Takes higher pressures, higher 
temperatures. Defies rough-handling, hot sun, sub-freezing 
temperatures. Does not corrode. Won't crack or break. Has a 
super-smooth bore that increases flow capacity, prevents 
build-up of pressure-reducing deposits, 

Orangeburg SP is the only flexible pli istic pipe made from a 
superior ae w-type polye ‘thylene resin which took ten years 
of research to perfect. This resin’s extre smely high mole cular 
weight gives exceptional strength and service life. . superior 
qualities found only in Orangeburg SP Plastic “eae 








PROVED SUPERIORITY —Exhaustive tests prove Orangeburg 
SP Plastic Pipe is completely slit-proof—free from “pin-hol- 
ing”! Exceeds every test known for polyethylene pipe! 
IDEALLY SUITED FOR water service lines, jet wells, under- 
ground sprinkler systems, swimming pools, water and drainage 
lines during construction, chemical process lines, air-condi- 
tioner units—and many other installations. Sizes: 4%” to 2”, 
SPECIFY ORANGEBURG SP—made to metal-pipe diameters, 
weighs only % as much as steel, installs faster and at less cost. 
Opens many new cost-saving applications. Send coupon now 
for full facts. 


Backed by ORANGEBURG -a 64-year reputation for quality. 


ORANGEBURG MANUFACTURING CO., INC. 
ORANGEBURG, N.Y., Dept. AB-87 


Send descriptive literature on new Orangeburg SP Plastic Pipe. 


NAME___ 








FIRM___ 





ADDRESS. 








CITY. 











MORE BUILDERS CHOOSE 


Here's how the most famous garage door helps sell your homes: 
© National advertising leadership 
® Dramatic demonstration of radio operator 
Sales training for builder salesmen 
Free literature and point-of-purchase aids 
Local newspaper advertising 


A written guarantee covering all materials and service 


OVERHEAD DOOR CORPORATION °* Hartford City, Indiana 


Manufacturing Divisions: Hillside, N.J.; Nashua, N.H.; Cortland, N.Y.; 
Lewistown, Pa.; Oklahoma City, Okla.; Dallas, Tex.; Portland, Ore. 
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THAN ANY OTHER BRAND 


...and this statement has been true for the past 36 years! 
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now the only 


double hung windows 


“» 3-WAY 
ACTION 


IT SLIDES UP! 
Looks and works like a regular 
double hung window. 


iT SLIDES DOWN! 
With full-height up- 
and-down movement 
of both sashes. 


iT TILTS! 

Both sashes can be 
tilted easily inward to 
any desired angle. 


The TWIN/TILT WINDOW is a complete 
wood unit that operates on newly designed 
hardware which requires no weights, no 
pulleys or cords. Works easily and quietly, 
without rattles, sticking or binding. Hundreds 
of sizes in beautiful modern designs. All win- 
dows are completely assembled, with glass 
and hardware installed. 

AVAILABLE PRE-GLAZED WITH 1/2” THERMOPANE 
INSULATED GLASS @ FULLY WEATHERSTRIPPED « 
TILTING DOES NOT INTERFERE WITH STORM SASH OR 
SCREEN @ ALUMINUM SCREEN @ WORKS PERFECTLY 
WITH AIR CONDITIONER 


Contact the distributor in your area 


SOME PROTECTED DISTRIBUTOR AREAS OPEN 
Does not require stocking 
complete unit — hardware 
will fit your stock modular 


<D double hung frames and 


sash. 


BROWN-GRAVES CO. 
AKRON 1, OHIO 
3K 1M. Reg. Pending U.S. Pat. No. 2,666,235 


7 2 . . - o e * 


BROWN-GRAVES CO. 
Dept. AB-151-857, Akron 1, Ohio 


Please send catalogs and complete details. 


(] dealer 


tama [] builder [] architect 
NAME 








ADDRESS — 


city 





STATE 








NEW PRODUCTS ... 


Fits all shelving needs 


X-Panda «shelves which can _ be 
compounded to any length, feature 
101 installations. Units are quick- 
ly and easily installed using stan- 
dard brackets and shelves. Cost 
comparable to wood shelving. 
Home Comfort Mfg., Dept. AB, 
3300 N. E. Adams St., Peoria, Ill. 


Circle No. Z54 on reply card, p. 114 


Two-way adjustable shower 


Shower device, Perma-Jet, is ad- 
justable for both height and spray. 
Shower head, attached to flexible 
stainless steel extension, adjusts 
easily by moving holding clip up 
or down extension. Designed for 
perfect spray. Webb Industries, 
Dept. AB, Bay Village, Ohio. 


Circle No. Z55 on reply card, p. 114 


Modern look shingles 


Shingles designed for use on mod- 
ern ranch-style homes stress the 
horizontal line. Have longer tabs 
than standard, which repeat dom- 
inant lines of house. Shadow band 
accents long, narrow look. Barrett 
Div., Allied Chemical & Dye, Dept. 
AB, 40 Rector St., N.Y.C. 


Circle No. Z56 on reply card, p. 114 
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KOHLER ELECTRIC PLANTS 


Portable, on-the-job power 
that cuts 
work time 


Model 2.5M25, 2500 watts, 
115 volt AC. Manual starting. 


Compact, smooth-running, portable 
Kohler electric plants, insure maxi- 
mum efficiency and reliability for 
drills, saws, planers, grinders, vibra- 
tors, pipe threaders and cutters where- 
ever your work is done. Light-weight, 
low-cost 2500 watt model has 4 re- 
ceptacles, carrying frame.Two-wheel, 
rubber-tired hand cart available. 
Other sizes 500 watts to 50 KW. 
Write for folder 3-E. 
Kohler Co., Kohler, Wisconsin 
Established 1873 


Plumbing Fixtures + Heating Equipment « Electric Plants + Air-cooled Engines « Precision Controls 








or KOHLER 


SYVZRON 


ELECTRIC 
— HAMMER 
DRILLS 


SYNTRON Electric Hammer Drills are de- 

.. signed for fdst, easy drilling in concrete. Con- 

«- Re only cannes structed for long, dependable service, employing 

Hammers available the electromagnetic principle, they will maintain 

with automatic, self their efficiency day after day with a minimum 

i of maintenance. SYNTRON’S exclusive auto- 

rotating drill bit. matic rotation of drilling bits provides ease of 

handling in any position. Available in sizes to | 

meet every drilling need. Capacities from %” | 
to 2” diameter. 


Builders of quality equipment for more than a Quarter-Century. 





é 


SYNTRON COMPANY 


618 Lexington Avenue Homer City 
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Project 
Builders 

Don't 
Want 
Help! 


They don’t want help from 
people who know less about 
their problems than they do. 


Project builders do want 

help from experienced experts. 
Like American Houses, for 
example, who is now under 
contract to help builders supply 
over $45,000,000 of Capehart 
Military housing. For details, 

if you are east of the Mississippi, 
fill in the coupon below. 


American Houses, Inc. 


American Houses, Inc., Dept. AB-857 

S. Aubrey and E. South Sts. 

Allentown, Penna. 

As a project builder east of the Mississippi, 
| want to know what kind of help American 
Houses can give me. 


Name 





Firm Name 








Address 





City 











a iTealiat-\(-metel-j me) | 
Tabi eir-litale mCcir-t-y— 


L i=" 
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fet | 


a 


vatis Me lal Cle-laalel adel t i 


Secetbile 


PICTURE SLIDE 


Double Windows for Insulation 
| Dil g-1es ano) am lalelia-1e1 an A-lebdli-balola 


Double Weatherstripping 
on all four sides 


14%, inches of air space between 
glass provides superior insulation. 


THIS WINDOW STOPS 
WIND 
DUST 
Tel ty 
HEAT 
Tote] Mm») 


FLEET OF AMERICA, INC. 


2009Walden Avenue e Buffalo 25, N.Y 


cama etc aman. 
ee ee 


City 
ball 


Windows 


NEW PRODUCTS... 


Living space from waste space 


Normally wasted hall space be- 
comes living space in two-bedroom 
Mardi-Gras house with living area 
of 1,260 sq. ft. Includes spacious 
family room, kitchen, separate din 
ing area. Holiday House Mfgrs 
Corp., Dept. AB, P.O. Box 8097, 
Fort Worth 12, Tex. 


Circle No. Z57 on reply card, p. 114 


“4 


orate ds. 
Siar ra ry 


Long, low look in stone 


Low look in stone possible with 
contemporary Austone cut in new 
dimensions for modern design. Has 
double-faced beauty, both split- 
faced and sawed. Features 25% 
more coverage. In three grades. 
Texas Quarries, Inc., Dept. AB, 
P.O. Box 91, Austin, Tex. 


Circle No. Z58 on reply card, p. 114 


Quick assembly building 


All-metal “Standard building”, 
available as complete package, de- 
livered to job site ready for fast 
assemb.y. Includes roofing, siding, 
windows, doors. Roofing, siding of 
galvanized panels. Republic Steel, 
Truscon Div., Dept. AB, 1130 
Albert St., Youngstown, Ohio. 


Circle No. Z59 on reply card, p. 114 
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SAWHORSE BRACKETS 


—_ 
F i 2 
J 


NO NAILS 


NO BOLTS 
Now you can have a saw- 


horse when you want it... 
in a jiffy! All you need are 
Jiffy Brackets and 2x4s. 
Set up and knocked down 
instantly. Easy to move 
from job to job. Take little 
storage space when not in 
use. All-welded construc- 
tion; stronger than 2x4s 
used for crossbar and legs. 


EASY 
TO CARRY 


EASY 
TO STORE 


Ask your hardware or 
building supply dealer 
for Jiffy Sawhorse 
Brackets; or, write us 
direct. 


GRAND HAVEN STAMPED PRODUCTS CO 
Grond Hoven, Mich 





NO SCREWS | 








COAST-TO-COAST 


the @” NATION’S BEST 


AREAWALLS 


COMPLETE LINE « ALL SHAPES 
ALL GRADES ¢« ALL SIZES 


lorgest Producers 
Of Stee! Areawoalls 


We fabricate the most complete line of ready- 
mode, easy-to-install, golvonized, one-piece steel 
window well walls, Any size, height, shope or 
grode. In this complete line, we have a top- 
quolity areawoll for your job. 
THREE SHAPES: Streomlined-Straight and Round 
for regulor installations, and Squore for Access- 
woys and Cosements. Speciol sizes too, includ- 
ing “‘mommoth specials.” 
IMPERIAL LUX-RIGHT, hand-dip galvonized ofter 
fabrication, The National Leader. Economy Lux- 
Right for medium-priced homes. Thrif-T for 
low-priced projects. 
We prepay freight on 12 units or more. 
Dealers Everywhere, or write for FREE Folder. 
AB-6-7 


SAINT PAUL CORRUGATING CO. 
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hh ly [UF KIN 


Chrome Clad ME ZURALL 


Tape Rules 


OFFER 
ALL THESE 
ADVANTAGES 


STRONG PLATED STEEL 
CASE LASTS LONGER 


CHROME CLAD LINE 
RESISTS RUST 


MARKINGS BONDED TO LINE 
STAY EASY-TO-READ 


First choice of the building trades. Lufkin Mezurall Tape 
Rules are practical and compact — ready for instant use. 
ore easy-to-read. Exclusive 
Chrome Clad blade will not chip, crack, or peel ond hos a 
self adjusting end hook. Concave blade extends farther un- 
supperted for one-mon use. Blade is easily replaceable 
without use of tools. In 6, 8, 10 and 12 foot lengths. 


Durable jet-black markings 


BUY [UE KIN TAPES 9 


RULES : 
FROM YOUR HARDWARE, 


THE LUFKIN RULE CO., Saginaw, Mich. 


EASY TO READ 
MARKINGS : 


THAT ARE “ 


CHROME CLAD 

¥%," WIDE LINE 
ALSO AVAILABLE 
16” centers indicoted. 
Graduated feet and 


inches. 10 ond 12 ff. 
lengths. 


PRECISION TOOLS 
LUMBER OR TOOL DEALER 


New York City * Barrie Ontario 


= *ETTER measure (WiTH| Aes 





Range Hoods 
makes ALL jobs easy 





Us 


One installation will convince YOU 


Specify a Broan range hood for one of 
your next homes. Note how the reversi- 
ble, removable top plate with rectangu- 
lar and circular knock-outs is ready made 
for steel or wood cabinets. No extra 
cutting or fitting is involved. Then 
choose from three ventilating systems 
available — all made by Broan — the 
blower or fan that best meets the re- 
quirements of the job. Next examine 
the rich beauty and fine craftsmanship 


of these versatile hoods and see for your- 
self the full flood lighting, and the five 
push-button controls that are eye high 
and at arm’s reach. 

This one experience will convince you 
that your kitchen will be better, your 
costs lower, your customers more sat- 
isfied. Try it and see. Write for the 
name of the Broan distributor nearest 
you and for a fully illustrated specifica- 
tion bulletin. oa— ] 
— eo a a ae 


938 West State St. 
Hartford, Wisconsin 


near Milwaukee 





Now! Johns-Manville brings you 


3 exciting new 


in the industrys most complete line of 


Johns-Manville Johns-Manville 


STRONGBORD STRONGBORD 


World’s Strongbord is the strongest 4%” Insulating Board 

Sheathing on the market! So strong it can be used 

without corner bracing. Designed to meet FHA o 
Strongest requirements. Both asbestos and wood sidewall Fibretex 


° shingles can be applied directly to Strongbord, ° 
Insulating using special ring barbed nails following J-M Acoustical 


Board specifications. Panels 


3 
bee 


NOW! 4 Insulating Board Plants located PES ns 
to give you finest service! pe 


Johns-Manville is completing a new plant at Klamath Falls, Ore. and 
recently has constructed a new plant at North Bay, Ont. which is now 
in operation. These factories, in addition to others already in opera- 
tion at Natchez, Miss. and Jarrett, Va., assure prompt, reliable 
service for all your Insulating Board requirements. 
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products 


Insulating Boards 


Each Fibretex Panel contains hundreds of New 3 an ] Provides in one unit and operation: (1) a beauti- 
small noise traps which absorb up to 75% of ful finished ceiling; (2) insulation; (3) a structural 
the room noise that strikes them. Panels are 2 roof deck for patented Seal-O-Matic” Asphalt 
prefinished in white. Furnished with Light- Insulating Shingles or anes roofing. Comes with or 

ing Joi ith sque . Panels are 12”x without vapor barrier and in thicknesses of 114”, 
ning Joint ar with square edge anels are Roof- ty vap e ick 7) 
12”, and 12” x 24”, 4" and 34° thick. All panels 2" and 3" to meet climatic conditions. Designed 
come in uniform and random drilled pattern. deck to meet FHA requirements. 





la R, EF / more information on the industry’s most complete line of Insulating Board products 


[ | Strongbord [| Decorative Ceiling Panel Nome 


[ ] Fibretex Acoustical Panels [ ] Building Board (large size sheets Address 
: that build, insulate, decorate) 








City 





Shingle Backer (for use with 


[) Insulating Roofdeck 
= Colorbestos® sidewalls) County 


n Decorative Wall Plank 


JOHNS -MANVILLE 


4 * Check products of interest, address 
M4 —- €a W Johns-Manville, Box 111, New York 
PRODUCTS 16; in Canada, Port Credit, Ontario. 
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—Vue-Lume 
ROLLING GLASS DOORS 


~The World’s first rolling glass doors with *All-Points 
Weatherseal, and *Unconditional 12 Year Guarantee 


Vue-Lume’s exclusive AP 
(All-Points) Weatherseal 
of deep pile mohair at 
threshold, header, inter- 
locker and jamb seals as 
snugly as a refrigerator. 


The sturdiest engineering 

design, the most exacting 
mechanical tolerances, and 

the finest quality materials 
obtainable allow ShoDoCo to 
unconditionally guarantee VUE- 
LUME Rolling Glass Doors for 
12 years—another industry “first.” 














Exclusive PermaSatin finish, developed by ShoDoCo, gives Vue-Lume Doors 
beauty and hardness never before seen in aluminum. 


Made in 6’ 10” and 8’ heights, there are 24 standard sizes in 2, 3, and 4-panel 
models with widths up to 24’ — plus custom sizes to fit any opening — America’s 
most complete range and line of standard models. 

Shower Door Company of America 

AB-857 

1 Permalume Place, N.W., Atlanta, Ga. 


For name of your 
neorest distributor 
end further 
information, fill 
out this coupon 
and mail to: 


Name 





Tete | 





City. 


Toa A. } me Company State 


OF AMERICA ee eeencewaseccececscccocscsceun 





PTrTrriritiititt it ria) 





WORLD’S LARGEST MANUFACTURER OF SHOWER ENCLOSURES 
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NEW PRODUCTS... 


gists 


Great events depicted in tile 


Multi-colored wall tile depicts 
major scenes in American history. 
Modern design glazed ceramic tile 
provides new note to wall deco- 
rating. Nine different scenes, par- 
ticularly for children’s rooms, 
baths, recreation rooms, schools, 
etc. “Patriot Series” includes Pil- 
grims, Washington, Betsy Ross, 
Spirit of °76, Wagon Train. Shown 
above, Christopher Columbus in- 
sert. Mosaic Tile Co., Dept. AB, 
Zanesville, Ohio. 


Circle No. Z60 on reply card, p. 114 


‘‘Walking scaffold”’ speeds job 


Insulating job can be done quicker 
and easier at less cost with Shu- 
jax which elevate user to com- 
fortable, efficient working height. 
Primarily of aluminum, have ad- 
justable spring and level arrange- 
ment. Compact, easy to use. U. S. 
Metalite Corp., Dept. AB, Box 447, 
Lafayette, Ind. 


Circle No. Z61 on reply card, p. 114 
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the NEW LOOK it. ngoAs 


ASPHALT 


New FRY 3-D has natural slate dark colored 
top strip, with tabs in your choice of 13 gorgeous 
colors. When brightly colored tabs overlay dark 
slate strip, the black showing through the tab 
cutouts makes the shingles look 3 times thicker. 
Roof has wonderful massive appearance! 


The most exciting development in asphalt shingle roofing 
since the advent of color! Amazing three-dimensional effect . . . strikingly beautiful . . . 
that shouts ‘‘A Fry Roof!” from as far as you can see it. Prospects look 
. admire . . . then want it. Yes, the new Fry “‘Shado-Bilt”’ is its own salesman. 
About all you have to do is tell the home-owner about Fry’s FULL-VALUE 
Ny, 20-Year Bond . . . and the deal is clinched! 


Ss 


v» LLOYD A. FRY ROOFING COMPANY 


World's largest manufacturer of asphalt roofing and allied products— 
19 roofing plants strategically located coast to coast 


GENERAL OFFICES: 5818 Archer Road, Summit (Argo P.O.), Illinois 
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TYPICAL ILLUSTRATION from national advertisement shows prospects looking at a model home. Windows, and their insulation, are important to home “shoppers”. 


_ 
Thermopa ne 
\ 


\ 
\ 


\ . o oO 
Merchandising 


| 


| Kit 


\ F House Builders 
or 


A kit full of sales aids and selling ideas that put Thermopane solidly on your 
sales force . . . display cards (like the one above), selling literature, hard- 
hitting selling sentences for your salesmen to use or to include in your 
advertising, newspaper mats, radio and TV suggestions—a wealth of 
material any merchandising-minded builder will appreciate. Ask your 
L-O:F Glass Distributor or Dealer to reserve one for you. Or write to 


Libbey-Owens‘Ford Glass Company, 608 Madison Ave., Toledo 3, Ohio. 
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Sign of Extra Value 


that can sell for you 


INSULATING GLASS 


What’s happening here can happen in your model home. These house 
hunters have spotted this sign on a window glazed with Thermopane in- 
sulating glass. They’re reading, “SAVINGS IN HEATING COSTS”, 
“NO STORM SASH TO BUY”, “MORE COMFORTABLE HOME, 
SUMMER AND WINTER”. And they know you’re giving them a better 


house for the money because. . . 


They've been PRESOLD ON THERMOPANE 
... IT’S BEEN NATIONALLY ADVERTISED FOR 13 YEARS! 
This year alone, over 44,000,000 messages on Thermopane are directed at 
home buyers. Big, colorful ads in Life, Better Homes & Gardens, House Beautiful, 


American Home and other consumer publications. Cash in on this tremendous 





advertising program that can be merchandised locally to promote house 
sales. Ask for the Merchandising Kit offered at left. 


* 
‘ 
4 


t 


be 
a 
a3 


INSULATING GLASS 


LIBBEY +» OWENS: roro- a Great Name in Glaso 


AUGUST 1957 





QUICKWIRE switch—cutaway to show 
Leviton’s exclusive heavy coil spring 
pressure connector. 


EASILY THE BEST! 


~— Quick and easy installations are done best with 


NEW LEVITON ickwire 


spring type, screwless terminal switches and receptacles. 





QUICK — because there are no wire loops to make, no screws to loosen and tighten. 
EASY — because you simply strip the wire and push it into hole. BEST — because Leviton’s 
exclusive heavy coil spring connector holds the wire in place firmly, making pernianent 
contact. To release, simply insert a screwdriver into the release hole. 


You save time, money, labor costs when you use QUICKWIRE spring lock switches and 
receptacles. Simple, easy-to-read instructions are molded into the Bakelite on each device. 
Deeply recessed wire weHs prevent exposure of bare wire. Fully enclosed housing, plaster 
ears, and handy strip gauge marking on each device. 


QUICKWIRE receptacles are available in brown or ivory phenolic. Switches have either 
brown or ivory toggles and the same famous Leviton switch mechanism — known for 
service and dependability the world over. And both devices meet UL, CSA and Federal 
Specifications, of course. 


Your best ‘ fobs ave done with 


For full information write: 


LEVITON MANUFACTURING COMPANY + BROOKLYN 22, N. Y. 


Chicago ¢ Los Angeles ¢ Leviton (Canada) Limited, Montreal 
For Best Results Use Wire By AMERICAN INSULATED WIRE CORPORATION 








| 


NEW PRODUCTS 


SUPPLY AND RETURN 
AIR GRILLES AS USED ||| 
16 FLO) PPSTALLATIONS 


LOUVERED GRILLE Pane. 
FOR RETURN AAD SABy 
MIR ARE OPTIONAL 
UNLOUVERED OmNELS 
AGE STANDARL 





Economical summer cooling 


Single heating-cooling unit takes 
summer cooling out of the luxury 
class by using same casing, blower, 
warm air, and return ducts for 
both heating and cooling. Hence air 
conditioning can be added econom- 
ically later. Stewart-Warner Corp., 
Dept. AB, 1826 Diversey Pkwy, 
Chicago 14, Ill. 


Circle No, Z62 on reply card, p. 114 


Door solves opening problems 


Versatile Rezo-Fold doors can be 
used for closets, hallways, or room 
dividers. Complete doors and hard- 
ware available in two, four-door 
units. Require no floor track or 
guide because tongue and groove 
meeting stiles guarantee snug closed 
fit. Colors harmonize with decorat- 
ing motifs. Paine Lumber Co., 
Dept. AB, Oshkosh, Wisc. 


Circle No. Z63 on reply card, p. 114 
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Here’s bathroom beauty without upkeep... 


Hall-Mack’s = Hall-Mack’s beautifully chrome plated pee ae emg Ae 


‘ : revolving door hides soap, 
accessories make light work for everyone—add tumblers and brushes 


sparkle to each bathroom. With Hall-Mack, 

4 homeowners enjoy so many conveniences — 
so many modern features that lift any bathroom 
out of the ordinary. 


There are several complete lines of matched 
makes accessories in a wide ma wt of original designs 
and ideas—to blend with any bathroom style or 
budget... their gleaming chrome finish gives 
years of wear with only minutes of care. 
With Hall-Mack, you’re sure to find a style and 
size which will best suit your taste and needs. 
everyone When planning, modernizing or building —install 
Hall-Mack for the finest in bathroom accessories. 


d 
= [frites | 
ee | 


electric WARM-DRI rock keeps 
towels dry ond worm 


| recessed Tow'lescope — concecled 


utility bar for drying nylons, 
lingerie — for guest towels 





Bathrooms really shine with 


ALL-MAC hg Soh 


AB-8 
ebdalnclolaamecteiet-lelai-e OO AFL MACK COMPANY 


DIVISION OF TEXTRON INC. 
1380 West Washington Bivd., Los Angeles 7, California 
Tame) ol-Ua.ailare tf, p 


4 


nm O Please send your FREE color booklet of new bathroom ideas 
iA - 


° 
7 





ADDRESS. 
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NEW GOLD BOND TRI-DEK... 


Houses are harder to sell today — but surveys show that one type of construction 
is selling — spacious open-beam. Now Gold Bond offers you a new roof deck slab, 
Tri-Dek, to help you build open-beam faster, better ...and with more profit. 


Tri-Dek is three products in one — roof deck, insulation, and finished ceiling 
—applied in one operation. You save time, material, money. And Tri-Dek 
offers you these three extras, too: 


1. Tongue and groove on all four sides — makes solid base for finished roofing. 

2. Self-sealing joint on all four sides available with vapor barrier in the 
2” and 3” thicknesses. Saves caulking. Tri-Dek in 114” thickness for mild climates 
is made without seal or barrier. 

3. Every 2’ x 4’ and 2’ x 8’ slab has the built-in strength and rigidity 
that results from Gold Bond’s unique Fiberlok process. 

New Tri-Dek helps make prospects dissatisfied with their old-style homes; 

creates the urge to buy — your houses. Call your Gold Bond® 

representative for more information — or write Dept. AB-87, Natiorial 

Gypsum Company, Buffalo 2, New York. 


INSULATION ROOF BOARD 


—_— 
; “a ace Seas: ee Se ie Rs bee 


AMERICAN BUILDER 





ROOF DECK, INSULATION, CEILING 


Spe 
“> 
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Show her the flame-resistant 
ivory-white ceiling finish. Te// 
him how this better roof deck 
insulates, too. 


Gold Bond 


NATIONAL GvYyPsumM co MPANY 4 in tices ene 








QUALITY LUMBER CREATES EXTRA BUILDING VALUES 





= 


as AF 

















Many Builders Prefer 
Weyerhaeuser 4-Square 


Kilwdnied Lumber 


Today’s home buyers have a sharper 
eye for value than ever before. Many are 
“second home”’ buyers. They have learned 
the importance of sound construction. ..the 
“‘hidden values”’ which protect their invest- 
ment. They know that kiln-dried lumber 
adds strength to the structural framing of 
their home . . . protects against warping 
and shrinking. 

That is why builders use Weyerhaeuser 
4-Square trademarked lumber. All Weyer- 
haeuser 4-Square Lumber is kiln-dried to 
help deliver many extra building values 


<a Vey 


eT 





* WEST COAST HEMLOCK — one of the variety of 
species—is often called the “Ability Wood” be- 
cause it is so versatile, serving dependably for 
framing and sheathing as well as for flooring, 
siding, molding, and other finish uses. 








to homeowners: (1) Kiln-dried Framing and 
Rafters; (2) Kiln-dried Joists; (3) Kiln- 
dried Sheathing; (4) Kiln-dried Sidings and 
Finish items. 

Weyerhaeuser 4-Square Lumber is avail- 
able in a broad choice of species, grades, 
and items. Every item is scientifically sea- 
soned for greater stability and nail-holding 
properties. The lumber is also uniformly 
graded and precision manufactured. 

These are values which home buyers ap- 
preciate . . . values which help builders 
deliver ‘“‘more’”’ for the money—while en- 
hancing their reputation as quality builders. 


WEYERHAEUSER 


41.-SQUARE 














WEYERHAEUSER SALES COMPANY 


ST. PAUL 1, MINNESOTA 
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American 
Builder 


Merchandising ideas in action 





Looking for new ways to 
pep up your sales? 
Capsule case histories 
of successful sales 
promotions show 

how other builders do it 


* Accent on design sells 
‘‘iunior executive’’ merket 


If you're selling $19,-24,000 houses, 
stress design, planning, and layout 

not price and square footage. So 
says Lyall S. Angevine, sales man- 
Spratlin-Millard Co., At- 
lanta, who ought to know. Slanting 
his firm’s radio, newspaper, and 
direct-mail promotion that way, he 
sold every house built in that price 
range from June 1956 to January 
1957. 

Primary audience was the junior 
executive, with $8,-12,000 annual 
income. Primary merchandising 
theme: “Cadillac location at Chev- 
rolet prices: prestige neighborhood, 
lots of design and small features.” 

The radio campaign began one 
week before the subdivision opened. 
Twenty one-minute announcements 
were bought each weekend over 
WOQXI, at $5 a spot. They were 
spotted preceding or following 
newscasts, baseball games, and 
musical variety programs between 
11 a.m. and 5 p.m. 

Newspaper advertising—both 
display and classified—was con- 
tinuous; brochures were mailed to 
apartment dwellers and newcomers 
to Atlanta, later followed up by 
phone calls. 


ager of 


+ Newspapers go it alone, 
sell 300 in six months 
An imaginative newspaper adver- 
tising campaign last year sold 300 
families on the advantages of living 
in a New Jersey suburb. Using 
virtually no other advertising, 
builder Edward L. Sands sold out 
his entire subdivision in less than 
six months. 

Over-all cost of the promotion, 
between April and September 1956, 
averaged $100 per house. 
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Houses in the community, called 
Kendall Park, in Franklin Park, 
N.J., ranged from $12,990 to 
$14,990. 

Objective of the drive was “to 
acquaint urbanites with the advan- 
tages to be found in suburban 
dwelling (i.e., community sewers, 
water, school, shopping center) in 
a formerly rural area,” 
to Sands. 

The ads varied from 400 lines to 
half pages (1,250 lines) in four 
metropolitan dailies and two local 
papers. 


Only 


according 


other medium used was 
outdoor advertising: five painted 
bulletins within 12 miles of the 
development. 

This year the same formula has 
so far sold 138 of 275 houses to 
be built in a nearby subdivision, 
Kendall Park East. Prices in the 
new section range from $13,990 to 
$15,990. 


> Get ’em while they're 
hot—by mail 


One way a Florida builder keeps 
his prospect list hot is by writing 
directly to out-of-towners while 
they’re still scouting the Sunshine 
State as a future home. Many peo- 
ple inquire about housing before 
moving there. They subscribe to 
local newspapers, write to the 
chamber of commerce, ask friends 
to investigate for them. 

“The largest number of inquiries 
reach us via chamber of commerce 
bulletins,” says Charles C. Allen, 
sales manager of Clair-Mel Build- 
ers Inc., Tampa. “Our first move, 
usually, is to mail a typical de- 
scriptive folder concerning our new 
home developments. If the inquirer 
then requests more detailed and 
specific information, we write let- 
ters answering any questions they 
may have. 

“If it appears the ‘prospect’ will 
be unable to qualify for a new VA- 
or FHA-financed home, we then 
concentrate on the merits of 
‘resales,’ or slightly used homes.” 

Costs, says Allen, are relatively 
minor. “We consider it good long- 
range publicity. And we can ac- 
tually trace a few sales directly to 
this program.” 


—— IDEA OF THE MONTH — 


BUILDER William Cross (C), 
MC Ollie Henry show Ams- 
den’s “TV Home of the Week.” 


TV, anyone ? Tie-in 


helps builder, dealer 


n picture-conscious, TV-titil- 

lated 1957, few merchandising 
devices can match the pulling 
power of an illustration. Build- 
ers tying in with Amsden Lum- 
ber Co., Wichita, Kan., have 
drawn as many as 600 people 
to their Sunday showings as a 
direct result of one 12-minute 
spot on the latter’s Saturday 
night television program. 

Through its ad agency, Lago 
& Whitehead, Amsden sponsors 
the 30-minute “Science Fiction 
Theater” over KAKE-TV at 
9:30 every other week. Each 
time, a different builder-cus- 
tomer is chosen to advertise his 
homes. Photos of the houses, on 
flip cards, accompany a live 
commercial and interview with 
the builder. Amsden pays all 
2osts—TV time, film, photos, 
props. 

Usually the builder ties in 
with a small newspaper ad the 
weekend he appears on the pro- 
gram, advertising his house as 
the “TV Home of the Week.” 

One recently featured builder 
cut his per-unit selling time 
from nine weeks to under 
three weeks. Another upped his 
prospects for custom work by 
300 per cent and was able to 
cut his speculative work in half. 

All of which is, of course, 
subsequently reflected in Ams- 
den’s own sales volume. 


No. 3 of a series .. . File 
but don't forget 














AMONG RECENT DEVELOPMENTS 


—THE NEW, IMPROVED HOMASOTE BEVELED SIDING 
—THE NEW HOMASOTE GROOVED VERTICAL SIDING 


There’s always NEWS in HOMASOTE 
_ Now its *, x 8" 


Tt 











* for walls * You erect — 








and ceilings in one piece — 





* in 4’x 8’ panels 





thirty-two 12” tiles 


* with 12” or 16” or eighteen 





16” tiles 








Also available —for 
acoustical treatment — 











with random perforations 


tile designs es ke 4: 
ley 
| 


exclusively and for the first time Every tile is straight and true—no matter 
" panels—is a weatherproof, linen “9 how many panels are used. The 3-stage 
3-stage groove-lap joint , 


sound-deadening tile board on both sides and ends 


groove-lap joints continue the tile pattern 
tisfactory as wall tile and for ceilings, and ind: accurately, allow for expansion and contraction. Their sturdy 
he special 3-stage groove joinings—at sides and ends edges withstand even rough handling 


beautiful “unbroken” coverage of any wall or ceiling 


panels are supplied either plain Here is a wholly new product—for new construction and fot 


one side modernization- “a product to boost your sales right nou 


Get the facts on Homasote PANL-TILE and start telling them 
id the standard structural strength, the insulating value 


i ’ to your Customers 
nanently crackproot quality of weather pr 


1 lasting Deauty into sound construction . 
W rite us for illustrate { liter iture and also for your COpy yf 


groove-lap joints—actually measure The Homasote Handbook. It took almost 40 years to write 
“x 961" in order to give this 68-page book on the know-how _ 
| 4’ x 8 coverage. With no of building: we have yet to find an Li 
ind many fewer nailing architect, builder, dealer or home aa 
indling operations — eighteen owner who did not find new (and | 


tiles or thirty-two 12” tiles go often unexpected yalues in this 
me. This means book. Write us today. Kindly ad- 


pplication dress your inquiry to Dept. H-1. 


Ssteou 
(sears) HOMASOTE .. COMPANY * TRENTON 3, NEW JERSEY 


- 
IN CANADA: 
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Add the Proved Sales Power of these 
Nationally Famous... 


D DOWNSPOUTS 


ER ie 


~~ ed 
= The eotelatan te regaters 


— 


REYNOLDS /éim? ALUMINUM 


GUTTERS and DOWNSPOUTS 


Builder after builder proves the extra sales power in the nationally / 
known name of REYNOLDS Lifetime ALUMINUM GUTTERS 7 NEW! 
and DOWNSPOUTS...extra sales power at little or no extra cost! af ek Nem. na 
It’s a plus that goes beyond the natural beauty of rustproof, non- shies ; REYNOLDS 
staining aluminum. It’s value you can promote by a great prestige : ear" 
name. And this prestige is raised still further by the guarantee that , 
goes with these gutters and downspouts. The Job Warranty Certificate 
you give your customer is an impressive selling feature...assuring 
finest quality materials and an expert installation, maintenance-free The efficient Cellular Reflective principle 
for years. Give your homes this powerful sales plus! Available in developed into full stud-to-stud insulation. 
Ogee Embossed, 4” and 5” sizes, and Half-Round 5” and 6”. Check New INSULFOIL provides up to four reflec 
= ips : tive-faced cells... self-spaced by a unique 
your supplier. Write for full information. Reynolds Metals Company, 


wis ‘ads Mer centerpost. Clean, economical. 16” and 
Building Products Division, Louisville 1, Kentucky. 24” widths, in rolls of 250 and 500 sa. ft. 


Write for booklet. 

















8 mn Reynolds Lifetime Aluminum Reynolds Lifetime Aluminum 

ALUMINUM hase Flashing. Rustproof and corro- Nails. The rustproof, no-stain 
sion-resistant. Won't stain, looks nails that have eliminated coun- 
better, costs less. In 50’ rolls.019” ter sinking and puttying! Wide 
thick, 14, 20” and 28” wide. range of types and sizes. 


REYNOLDS 23 ALUMINUM 


BUILDING PRODUCTS 


See “Circus Boy”, Sundays, NBC-TV. Watch for Reynolds on “Disneyland”, ABC-TV Network, 
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NEWEST PROJECT is Sherwood Lake, above, in Milford, AERIAL SURVEY PHOTO, at right, shows the original 
Mich. White area in foreground is a dam. Lake will later land with future lake boundaries and lots marked off. Job 


is planned to the last ditch before any land actually is 
ently constrained by two temporary dams purchased, “keyparcels,” 


be considerably extended off to the right. The lake is pres 


vital to lake, negotiated first. 


Jim Cole is a land engineer. 
Lou Easlick is an earth-moving 
contractor. By pooling 


their talents ... 


Lou Easlick (L) and Jim Cole 


... they build their own lakes to 


how Jim Cole and Lou Easlick a piece of high, Mich., with no money, contracts for 120 acres of 
dry, perfect building land and they'll just yawn swamp that he’d bought for a dollar down, and an 
and change the subject. But show them a low, idea that the swamp could be turned into a lake, a 
scrubby area that’s half under water, and before lot of water-front property, and a nice profit. Eas- 
you know what's happened, another development lick listened, then staked Cole to the use of a drag- 
is under way. line crane on credit over the winter. Cole built his 
In the fall of 1953, Cole came to Easlick, a suc- lake, and the property, only about forty-five min- 
cessful earth-moving contractor from Sebewaing, utes from the center of Detroit, sold almost imme- 
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eek 


create choice waterfront land 


diately. This convinced Easlick. He took on Cole 
as a partner, and they built lakes in earnest. 
Since then, Cole and Easlick have sold some 400 
lake-front sites at prices ranging from $2,500 to 
$10,000. They own 2,600 acres, of which a little 
more than half is developed, and figure that they 
have about two years’ work left ahead of them. 
“Everybody wins on the deal,” says Cole. “We 
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can’t afford to pay $1,000 an acre for good land, 
but the $400 we pay for ‘junk’ is better than the 
owner could get anywhere else, and low enough for 
us to be able to develop it. We buy just the area 
we're going to work with, and no more. People 
won't move way out here for just plain building 
lots, but waterfront is something else again. We 
build the lakes, and the lots sell themselves.” 


Here’s how they manufacture lakes 





Here's how the swamps are turned into lakes 


WHAT 





ROUGH EXCAVATING of the future lake bottom is Easlick was known as a specialist in “mud and muck” 
done with dragline cranes. Cole-Easlick uses six of them Operations; now the two of them take on many “impossi- 


like the one shown at right. Before joining with Cole, ble” earth-moving and engineering jobs for outside firms 





A CPS er. 


FINAL GRADING has been done on the bottom here, the middle for fish to feed on; the result has been phe- 
and lake is beginning to fill. Areas close to shore drop off nomenally well-stocked lakes. The company keeps five 


sharply to prevent weed growth, but vegetation is left in bulldozers busy on digging and grading operations 


PASTURE LAND like that at left needs no work at all Where land is lowered or filled, as at the right, it is seeded, 
to go on the market (this beautiful land on Lake Sher not just to make it as attractive as possible, but also to 
wood will sell for close to $10,000 for a half-acre lot). help hold the ground together. 


152 AMERICAN BUILDER 





Waterfront building sites like this... 


ONE OF COLE’S early lake developments is shown here. 
In later projects he did less channel digging than here, 
stuck more closely to the natural land contours. The only 
unsold lots in this project are on the peninsula at left, 
where filled areas are being allowed to settle before they 
are built on. This development was made by enlarging an 


already existing lake. 


... are built from ideas like these 


CULVERT UNDER THE ROAD connects the separate 


lakes together to make up a chain. This one is large 


enough to allow a good-sized outboard to pass through it. 


oll 3 Wary . 

a gy 
DRAIN AT END OF LAKE SHERWOOD serves as 
overflow to maintain a constant water level, also allows 
the whole 


lake to be drained dry for future cleaning. 
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ISLANDS LIKE THIS occur when there is a high point 
in the middle of an area to be flooded. They are left up, 


and when the lake is formed, become “swimming islands.” 


[p> a el 
mes ae : re 
owes tana 17. * -4. 5. 

< 


— yr Oe — = 


NOVEL SALES AID is this speed boat, which allows buy- 
ers to look at property from the water. Lake Sherwood 
lots have been sold as fast as they have been divided. 
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MODEL 200 DTM 57-72 — Han- 
dies up to 30” buckets, has 200° 
continuous swing. New 72 GPM 


sé $ 
, : for any well... — 
hydraulic system has triple tan- 


dem pump and split valve bank. j , 


Mounts on two-ton or larger truck. for any house Ae es 





YEARS AHEAD 


HOP TO. 


DIGGER + SHOVEL + CRANE . "y ae 


Your BEST choice there’s a MYERS PUMP 
wih edake Te that’s right for the job” 


yr SH 


of twelve models 4” ao a 


to fit your eager _ 


MODEL 360-57-90 — Half- 
yord; 360° continuous swing. 


requirements ! 


New 90 GPM hydraulic sys- 
tem with triple tandem pump 
and split valve bank. For truck 


Myers high quality, complete line of pumps 
and water systems includes the right type 


or carrier mounting. 


There's no need to compromise — on cost, on capacity, 
on job versatility—when you look to Hopro for your 
equipment needs. You pick truck-mounted models like 
the half-yard, full-swing Model 360 or the Model 200 
DTM which handles up to 30” buckets . . . available 
in 24 or 36 GPM or the extra heavy-duty new 72 GPM 
hydraulic system with triple tandem pump and split 
valve bank! All weather, good visibility cab is avail- 
able as optional equipment. To use power you already 
have, there are models CTM or RTM for crawler or 
wheel tractor mounting, either self-powered or PTO 
trailer types. Or, if a completely integrated self- 
propelled unit fits your picture best, select the Model 
185 SPR rubber-tired Hopro or the Model 190 SPC 
crawler unit. All twelve models give you Hopro’s 
feather-touch full-hydraulic operation with a wide 
selection of backhoe or shovel buckets, log grapples, 
magnets or crane equipment. 

Discover how you can cut equipment costs—right 
now and over the long pull—with one of these work- 
hungry, heavy-duty Hopros. Get the facts on the 
money-saving Hopro that’s built for you! 


wg) exaie 


TRACK TRACTOR 
MOUNTED 


WHEEL TRACTOR COMPLETE TRACK 
MOUNTED UNIT 


Write TODAY for complete information 
on the HOPTO that's right for you! 


DEPT. 23, WINONA, MINNESOTA 





and right size for deep well or shallow... 
for big home or cottage. 


And to make your job easier, Myers qual- 
ified water supply experts are ready to help 
you provide trouble-free water service to 
every home you build beyond city mains. 


ff 


Reciprocating 
Deep Well 





Submersible Reciprocating | 


Shallow Well 


WATER 
SYSTEMS 


THE F.E. MYERS & BRO. CO. 
Ashland, Ohio ° Kitchener, Ontario 


FREE BOOKLET! Write today for informative booklet covering 
Myers complete line and answering water-supply questions. 
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this is all you pay for a new 


CASE’ “320” LOADER-BACKHOE 


/$5,580 


Complete, FOB Factory—Plus freight and taxes 
j (Price subject to change) 
4 








Look at the EXTRA FEATURES you get 
for ONE LOW PRICE! 


A free demonstration will quickly convince you 
that the new Case ‘320’ industrial rubber-tired 
loader-backhoe will outperform and outlast any com- 
petitive rig on the market. In addition, it will save 
you hundreds of dollars in first cost because the en- 
tire unit tractor, loader, backhoe, even the engine 

is built and factory-mounted by Case, with only 
one manufacturing profit. There are no “hidden 
extras” ...no messy split responsibility on warranty 
or service. So, by all means, if you are in the market 
for a wheel-type loader-backhoe, call your nearest 
Case Industrial Dealer. Let him demonstrate the 


advantages of the new Case-engineered, Case-built 


“320” — before you buy! 


' CASE 


INDUSTRIAL 





1st in Quality 
for over 100 years 


1. Complete machine engi- 
neered and built as a HEAVY- 
DUTY INDUSTRIAL UNIT — not 
just a converted farm tractor with 
light-duty attachments. 


2. Effortless power-steering— 
enables you to turn front wheels 
with two fingers—even when trac- 
tor is standing still. 


3. High-speed shuttle trans- 
mission — lets you go forward or 
back up (at 27% faster reverse 
speeds) — without shifting gears. 


4. Heavy-duty ONE-PIECE drop- 
forged front axle — instead of 
conventional three-piece axle. 


5. Deep box-section hoe-boom 
and dipper-stick — stronger by 
far than competitive backhoes. 


J. 1. CASE CO., dept. 11407, Racine, Wis., U.S.A. 


6. Hydraulic foot-pedal swing 
control — cuts cycle time, swings 
boom full 180°. 


7. Extra-wide telescoping sta- 
bilizers — anchor tractor firmly 
on hillsides and when digging 
hard ground. 


8. Husky '/2.-yd. loader bucket 
—has automatic power-leveling, 
60° grading angle. 


9. Cushioned backrest seat (in- 
stead of steel ‘“plow-bucket'’) — 
flips over instantly for operating 
backhoe or loader. 


NOTE: These are just a few of 
more than 35 exclusive features 
you get with the Case ‘‘320"" 
wheel-type loader-backhoe. 


(] Send full details on Case “320” Loader-Backhoe 


C] Send name of nearest Case Industrial Dealer 


Name 


Position 





Company 








Address 





City 











“My Henry Digs Faster -- Handles More Materials’ 


—Says Max Reinhardt, contractor 








of Pontiac, Ill. 


Digging ditches for water and sewer 
lines is Max Reinhardt’s business. His 
equipment must dig, backfill, handle pipe 
and load various types of material 
must do all these jobs speedily and 
economically. 
After thorough testing, his ultimate 
choice is HENRY. 
He states: “My Henry Backhoe and 
front end loader digs faster and handles . ' 
more material than any similar outfit I Mr. Reinhardt’s HENRY BACKHOE digs a ditch 
have operated.” sewer line in a Pontiac residential district. Thouc 
is laced with tree roots, digging goes ahead 
Get full details on the Henry Hydraulic 
Backhoe Super C-10H and the Henry 
Industrial Shovel from your nearby dealer. 
Or write to us for free literature. 


“You can do it BETTER with a HENRY!” 


TES 


MANUFACTURING COMPANY, 


1700 N. Clay St. ° shige Kansas 


PARTS AND SERVICE FROM COAST TO COAST Monry industrial Teecter Shovel makes quick work of 


loading excess dirt into dump truck. Shovel easily loads 
over 8'> feet 


NOW 


a MUST YOU CAN 
in every modern HOME! & a 


the MOSLEY 
Television Lead-in 
Wall Plate Socket! 


re than ever, MOSLEY AC/TV 


New, modern power equipment like Generators, 
Power Trowels, Transit Levels — can be yours to 
USE while you take .. . 


UP TO 12 MONTHS TO PAY! 
ee 


Build plan that lets you pay for new 
power equipment while it makes profits 


for you! Send for your free copy of 
this booklet! Write today! 


Plate Sockets are a true necessity 
, ' , , F Aa 
today’s jern home building 
ete ft bility { TV set assures 
buy r i vernaniio esvang ent of fur- Goldblan TOOL COMPANY 
ane a" = _— Me 99 ca ees 1912 WALNUT STREET - KANSAS CITY 8, MO. 
. = oo a Type AC-IPK. : : 


set to antenna oon eee 
List Price $1.87 


wth NEW! I! U HT ON THE LINE 


@ BUILDING LAYOUTS ® 


SAVES TIME % 
ACCURATELY OBTAINS 


We ANCLE FOR LINE 
RELATIONSHIP 


FOLOS UP TO FIT & 
TOOL BOX el 
20 60 os 


io 


$00 


Postpand 


eeeeeeeeeeeeeeeeeeeeeeee 





Si e TV socket for one ant- 
enna lead-in & matching plate 
assure you for double convenience eutlet. 
Complete with TV plug. In 
brown or ivory. Other types 


ailable. 





® Low Cost! @ Easily installed to meet 
electrical codes! ® Decor styling to har- 
monize with existing wall plotes! © TV 
engineered for efficient pulleemmail 











/? A MOSLEY TV Wiring accessories are avail- 
f able coast-to-coast. Write for name of your 
nearest supplier. 


Builder's Line Square Company 
412 E. Wright St., Pensacola, Florida 


Please send Line Squarels) to 
NAME 

ADDRESS 

CHECK ENCLOSED $ 


ee ee ee ee ee 


whe Mosley Electrons, She 


6622 ST. CHARLES ROCK ROAD, ST. LOUIS 14, MISSOURI 


ee ee ee 


L 
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..is the only 
machine that 
could dig this 
footing... 


SAYS D. L. DECKER 
ole) bit itienile), iaek 


hy ... BECAUSE IT HAS AN 
mi EXCLUSIVE FLUSH DIGGING 


FEATURE! 


“We really had a digging problem with 

209 feet of flush footing, four feet deep 

in hard, compacted gumbo.” reports D. 

L. Decker, Wichita, contractor. “Man, 

were we glad to hear about the new Davis 

Back-hoe which lets you dig right alongside a wall. We im- 
mediately bought a Davis 210 and finished that footing in 
half a day for 20 cents a foot as compared with $2.50 a foot 
for hand labor, which would have delayed us several days.” 


This is another example of a contractor who makes more 
money with the Davis 210 Back-hoe. It’s the exclusive hy- 
draulic rotary boom swing cylinder with three interchange- 
able mounting points on the frame that let you do it. Of 
course, other Davis features, such as 7,000 pounds of break- 
away, rotary seat for comfortable work and visibility, verti- 
cal stabilizers — plus the back-hoe’s famous counterpart — 
the Davis Loader all add their share. It’s a fact! No other 
loader and back-hoe combination can give you so much — on 
any tractor — at such a reasonable cost. Back-hoe is available 
truck mounted. 


DAVIS BACK-HOES AND LOADERS are sold 
This is the operator’s and serviced everywhere in the U. S. A. and 


ope ee 4 ba oe Canada by better dealers! Available for most 
accomplished for D. 
L. Decker with the Popvlar tractors. SE 
“flush digging” Davis @. .\ 
210 Back-hoe. For nome of dealer call Western Union by = y 
number and ask for Operator 25, or write for 
literature (please specify make of tractor). is a 


MASSEY-HARRIS-FERGUSON INDUSTRIAL DIVISION 


For More Profit! FORMERLY MID-WESTERN INDUSTRIES, INC. 
1009 SOUTH WEST STREET DEPT. AB WICHITA 15, KANSAS 


AUGUST 1957 





We help you “catch” more new business 


When you're looking for new construction business, Dodge Reports 
can help you ‘‘catch”’ just the jobs you want . . . because Dodge Reports 
cover the whole field of construction, tell you precisely what jobs are coming up 
and when. In addition, they tell you whom to contact and when bids are wanted 
(even who's bidding) If you'd like to see how you can get more and better 
business right in the area you serve, then read and mail this coupon today. 


TO: DODGE REPORTS, DEPT. 176, 119 WEST 40th STREET, NEW YORK 18, N. Y. 

Yes! I'd like to see how to get more business by knowing in advance who's going to 
build, what, when, where. 

I want to know whom to contact and when to submit bids. 

I'd like to see some Dodge Reports, and I'd like a copy of your booklet that tells 
how to use this accurate, daily, up-to-the-minute construction news service. 

I understand that I can pick just the area in the 37 Eastern States and the type of 
construction activity that interests me. Also, that I won’t have to wade through mounds 
of data to find the information I need. 


I'm interested in General Building [|] House Construction [|] Engineering (Heavy Construction) [| 


in the Following Area: 





VWolr; 
syntaitgy, 
~~ 4, 

~ 


~ 
~ 


Dodge Reports 


~ eeetaiamas For Timed Selling to the Construction Industry 
4 ‘ 
777 nS 





ADDRESS___ 
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Right: John Deere Crawler- 
Loader working in marl (half 
earth and half rock). Outfit 
owned by Fred W. Woody, 
Rt. 2, Smyrna, Georgia, and 
operated by Carl Everett. 


Owners Agree... 


You Can’t Beat a 
JOHN DEERE 


for Holding Costs Down 


FRED WOODY, SMYRNA, 
GEORGIA, SAYS: 


“| like the John Deere because of its low 
initial cost and because | find it is very 
inexpensive to operate. It performs 
nicely, is fast-loading, and works well in 





| 


Downe THe Jos EFFICIENTLY . . . on time 
... has been a John Deere tradition for nearly 120 years. 

But the feature of modern John Deere mobile work units 
that always brings a smile of satisfaction to the owner is the 
real, measurable, dollars-and-cents savings he makes in initial 
cost, operating cost, and maintenance. 

Mr. Fred Woody, service station operator and contractor, 
not only finds that the dealer’s claims for his new crawler- 
loader’s operating costs are all true, but he is outspoken in 
his satisfaction with the outfit’s all-around performance. 

He agrees with thousands of John Deere Crawler owners 
the country over: “It just can’t be beat for its size.” 

a 
These are money-making days for the 
man with the right equipment. Be sure you have the full story 
on the John Deere Crawler, the tractor that has made more 
friends in a shorter time than any other tractor on the market. 
Look in your phone book classified section for the name of 
your nearest John Deere industrial dealer. 


Seek. n, mon —e e-em 
Industrial 


Tractors and Bauipment 


AUGUST 1957 


—-—— 4 


close places. It has an extra-good, 
strong, fast lift. The general-purpose 
bucket raises plenty high for all ordinary 
trucks. It just can’t be beat for its size!’ 


Send for FREE LITERATURE 


JOHN DEERE + Industrial Division 
Moline, tll. * Dept. D33M 


Please send me your lotest literature on 
the John Deere Crawler and Equipment. 


Name 





Title 





Firm 





Address 











Actual road tests prove Dodge outpulls 
“other two” low-priced trucks by 32% 








Dodge gives you Extra Pull . . . cuts 
running time and maintenance costs 


Here is definite proof that Dodge gives you a big 
power advantage that will pay off on your hauling jobs. 


All three low-priced trucks were recently compared 
side by side in a grueling series of performance tests. 
The dynamometer test shown here is only one of 
them. And in each test . . . climbing power . . . passing 
power ... pulling power . . . Dodge proved the out- 
standing truck of the low-priced three. 


Extra power does it. From 204- to 232-hp. V-8’s, Dodge 
Power Giants deliver the extra power you need to 
handle your hauling jobs faster, with less engine 
strain. Naturally, less strain means less wear, fewer 
repairs as you pile on the miles. 


See proof for yourself. Certified results of all the 
comparison tests are in your Dodge dealer’s showroom. 
Look them over and we think you'll be convinced 
that your next truck should be a Dodge. 


DODGE 
PowerGiants 





CERTIFIED PHOTO. Dodge 
provides 1950 ibs. pull 
(3 x 650 gauge reading). 


DODGE and competitive trucks were tested for pulling power 
by towing a special dynamometer truck. Gauges measure 
maximum pulling force exerted. To convert this force into 
pounds, gauge reading is multiplied by three. 


CERTIFIED PHOTO. Truck 
“C” exerts 1440 Ibs. pull 
(3 x 480 gauge reading). 


TRUCK C, pulling the same dynamometer truck as the 
Dodge, was unable to equal the Power Giant mark in re- 
peated tries. Gauges show Dodge outpulled Truck C by 32% 


CERTIFIED PHOTO. Truck 
“F” gives you 1440 Ibs. pull 
(3 x 480 gauge reading). 


TRUCK F in its turn pitted all its pulling power against the 
Dodge, to no avail. The sealed, accurate gauges reveal clearly 
that Dodge offers most “pull power” of the low-priced 3. 


MOST POWER OF THE LOW-PRICED 3 
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Introducing the greatest advancements made to date 


in tractor mounted backhoes 


Sherman Products announces all new digger for Ford Tractor with increased output to speed 
digging and reduce costs. New features make it faster with less maintenance and longer life. 


bred you are really buying when you purchase a backhoe 
is not a group of parts but the capacity to dig holes at 
the lowest possible cost. This means you need a fast digger 
with low maintenance expense. 


Now, Sherman presents an a// new power digger that meets 
these requirements! It is faster, will outlast and requires less 
maintenance than any comparable backhoe. 


Here are the reasons why it is faster: 


e Breakaway capacity of 9000 Ilbs.—greater than any 
comparable backhoe. e Fast and powerful because short 
hydraulic lines reduce friction power loss. And the exclusive 
pump drive in combination with the Sherman Planetary Step-up 
Transmission contributes to greater speed than conventional 
systems, as does the outstanding pump pressure of 2000 psi. 
e Wide work radius and long reach—an uninterrupted arc 
of swing of 188°, a 12 ft. reach below grade, a loading height 
of 9 ft. 2 in., an 18 ft. reach from axle at grade, a 15 ft. 8 in. 
length of excavation from one tractor position. e Steady hold 
on sloping or uneven ground because the hydraulic stabi- 
lizers, individually controlled, give both lateral and angular 
support with an 8 ft. spread and a 12 in. by 14 in. foor plate for 
maximum ground contact. ¢ Dismounted in a few minutes 
by simply removing six pins and four bolts. e Efficient, all 
purpose shovel with quick adjustment for straight walls or 
high loading; full rollback for heaped, non-spilling loads; 
tapered side cutting edges to prevent binding; replaceable teeth. 
e Comfortable, adjustable seat and full, anti-skid deck to 
permit leg position changes. 
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Here are the reasons for lower maintenance: 


e Heavy-duty main and swing frames of steel plate, weld- 
ment construction. e Full length sub-frame, box construc- 
tion. ¢ Reinforced boom, ‘‘stress-design’’, box construction 
with crowd cylinder operating inside for complete protection. 
e Heavy cable chain couples the twin, single acting swing 
cylinders to swing sheave. e Reinforced dipstick of “‘stress- 
design’, box construction. e Oversized hydraulic reservoir 
for maximum oil cooling. Its central location and independent 
suspension eliminate possibility of leaks due to operating stresses. 


Don’t take our word for it. Put the Sherman on any job 
and clock it with a stopwatch. Prove to yourself that the 
Sherman saves you money. 


For details of this new Model 54F, write for Bulletin No. 766. 


Your Ford Tractor Dealer 
Sells it and Services it 


PRODUCTS, INC. 
: ROYAL OAK, MICHIGAN : 
POWER DIGGERS + FRONT END LOADERS + FORK LIFTS 
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Framing with American 


nerican | ‘TRAINING YOUR MEN 
Triple Grip aeons 
is Economical Easy 


ps 220a ~ How to do it better 


USE FOR JOIST 2"x6" NAILED INTO 2°24" FOR RIGID 
HANGERS SUPPORT @ ELIMINATE 


CROWN 








2°24" NAILED FLAT 
paps CEILING 














— 











2"x6" BLOCKS TOE NAILED ON 

TOP OF WALLS TO MAKE IT SAG 
PROOF 

Eliminate Notching — Ledger Strips 
—Strap Hangers—Shimming — Floor 
and Ceiling Joists are Leveled. FOR A ONE STORY HOUSE 


one size fits joists from 
2” x 4” to 2” x 12” 


USE FOR ( 2—2°x6"s NAILED INTO BLOCKS> 
ROOF ed 


FRAMING 2"x6" 


BLOCK >) 
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UN 
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Securely anchors rafters to plate — 
ties roof down against uplifting 


winds—automatically spaces trusses FOR 20'-O" JOISTS IN A TWO CAR GARAGE 
— eliminates toe-nailing. 


+ 
I 
1 
| 
t 
l 





SEND TODAY For Free Booklets 


me os Dishes ws fe toma Best method of bridging 
one-story house, garage 


and for roof framing. 
‘he best method of bridging mum. It also keeps your joists 

for ceilings in new one-story 16” O.C. in the center of the 
homes, and one that has made room, and adds strength to the 
a good impression on buyers, is ceiling. On two-stall garages 
the method shown above. It’s with 20’ joists, we nail blocks 
solid, ties in your outside walls on joists and use two 2x6’s. 
ageens ra that have no rafters, reduces Tom Draisma 


TIMBER ENGINEERING CO. AB-575 . Sal inlet tn a aalel. we , Mic 
1319 18th Street, N.W. crowns in 2x6 joists to a mini Grand Rapids, Mich. 


Washington 6, D. C. 

Please send me FREE copy of booklets 
“Trip-L-Grip Framing Anchors as Joist ° e es 
Hangers” and “For Stronger Joints in Time saving jig 
Roof Framing.” 











To save time when installing door at right angles and flush with the 
Sein ts ee pulls on cabinets having several outer edges. The jig can be held 
doors of approximately the same satisfactorily with one hand and the 
dimensions, a simple jig can be holes drilled with a portable elec- 
a oe . used for locating and drilling holes tric drill with the other, thus sim- 
for the installation of the pulls. A plifying the installation. 
a piece of 34x4x814”" hardwood stock J. Gailard Hall 
can serve as the main body of the Ashland, Ohio 
jig. To this, add two °4x%4” cleats (Continued on page 164) 





Firm... 
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RMICO 


For house-to-sewer and 
house-to-septic tank 
connections. 





AUGUST 


1957 


AS ADVERTISED TO 
12 MILLION READERS 
IN 


“8, SHOW-HOUSE2* 


Bermico advertising in Saturday 
Evening Post and Better Homes & 
Gardens pre-sells your customers 
—helps build Bermico into a real 
profit-maker for you! 


BERMICO 
Yea, >. in 
RERMIC 


THE FAST-HANDLING, MONEY-MAKING 
PIPE FOR BETTER PROFITS! 


e It lays easily and fast e Comes in convenient 8-foot lengths — 


e Requires no cement or and in all diameters from 2” to 6 


compounds e Has the only complete line of fittings 


made of the same material 
e Will not rust or shatter as the pipe 


e Gives water-tight joints 


Bermico Sewer Pipe and Bermiseptic® Perforated Pipe for septic tank 
disposal beds are made from tough cellulose fibre, impregnated with pitch. 
They’re root-proof, corrosion-proof, unaffected by boiling water or tempera- 
ture changes, strong, light weight, and exceed Federal specification SS-P-356. 

SEND FOR FREE SALES AIDS: Sewer Pipe Catalog. Septic Tank 


Installation Booklets. Dealer Tacker Signs. Envelope Enclosures 
With Your Imprint. Address Dept. BH-8, our Boston Office. 


BROWN [ig COMPANY 


Berlin, New Hampshire 
General Sales Office: 150 Causeway St., Boston 14, Mass. 














eS See) 


unshine 


Architect: Pierre Koenig 
Photo by: Julius Shulman 


Brighten 1957 
Prize Design 


Trend-setting California Home 


Features Transiucent Glass 


A partition of lovely Luxlite Glass is a high point of 
interest in this Merit Award House, featured in House and 
Home Magazine. The golden glow of flattering, diffused 
daylight forms a decorative backdrop for living and 
entertaining. Yet privacy is adequately protected. Glass 
was used extensively throughout the entire structure, 

an indication of the growing use of this versatile and 


beautiful material by today's architects. 


Make light a part of your plans. Specify 
figured glass by Mississippi. Available 
at better distributors in a wide variety 
of patterns and surface finishes. 


Write today for free literature 
Address Department 34. 


MISSISSIPPI 


GLASS cCOMPAN Y 
8B Angelica St. © St.Louis 7, Missouri 


NEW YORK « CHICAGO e FULLERTON, CALIFORNIA 








How to do it better... 


(Continued from page 162) 


Trestles aid ceiling application 
of dry-wall and plywood 


De 4" ; | 
le 3-0" 
SLIDES UP TO HOLD 


HARDBOARD AGAINST 
CEILING 


L 

















PUT NAIL 
THRU 


HOLE TO 
KEEP SLIDE |-| IN POSITION 








x4"? | swor 
THRU 


6-0" TO FLOOR 








We use the above trestle to put 
sheetrock and plywood on the ceil- 
ing. It is made of scraps and with 
its use, One man can put sheetrock 
on the ceiling as easily as he can on 
the floor. The set-up consists of two 
light trestles about 6° high with a 
sliding top that can be elevated to 
the ceiling. One man can do a per- 
fect job without any strain or extra 
effort 

Walter Rinehart, Warren, Ore. 


> 





—- 
NOTCHED AT? 
END 
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Taking the sag out of the roof 





After having tried several methods 
of taking the sag out of a roof 
ridge while a building is under con- 
struction, I have standardized on 
the method utilizing a rack-type 
bumper jack and a 2x4 or 2x6 crib 
which extends up fitting under the 
ridge. Since a rack-type jack is 
used, there is no tendency for the 
jack to turn while jacking. 

Max Sorensen, Dallas, Tex. 
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I like it... 


because it has 


that quiet, 


restful! feeling 


There’sa big trend towards more quiet 
in the home. Increasingly, home 
buyers are becoming noise-conscious, 
especially in open-plan houses where 
untamed sound can rub nerves raw. 

Nu-Wood® acoustical tile on ceil- 
ings is the answer. It takes the nui- 
sance out of kitchen noises, T'V noise, 
playroom noise. 

Two kinds of Nu-Wood acoustical 
tile are available for your choice. 
There’s the random-drilled style, 
with the noise-trapping holes distrib- 
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uted in a pleasing, irregular pattern. 
There’s the regular-drilled tile, with 
the holes in soldier-like formation. 
Both types have a unique, light-re- 
flecting surface that makes rooms 
brighter and more cheerful. Both 
have the narrow, painted bevels that 
make a ceiling look “‘all-in-one.”’ 


Sold by lumber dealers 


Both types of Nu-Wood acoustical 
tile are easy to apply —with staples, 
Nu-Wood clips, nails or adhesives. 
Both are designed for lifetime serv- 
ice. Wood Conversion Company, 
Dept. 118-87, First National Bank 
Building, St. Paul 1, Minnesota. 


NU-WOOD 


acoustical and decorative tile 
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RADIANT COMFORT HEATING 





BaG Hydro-Fis 


...the finest in living comfort for homes 





HOT FAUCET WATER 


To custom-built luxury homes or low cost multi-unit developments, a BaG Hydro-Flo 
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ONLY 


Why penalize your homes with inferior com- 
fort equipment when it’s easier to sell the best? 
A B&G Hydro-Flo System adds genuine dis- 
tinction and sales value to any home...offers 
all the immediate and potential advantages 
which only circulated water can provide. 

Money can’t buy finer, yet the benefits of 
the B&G Hydro-Flo System are within the 
cost limits of the modest home. This system 
offers not only the best in heating but an op- 
tion of such additional features as summer 
cooling, snow melting and zoning. These fea- 
tures can be included originally, or added 
when the owner’s budget permits. 


OFFERS ALL FIVE 


The basic B&G Hydro-Flo System enriches 
a home with radiant warmth...warm, draftless 
floors...uniform temperature...superior heat- 
ing by any standard! Plus a limitless supply of 
hot faucet water, economically heated by the 
same boiler that heats the house. 


Most easily zoned—ideal for split-level homes 


For split-level homes, the B&G Hydro-Flo 
System challenges comparison! The simplicity 
of equipment, piping and controls permits the 
necessary zoning in the most economical and 
dependable manner. Better heating at smaller 
cost! 


SYSTEM 


in every price bracket 





THE B&G BOOSTER PUMP 








The key unit of a B&G Hydro-Flo System is the 
Booster Pump. This electric pump is used to circu- 
late water for heating the house in winter, cooling 
it in summer and for snow melting panels. 

The B&G Booster and auxiliary Hydro-Flo 
equipment can be installed on any hot water 
heating boiler. A majority of boiler manufac- 
turers include Hydro-Flo units as standard equip- 
ment on their “package” boilers. 

Quiet, vibrationless operation and long-lived 
dependability are the outstanding characteristics 


SIMPLIFIED ZONING 


4 
a 


| 
oe aE ae 


System adds sales-making distinction 
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of the B&G Booster. Over 2,000,000 of them 
have been installed to date! 


Get the complete story—send /{ © 
for color illustrated booklet. L& Ps 


BELL & GOSSETT 


c oO M P A N Y 
Dept. EX-11, Morton Grove, Illinois 


Canadian Licensee: §. A. Armstrong Lid., 


*Reg. U.S. Pat. Off. 1400 O'Connor Drive, Toronto 16, Ontario 





“We get the most window for the money’ 


says Al Cissel, Washington area builder 


“‘We use steel windows all the time,” said Mr. Cissel, vice president of 
J. C. Conley Construction Co. ‘“They cost less than other types of window 
and they cause a lot less trouble. They let us put big ranch windows into 
our houses at a bargain price. Steel windows with steel surrounds are the 
easiest and cheapest to install, and they’re the only type of window that 
can really stand up under the banging around they get on the job. The 
result is our buyers rarely ever have a complaint.” 


Here’s why so many builders prefer steel windows: 

1. They give you the most window area for the least money. 

2. Steel windows with steel casings can be installed quicker and cheaper 
than any other type. 

3. Strong steel windows resist on-the-job knocks and jolts far better 
than any other type. 

4. When installed, steel windows operate smoothly and easily, and give 
less trouble—result in fewer complaints—than any other type. They 
do not warp or stick in any kind of weather. 

5. Steel windows are available in many designs and modular dimensions. 
Especially popular are casement and awning types that can be washed 
from the inside, and take inside screens and storms. 

6. Steel windows can be painted to harmonize with your inside and 
outside color schemes. 


Steel windows, the strongest windows money can buy, are made from 
solid, specially rolled steel sections. Many of the manufacturers of the 
country’s best-known windows use steel rolled by Bethlehem. * 


BUILD FASTER...SELL FASTER WITH 


A small section of J. C. Conley’s Riverdale Woods, 
This 134-house development in Riverdale, Md., 
just east of Washington, D. C., uses steel windows 
throughout, including big ranch windows. 


BETHLEHEM STEEL COMPANY 
BETHLEHEM, PA 
On the Pacific Coast Bethlehem products are sold 


by Bethlehem Pacific Coast Steel Corporation. Export 
Distributor: Bethlehem Steel Export Corporation 


STEEL WINDOWS 
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THE LOOK OF LUXURY 
FOR LESS THAN YOU THINK! 


Only Permabilt can offer a home that will suit all 
tastes, meet all climate requirements, living habits 
and regional traditions. Why? Because only Perma- 
bilt offers so many sensibly planned, professionally 
designed models built of the finest materials to in- 
corporate advanced equipment. And...all Permabilt 
homes are completely “packaged” for faster, dollar 
saving on-site erection regardless of weather 
conditions. 

If you are an established middlewestern builder 
and you've wanted a line of homes that actually 
create customers and sell themselves, don’t miss 
this timely and profitable opportunity. Write now— 
write today for complete detailed information, 
prices and fast delivery schedules to: Manufactured 
Homes, Inc., 335 S. Kalamazoo Ave., Marshall, Mich. 


PERMABILT HOMES ARE BOTH NATIONALLY AND LOCALLY 
ADVERTISED TO HELP YOU PRE-SELL YOUR CUSTOMERS. 





LA \\ (Mokers of PERMABILT homes) 
~ MARSHALL, MICHIGAN 
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THE CORAL GABLES... another charming Permabilt 
creation, this practical split-level home is engineered 
for comfortable, gracious living in any climate. Avail- 
able in a variety of floor plans. 


be SS ee . as. ae 
THE CHATHAM. . . an attractive, versatile ranch home 
affords a feeling of spaciousness without sacrifice of 
cubic content. Available in a variety of floor plans— 
room arrangements to suit every need. 


THE DUNDEE. .. similar in nature to the Chatham 
above, the Dundee better suits a deep, but narrow lot. 
Extremely large bedrooms with many windows; garage 
may be substituted for car port, when desired. 





3 ways to build DAYLIGHTING SALES MAGIC 
into your new buildings... 


: —_— 


KITCHENS 
Here’s a kitchen with brightness and 
cheerfulness built right in. Glass 
block panels flood working surfaces 
with soft, diffused daylight; easy to 
clean with a damp cloth. 


























———————————————— 





























STORE FRONTS BATHROOMS 
Glass block is a “natural” for Gleaming panels of glass block 
modernizing store fronts or in the provide plenty of diffused day- 
construction of new stores. Go in light and complete privacy. In 
at the same time—and in the cold weather, its high insulating 
same way—as modular brick and efficiency keeps bathrooms warm 
concrete block. and draft-free. 





Start to plan now to use versatile Owens-Illinois Glass 
Block in your buildings. For information or help with 
a specific problem, write: Kimble Glass Company, sub- 
sidiary of Owens-Illinois, Toledo 1, Ohio. 


OWENS-ILLINOIS GLASS BLOCK Owens-ILuINoIs 


AN ) PRODUCT GENERAL OFFICES - TOLEDO 1. OHIO 
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Follansbee 


The NEW 
— 


Bermuda Roof 
of 
Follansbee Terne 


A Bermuda roof of Follansbee Terne 
will give your houses a distinctive 
beauty that prospective buyers can 
see—a visible quality that sells its 
value! 


If you would like more particulars 
about the Bermuda roof of Follansbee 
Terne, we will be happy to send you 
additional information about installa- 
tion and cost. Other data also appears 
in the Architectural and Light Con- 
struction Files of Sweet's Catalog. 
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....and a Terne Roof Will Sell Your Homes! 


Normally, your prospective home buyers may not ask about 
the roof. But a Terne roof has a distinctive quality those buyers 
can see—and a feature you can sell. 

They will be impressed to know that a Terne roof will last 
as long as the house stands . . . a Terne roof is fireproof, weather- 
tight, windproof and can be painted any color, anytime, to 
harmonize with the house exterior. And if the house is air 
conditioned, a light-colored Terne roof will reflect more of the 
sun’s heat than any other type of roof. 

The beauty and serviceability of a Follansbee Terne roof is that 
added attraction that will help you sell your homes quickly. 


Roofing and sheet metal contractors every- 
where will install Follansbee Terne Roofs. 


FOLLANSBEE 


STEEL CORPORATION 


FOLLANSBEE, WEST VIRGINIA 


Terne Roofing * Cold Rolled Strip * Polished Biue Sheets and Collis 
Sales Offices in Principal Cities 





WHY DESIGNERS SPECIFY 


1. AVAILABILITY 


Identified projects, designed for JUNIOR BEAM con- 
struction, are assured of a reliable source of supply by 
Jones & Laughlin. JUNIOR BEAMS, in 6”, 8”, 10” 
and 12” sizes, are produced to fit your needs . . . with 
delivery when you need them. When you build with 
JUNIOR BEAMS you eliminate costly delays in pro- 
curement and fabrication. 


2. VERSATILITY 


The versatility of JUNIOR BEAMS is illustrated in 
this grandstand where they are used as floor beams, 
purlins, stair risers and in built-up columns by Holston 
Steel Structures, Inc., Bristol, Tennessee. JUNIOR 
BEAMS can be used in a wide range of cost-cutting 
applications, such as fleor and roof construction, ship- 
building, truck and trailer frames. 





eo 


JUNIOR BEAMS offer extreme versatility for use in 
residential and industrial construction, schools, hospi- 
tals, commercial buildings. JUNIOR CHANNELS, 
for stairway construction, and JUNIOR 
BEAMS are available from the mill and 
from principal fabricators and warehouses. 
Investigate the many advantages of these 


two hot-rolled structurals today. 


STEEL 
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BEAMS 


3. ECONOMY 


Contractor on this job saved 56 man-hours using 
JUNIOR BEAMS as floor joists. Floor construction 
was completed in 19 man-hours as compared to 75 
man-hours for conventional wood joist construction by 
Steinkamp & Company, Batesville, Indiana. JUNIOR 
BEAMS are low in cost, light in weight, and easy to 
erect by welding or bolting for all types of construction. 


Simply mail this coupon for 
additional information... 


Jones & Laughlin 


...a great name in steel 
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4. MODERN APPEARANCE 


Exposed JUNIOR BEAMS permit added height in this 
modern home of J. Leonard Rush, Detroit architect. 
These JUNIOR BEAMS were used on a 30-foot span, 
allowing for unusual design features. The roof is sup- 
ported by the JUNIOR BEAMS on three-inch diameter 
steel pipe columns. Costs for this type of roof were 
only half the cost of wood-frame construction. 


Jones & Laughlin Steel Corporation 
Dept. 493, 3 Gateway Center 
Pittsburgh 30, Pennsylvania 

[_] Have representative call 


[_] Send information on JUNIOR BEAMS and JUNIOR CHANNELS 


Nome _ 





 _—— 





Company 





Street 











American 


nerican TRAINING YOUR MEN 


Ask the experts... 








RAFTERS 
TOENAILED 
TO PLATE 


— 4°. 8'214-0" 
“ RAFTERS 4-0°0C. 


ROOFING 








QUESTION: Your advice will be 
appreciated on whether it is safe 
to remove collar ties. If not per- 
haps a more attractive member 
can be used. I've often seen open 
beam ceilings in building maga- 
zines without explanation of the 
construction. I am constructing a 
house with an open beam ceiling, 
using 4x8 rafters 4° O.C. I now 
find that the 1x6 ties are objec- 
tionable in appearance and seem 
unnecessary. 

John G. Hooper, Mich. 





Can | safely remove 
collar beams ? 





ANSWER: If the collar beams 
are removed, there are two pos- 
sible detrimental effects: 

1) The rafters may not be of 
large enough cross-sectional area 
and they may bend under load. 

2) The second and more det- 
rimental effect may be that the 
walls will be pushed out of 
plumb and be caused to bow. 

You can remove the 1x6 col- 
lar beams and in their place in- 
stall gusset plates designed to 
meet your fancy. 








Home sites on stripped land? 


QUESTION: I am building in an 
area where it is customary for entire 
farms to be stripped of topsoil. This 
soil is used for mushroom growing. 

Would you advise against 
chasing this type of ground for 
development purposes? What diffi- 
culties would be encountered in grow- 
ing grass after the top soil has been 
removed? 


pur- 


J. H. Polley, Pa. 


ANSWER: We would suggest you 
contact Pennsylvania State Col- 
lege. They have an excellent turf 
research department and would 
probably be better acquainted with 
specific problems of your area. If 
they are unable to help, Dr. Wil- 
liam Daniels of the Agronomy 
Dept., Purdue University, might 
give some sound advice on topsoil 
problems. He’s connected with the 
Midwest Turf Research Council 
and has been helpful in the past. 


How to sink a well? 


QUESTION: I am building a house 
in the country. I will have to sink 
a well for water and as I have never 
experienced this work before I would 
appreciate information from you. 
H. C. McMillan 
Windsor, Ontario 


ANSWER: Try to determine the ap- 
proximate location of water, then 
determine the type of soil that the 
water is in. Assume you have sand 
and gravel, then purchase a sand 
gravel wellpoint, with some sec- 
tions of pipe. Then rig a tripod 
with a weight and start driving. 
When you have driven each sec- 
tion, make sure that the joints are 
caulked and turned tight before 
driving the new section. Test with 
a drop line at each section so as 
to determine when you have hit 
water. When you draw up a wet 
line, set your pump on top of your 
last section of pipe. Draw out about 
20 gallons of water and then send 
a small sample to the local Board 
of Health for sample analysis. 


Exterior finish on log siding 


QUESTION: We would like your ad- 
vice as to the best type of material 
to use on 2x8” log siding to obtain 
a natural finish. 
Modern Home Mfg. Corp. 
Biwabik, Minn. 


ANSWER: We have enclosed a copy 
of the circular 771 issued by us 
on the subject. It has been our ex- 
perience that there are a number of 
fairly good commercial finishes on 
the market, but it must be remem- 
bered that a clear finish is inher- 
ently less durable than a pigmented 
coating. You cannot expect more 
than 1/3 to % the life from these 
materials that you would expect 
from a good paint. The best ma- 
terial depends upon the exposure 
and the personal opinion on ap- 
pearance by the user. The only way 
to select a material is to observe 
how some of them look after a year 
or so, and choose one that looks 
the way you want your finish to 
look. 
Francis Scofield 
National P., V & L. Assn. 
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GARAGE BOOR HARDWARE 


USE YOUR OWN OR 
ANY STANDARD DOOR 


NO MAINTENANCE COSTS 


SIMPLIFIED INSTALLATION 


ADAPTABLE FOR ANY 
TYPE GARAGE 


ALLITH hardware works with equal effici 


mill-made doors. All 


and sturdy 


either custom or 
parts simple 
hardware 


loosen. All parts inside 


from weather 


linit shipped complete to the last screw. 
installed 


wide x 7'6” 


ind easily Standard set fits any 
up to 9’ 
ceed 27 
i” 10° wide x 10’ high. Write for detaiis 


high when doors do not ex- 
5 Ibs. Other sets available for ovenings up 





— —_— 
j d 


j jy. => — 
/ al 


tency on 














working 


no springs to stretch or 
and protected 


MANUFACTURED BY 


ALLITH 


PROUTY, INC. 


DANVILLE, 
ILLINOIS 


Quickly 
opening 





BUILDERS 
CONTRACTORS 
DEALERS 

Advertise Your Homes — Your 


Business — in the Middle of the 
Street with New, Effective... 





SIZES — 12” x 40” ond 17” x 40”. All signs 
custom mode to fit car for which it is ordered. 
Please include moke, model and series. 12” x 40” 
recommended for 1957 cors. 


CONSTRUCTION — Sturdy ponels ore 20 gouge 
steel finished in auto grade synthetic enamel. 
Frames core of strong, 1” aluminum tubing. 
Mounting brackets ore rustproofed and picted. 


Place them on salesmen’s cars, your 
own car and the cars of key personnel. 
Each car becomes a powerful salesman. 


Installs in approximately 30 minutes, 
then, on and off in seconds without 
tools. Bracket conceals between 
bumper and guard. No damage to car. 


CAR SIGN complete with bracket and maximum 
of 80 letters on enamel background $18.00 
SCOTCHLITE — 24-hour highest reflective mo- 
terial produced by Minnesota Mining. Maxi- 
mum of 80 letters $26.50 
REVERSE LETTERING — Add per line 


TRUCK PANEL — Specify size 


oo $1.50 
$7.75 


Please write for prices on special art 
ond design service. 


All Prices F.O.B. Mounds, Iilinois 


Brochure and Additional Information on Request 


HENRI GASQU 


2108 KIPLING ST. e 
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DISTRIBUTOR FOR PHONE 


BUMPA-TEL SIGNS JA 8-3880 
gelttias 


HOUSTON 6, TEXAS _ Doy or Night 





apecifg Cabots 


for distinctive 
coloring 


and years of wear... 


for shingles, 


Cabots 


STAINS 


More and more leading builders are 
discovering the advantages of using 
Cabot’s Stains instead of paint to 
bring exciting color and longer wear 
to shingles, rustic siding and shakes. 


HERE’S WHY! Cabot’s Stains: 


@ add years to the life of the wood 

@ will not crack, peel or blister 

e@ will outlast paints — cost less 
than 4 as much 
need no priming or thinning 
need no sanding or scraping 
are easy to apply and maintain 
18 beautiful shades from reds, 
browns, greens and driftwood 
grays to light pastels and dra- 
matic deep tones. 


Aqualtty product from Cabot Laboratories 
eeemanufactiring chemists since 1877 
Y . 4 


taut beak 


Write for your copy 
of the Cabot Stains 
color card today. 


SAMUEL CABOT INC. 
825 Oliver Building, Boston 9, Mass. 


Please send copy of Cabot Stains color card. 
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PLAN OF POOL USING CONVENTIONAL BRICK 
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Technical guide: how to build a 


here have been many unusual construction ideas 
developed in the past few years for family-sized 
swimming pools. They range from plastic liners to 
complete aluminum and steel-fabricated installa- 


ize that if they can afford a car they can afford 
a pool. Builders have a big stake in this ever in- 
creasing market. Here are some figures to consider: 
In 1948, 2,500 residential pools were counted. Jan. 


tions. Here are two low-cost brick pools designed 
recently by the Pacific Northwest Brick and Tile 
Assn., Seattle. No franchise or special construction 
equipment is required to build them and the pools 
are priced to come within the range of the average 
home owner's pocketbook. Depending on locality, 
the complete installation costs approximately 
$2,500 to $3,000. 

Swimming pools are big business—over $400 
million a year. Many families are beginning to real- 
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1, 1957, there were 57,000. This year it is esti- 
mated that more than 35,000 pools will be built. 
(See page 104 for more on pools and how builders 
as using them as an aid to selling their homes.) 
The residential type brick pool shown above is 
16x34’ in size. It meets the rigid requirements of 
quality construction. The advantages of using the 
reinforced brick masonry for pool construction are: 
structural strength, flexibility of plan, low moisture 
and thermal expansion, little maintenance, and the 
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PLAN OF POOL USING “SC.R" BRICK 
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BRICK BUTTRESSES 
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SECTION THRU 
4" WALL 








practical, low-cost 


choice of natural brick colors. 

In the sectional view above, through the ladder, 
note how the brick is projected forming ladder 
steps. The construction of the alternate SCR brick 
pool is also very interesting. The ease in which it 
can be built into any shape gives it an advantage 
over the conventional brick pool. Its four-inch SCR 
brick walls are reinforced with 44” pencil rods and 
backed-up with brick buttresses 10’ O. C. 

All the materials used in the basic shells of the 
above pools are found in any lumber dealer’s stock. 
The special equipment such as diving boards, filters 
and pool hardware present no buying problem since 
there are several manufacturers who sell direct to 
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swimming pool 


builders on a non-stocking basis. 

Here is a cost breakdown for the conventional 
brick pool: 
Concrete—concrete and reinforcing steel . . . $500. 
Masonry—brick and steel for walls and labor to 
build in pool equipment ................ $950. 
Plumbing—material and labor is 5 & oS 
Electrical—material and labor ............ $40. 
Equipment—including filter, lights, diving board, 
etc. as shown per plans and specs ........ $650. 
Basic pool shell with filter system $2,400. 
Pool including equipment and waikaway . . $3,000. 

For more data and specs, write to: SCPI Con- 
struction Center, 328 3rd Ave., Seattle 99, Wash. 
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Big News in Fireplaces 


The only fireplace unit complete from hearth 
to flue with the exclusive Pressure-Seal Damper 


kK B< 


Complete from hearth 


to flve—This new unit 
provides a scientifi- 
cally designed form for 
the masonry complete 
from hearth to flue 
Saves time and labor. 
And it helps assure a 
fireplace that will op- 
erate efficiently with- 
out smoking. 


Pressure-Seal Damper 


—The exclusive Pres- 
sure-Seal Damperseals 
the chimney throat 
tight when the fireplace 
is not in use. This holds 
in winter heat and 
keeps out cold down- 
drafts. It aiso prevents 
costly summer air con- 
ditioning from escap- 
ing up the chimney. 


Here's the fireplace unit builders all 
over the country have been asking for. 
It’s the all-new Heatilator Pacemaker 
Fireplace...engineered for the future. 


Other important points to remember 
1. The Heatilator Fireplace Unit cir- 
culates heat evenly to all corners 
of the room and adjoining rooms 


Heatilator Fireplace Units have 
outsold all others 3 to 1. They are 
the known and requested brand. 
They have been advertised nation- 
ally for more than 20 years 


Get the new Heatilator catalog to- 
day. Write HEATILATOR INC., 
division of Vega Industries, Inc., 828 
E. Brighton Ave., Syracuse 5, N. Y. 


HEATILATOR 


Luacemaker 
FIREPLACE UNIT 








NEW PRODUCTS 


Tile designed for quiet living 


Noise-absorbing tile, now made 
tongue-and-groove and flanged for 
error-free application, is also eco- 
nomical. Forestone, a woodfiber 
material with a fissured surface, has 
both qualities of beauty and high 
sound absorption. Simpson Log 
ging Co., Dept. AB, Shelton, Wash 


Circle No. 264 on reply card, p. 114 


New duct is self-insulated 


Efficient glass-fiber air duct com- 
bines reliable thermal and acous- 
tical insulation with outstanding al 
handling characteristics. Versatile 
air distribution duct system is 
easily installed at low cost. Con- 
venient sizes. Gustin-Bacon’ Mfg. 
Co., Dept. AB, 210 W. 10th St., 
Kansas City, Mo. 


Circle No. Z65 on reply card, p. 114 


New face with ceramic tiles 


New horizon of design possibilities 
is illustrated on fashionable store 
front finished with handsome, 
large-size pieces of ceramic tile. 
Magna-Tile comes in 15 plain and 
antique colors, is frost-proof and 
sized for economy. Stylon Corp., 
Dept. AB, Milford, Mass. 


Circle No. Z66 on reply card, p. 114 
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@) ~ RY/184 ROTO TYPE 

H | oy 1818 RANCH WINDOWS 

STEEL WINDOWS HAVE THE STRENGTH AND RIGIDITY THAT NO OTHER WINDOW CAN MATCH 
NEW! Hope’s Roto Type Ranch Windows offer 


these exclusive advantages: 


Underscreen roto operators open and close 
ventilators easily, quickly. 








Flat type screens, with bronze wire mesh, 
need never be touched. 
New, wider muntins are in pleasing propor- 


tion to panes — provide unequalled strength 
and rigidity. 





May be glazed with standard units of ‘ Ther- 
mopane”’ and ““Twindow”’, eliminating storm 
sash, or with single panes of sheet or plate 
glass. 

Ventilators project outward at bottom; awn- 
ing effect permits ventilation even in rainy 
weather. 


Hope’s Roto Ranch Window shown above costs less than $50.00 ‘ay 
Write for Bulletin 145-AB for Full Information. 


with worthwhile quantity discounts. 


HOPE’S WINDOWS, INC., Jamestown, N.Y. 


THE FINEST BUILDINGS THROUGHOUT THE WORLD ARE FITTED WITH HOPE’S WINDOWS 








ALL-PURPOSE PAINT , . more and more builders 


are saying: 
Rn A new one-coat vinyl 
plastic all-purpose paint, 
suitable for both interior 
and exterior applications, is 
announced by the Wooster 
Sealkote Company, Wooster, 


Ohio. 


Known as “Seal-Kote” 
(T.M. Registered), the 
ready-to-use liquid paint 66 
can be applied on either Let’s use Ce 


wet or dry surfaces. On 


damp masonry, inside or 
out, it prevents further 
water penetration. However, 
Seal-Kote is formulated to 


permit free and constant 


‘“‘breathing’’ through its In Our Houses” 


plastic film, thus releasing all internal moisture. 


Seal-Kote is recommended for cement and cinder 
blocks, concrete, brick, wood, plaster, wallboard, Celo- Here’s the “dependable line 
tex, stucco, all types of masonry. It does not bleed of hinges to use in all light 
or discolor even when applied over asphalt. No spe- construction work”’ 
cial surface preparation or primer is necessary before , that’s the trade’s way of 
its use. saying, “We like to buy 

P - Y a8 “ rr, 

As its smooth surface is easily washed, Seal-Kote y . and use Griffin products. 
remains attractive far longer than ordinary paints. A full line of wrought steel 
It covers extra smoothly, is non-fading and does not aa “ butts and all shelf hard- 
blister, crack, chalk, chip or peel in extremes of heat a ~ Oy ware. Send for new catalog 
and cold. In addition, it is highly resistant to mild sheet on our #540 Builder's 
industrial acids, alkalis, grease, oils, fats and dirt. Special. 





Seal-Kote can be applied by brush, roller or spray 


gun. Dries 1 to 2 hours. 10 attractive colors. Write Cat. #88197 (R 
for Bulletin LL-2421.—The Wooster Sealkote Com- Template Butts, Button Tips RI FFI 
pany, 517 North Market St., Wooster, Ohio. with permanently attached Bearings 


ADV. “since 1899” 
MANUFACTURING CO. ERIE. PA. 
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Unequalled for... 


Baars 
Ze oe 


Chin anine, 


PORCELAIN ENAMEL PANELS 


Whether for new construc- 
tion or modernization, it will 
pay you to consider the ad- 
vantages of National Archi- 
tectural Porcelain. It’s 
weatherproof, can’t fade, re- 


quires a minimum of upkeep, 
and will retain its good looks 
indefinitely. Too, it’s very 
economical and is furnished 
in any color, size, and style 
to meet your specifications. 








Porcelain Metal Products Division 
Executive Offices: 
2 Goteway 
Center, 
Pittsburgh, Po. 


NATIONAL METAL 
PRODUCTS COMPANY 


Manufacturing 


Plants: 


Carnegie, Pa. and 
Charlotte, N.C. 


HEART FUND 


HIS HEART 
TOMORROW 


NEEDS YOUR HELP 
TODAY 


More than 500,000 chil- 
dren with damaged hearts 
look to medical research... 
supported by the Heart 
Fund...for a brighter 
tomorrow. 


Their hearts need your help 
today. Give generously. 


? 


y 


HELP YOUR HELP YOUR 


HEART 





ARCHITECTS 
EXHIBET inc. 


NCES THE OPENING OF 


—_— the ant 


y & Sat. 9 AM to 6 PM \ 
& Fr 10 AM to 9 P¥ 


of ivi 


GALLERY \ 





the art of living gallery 

ofters these exclusive services 

at no charge 

* Maviing and phone service 

* Complete library of trade 
publications. catalogs and 

Jirectones 

Jp to the minute Displays and 

Literature of maternals - 

methods of construction and 
"provement 

architects exhibit in 

« 7-3491 


vw ROOSEVELT FIELO SHOPPING CENTER, LOWER CONCOURSE + GARDEN CITY, N.Y. + Plonee 





| 
| 


\SELL HOMES FASTER... 


BY CUTTING HEATING COSTS 
/ WITH INTERNATIONAL’S 
1 -_ NEW SLENDER COUNTERFLOW 
RRA OIL-BURNING 
d{\ ? WALL FURNACE! 
~joal WRITE FOR INFORMATION TODAY! 
i 
3800 Park Ave. * 
| NAME 


! Firm 
ADDRESS 


St. Lovis 10, Mo. 


WARMS FLOORS! 
powerful blower 
delivers warmth 

to floors 

in every room! 


[niernational OL BURNER co. | 


WAGNER GARAGE DOORS 


atalog In 


WAGNER MANUFACTURING CO. 
A.B.57 Cedar Falls, lowa 








time 
proved 
quality 


in the wall 


SLIDING 
DOOR 
FRAMES 


WARDROBE 
HARDWARE 


160 WEST ALAMEDA, BURBANK, CALIFORNIA 
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* HOMES BEYOND THE 
WATER MAINS WIT 


a 4 


= A 


ae 

* 
F & W Economy ; 
Multi-Purpose Jet a4 


This economical jet pump converts from shallow 
to deep well by taking ejector off pump and mov- 
ing it down into well. Substituting high pressure 
ejector enables higher discharge pressures, or 
use on deeper wells. “4 H.P. Motor, 480 G.P.H. 
& Y%H.P. 750 G.P.H. @ 15 ft. & 20 P-.S.I. 
Available with 6, 12, or 30 gal. tanks 


Gives you capacities up to 1600 G.P.H. and 
depths to 500 feet for wells 4” or larger. Easily 
installed. Water lubricated, built for long, low- 
cost operation under water. Minimum mainte- 
nance, silent, invisible, self-priming, automatic. 
Solves deep-well problems better, at lower cost. 


F & W Contractor's Pump, ideal for Draining Excavations 
Gasoline-engine powered, ruggedly built for 
heavy-duty. Easily portable, weighs only 35 Ibs. 
Handles water containing solids and abrasives 
without clogging. 


FLINT & WALLING MANUFACTURING CO., INC. 
866 Oak Street, Kendallville, Indiana 
PERFORMANCE-PROVED SINCE 1866 
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Breeze 
Conditioning 
Sells Houses! 


Coolair ... Top Quality in 
the Lowest Price Range. 


Today every home owner wants 
summer comfort. Coolair Attic Fans 
cost you less — give the buyer cool 
Breeze Conditioning comfort — and 
make your homes sell easier. For 
information and prices, write 


: American 
\air 
Cc Coolair Corp. 


3607-D Mayflower Street 
Jacksonville 3, Fla. 


u 


ADVERTISING 











The Market Place for buying and selling used 
merchandise, help wanted, positions wanted, and 
other classified listings 

Rates—$7.50 minimum for 10 words or less. L5¢ 
for each additional word 

Display Classified—$35.00 per inch. Reverse plates 
not accepted. No illustrations. No agency commis- 
sion or cash discount. One column only—2'4 
inches wide. 2 inches maximum. Signature cuts 
and trade names allowed. 








POSITION OPEN 
Salesman wanted to call on builders and 
dealers in Gulf Area. Old established product 
with national acceptance Car necessary. 
Box 267, American Builde 30 Church St., 
New York 7, New York 








REPRESENTATIVES WANTED 
Nationally known manufacturer of built-in 
kitchen fans and ventilating range hoods 
selecting agents selling to wholesale trade 
Must be calling on builder and electrical 
contractor to help pre-sell the line. Positions 
open in following states; Alabama, Arkansas, 
Florida, Georgia, lowa, Kansas, Kentucky, 
Maryland, D. C., Mississippi, North Dakota, 
South Dakota, Nebraska, Oklahoma. Address 
replies to Box 268, American Builder, 30 
Church St., New York 7, N. Y. 














American Builder reaches 
more builder-buyers than 
any other building 


publication! 





























WAY sian’ they 


get windows with the 
CALDWELL SPIRAFLEX?! 


To be sure, everyone would have been 
happier had they done so, for with Spir- 
afler there’s no slip, no creep, no bind! 


Spirafler is the first 1-piece weatherstrip- 
balance unit to offer true counterbalance 
with spiral sash balances. 


There is no practical substitute for the 
quality window with Caldwell Sash Bal- 
ances or Spiraflex balance-weatherstrip 
combination. 


THE CALDWELL GUARANTEE 
All Caldwell Sash Balances are guaranteed to pro- 
vide positive lifting power for the lifetime of the 
building. Backed by Caldwell’s 69-year reputation 
Sor making quality products and standing behind them. 


CALDWELL TAPE BALANCES 
for Residential, Commercial 
and Institutional Sash. Wid- 


est range of types and sizes of 
tape balances made. 


CALDWELL SPIREX 
for Residential Windows, 
The spiral balance that can be 
adjusted easily and quickly, 
after installation. 


CALDWELL HELIX 
for Commercial and Insti- 
tutional Sash. The spiral 
balance specifically designed 
for heavy sash. 


THE SPIRAFLEX 
Combination weatherstrip 
—sash balance for Resi- 
dential Windows. A supe- 
rior l-piece weatherstrip with 
spiral balances for true coun- 
terbalance. Factory assembled 
into a single unit. 
For additional informaiion or name of 
your Caldwell representative write to: 


CALDWELL MANUFACTURING COMPANY 
68-B C jal Street, Rochester 14, N. Y, 





SASH BALANCES 
ROCHESTER, N.Y. © JACKSON, MISS. 
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Convention calendar... 


Aug. 1-4: Michigan Home Builders, 
702 American State Bank Bldg., 
Lansing. Convention; Grand Hotel, 
Mackinac Island. Geo. Goodyear, 
R. Johnson, guests. L. M. Saunders, 
chm. 

Sept. 27-28: HBA of Fairfield 
County, 2 Taylor Place, Westport, 
Conn. First state builder's conven- 
tion. Stratfield Hotel. Bridgeport. 
Martin J. Ryan, chairman. 


NOW... 


The following associations are fea- 
turing a Parade of Homes. 


*Indicates home show. 


Aug. 18-25: Austin Home Builders, 
501 E. 11th, Austin, Tex. 


Aug. 25-Sept. 2: Omaha HBA, 8713 
Shamrock Rd., Omaha 14, Neb. 


Aug. 25-Sept. 1: Texas Panhandle 
HBA, Box 1803, Amarillo, Tex. 


IN YOUR CHOICE OF 


3 TEXTURES 


16 Modern COLORS) 


For every job . . . no matter how big . . . Tebco Face Brick offers 

the perfect combination of texture and color for the greatest 

beauty. Three textures—Smooth, Vertical, and Matt—com- 

plement every type of architecture. Sixteen modern colors in 

Standard and Norman sizes, give custom-color styling. No other 
material can do so much to insure a 
strong, beautiful, distinctive building 
exterior. Tebco Brick is produced at 
the rate of 50-million a year, and ex- 
cellent shipping facilities supply every 
job promptly . . . no matter how big! 
Write for Portfolio of full-color literature 
on Tebco Face Brick. 


ONE CALL BRINGS YOU ALL 
EVANS CLAY PRODUCTS 


Evans Clay Pipe, Wall Coping, 
Five Lining, Fittings, Septic Tanks, 
ond other famous Evans Vitrified 
Clay Products are available for 
prompt delivery ot all times. 
Phone your orders to Evans now! 


EB-557-162 


GENERAL OFFICES 


BRICK COMPANY 


UHRICHSVILLE, OHIO ad 


PHONE 700 








Sept. 1-8: Oklahoma City Home 
Builders, 328 Biltmore Hotel, Okla- 
homa City, Okla. 

*Sept. 6-12: HBA of Sabine Area, 
P. O. Box 802, Beaumont, Tex. 


*Sept. 7-12: HBA of Delaware, 503 
South Maryland Ave., Richardson 
Park, Wilmington, Del. 


Sept. 7-21: HBA of Metropolitan 


Pittsburgh, 1105 Standard Life 
Bldg., Pittsburgh 22. 


*Sept. 9-15: HBA of Spokane, 36 W. 
Mission Ave., Spokane, Wash. 


*Sept. 13-29: BCA of Calif., 157! 
Beverly Blvd., Los Angeles 25 


Sept. 14-22: HBA of Jacksonville, 
1034 Hendricks, Jacksonville, Fla. 


Sept. 14-29: Wichita Home Builders, 
1120 N. Broadway, Wichita, Kans 
*Sept. 18-22: Evansville HBA, 1100 
S. Grand Ave., Evansville, Il. 
*Sept. 18-22: Builders Club of Peoria, 
1217 W. Loucks, Peoria, Ill. 


*Sept. 19-22: Portsmouth HBA, 604 
Elm St., Portsmouth, Ohio. 


Sept. 19-29: HBA of Dallas County, 
318 N. St. Paul, Dallas, Tex. 


*Sept. 20-22: HBA of Tri-Cities, 
Tenn., Rm. 207, First Peoples Bank 
Bldg., Johnson City, Tenn. 


Sept. 21-28: Polk County Builders 
Assn., P. O. Box 1338, Lakeland, 
Fla. 


Sept. 21-29: National Home Week. 


Sept. 21-29: HBA of Tampa, 307 
Morgan St., Tampa 2, Fla. 


Sept. 21-29: HBA of Savannah, 408 
Morel Bldg., Savannah, Ga. 


Sept. 21-29: HBA of Decatur, 728 
S. Oakland Ave., Decatur, III. 


Sept. 21-29: HBA of Stark County, 
Canton, Ohio. 


Sept. 21-29: Tulsa HBA, 5909 E. 
Sth St., Tulsa, Okla. 


Sept. 21-29: San Antonio HBA, 403 
E. Travis St., San Antonio, Tex. 


Sept. 21-29: Waco Home Builders, 
P. O. Box 3215, Waco, Tex. 


Sept. 22-29: HBA of Rockford, 707 
Central Bank Bldg., Rockford, Ill. 


Sept. 22-29: Quad City Home Build- 
ers, P. O. Box 482, Davenport, lowa 


Sept. 22-29: HBA of Greater St. 
Louis, 205 N. Meramec Ave., St. 
Louis, Mo. 
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SRESEPNER 


—- TYPE CONCRETE 
... greater customer satisfaction 
at reduced cost 





You can offer your customers extra living comfort 
with floors of this insulating concrete. Even the 
cheapest heating system will perform with maxi- 
mum effectiveness when used with an Elastizell- 
type floor. For further information as to the per- 
formance of this type floor, inquire through your 
ready-mix supplier or write us direct. 


Consult our engineers on your concrete problems! 


ELASTIZELL cornPoRATION OF AMERICA + 815 W. MILLER, ALPENA, MICH. + PHONE 1080 | 
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| WAL-LOK 


r MORTAR JOINT REINFORCING 
a ee ee a ee a eel 


1" 


WAL-LOK 


WITH ARCHITECTS and BUILDERS 
because WAL-LOK was first. . . 


to use research for product improvement. 
to deform without 
strength 


impairing tensile 


to use projecting Cross Bars — 4 mortar 





iS A 
NECESSITY 


@ to minimize 
shrinkage cracks. 
@to withstand 
side pressure. 
@ to increase 
wall strength. 


locks at every weld 


to comply with National Bureau of Stand- 
ards Recommendations 


to furnish galvanized Cross Bars. 
to furnish 12’ lengths in 300’ bundles — 
fewer splices, less scrap, lower cost. 


to manufacture 8 Gauge Super Standard 


ducoesadhs to insure complete mortar bondage 
@ to reduc 
caused by foun- 


Gotion feilures YOUR CHOICE: 1. Bright basic Side Rods 
ton ad 


with galvanized Cross Bars 2. Fabricated 
from galvanized wire 3. Galvanized after 
fabrication 

Make WAL-LOK first on your list 
today for descriptive 
with facts 


Write 


brochure packed 


ADRIAN PEERLESS, INC. 
1412 E. Michigan Adrian, Mich. 
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Provide the finest 
Septic Tanks 
money can buy! 


San-Equip Master Tanks give you 


ALL 3 ADVANTAGES 


UNDERWRITERS’ LABEL. Proves that each 
tank complies with Commercial Stand- 
ard 177-51. Meets the new FHA ruling 
which will require a UL label on every 
metal tank used in FHA-insured con- 
struction. 


20-YEAR GUARANTEE. Your customers 
are protected by a 20-year guarantee 
against failure due to corrosion, or 
structural failure. 


HEAVY HOT-DIPPED COATING of min- 
eral asphalt inside and out—plus an 
extra bituminous emulsion coating on 
all critical inner surfaces. 


Protect your reputation for quality with San-Equip 
—the septic tanks that have been recognized as 
setting the standard for safer sewage disposal for 
over 35 years. Distributed by leading plumbing 
wholesalers. 


San-Equip 


Vega Industries Inc., San-Equip Division, Syracuse 5, N.Y. 





For sheathing, paneling, 


general use, choose 
lightweight, light-colored 


Engelmann Spruce 


one of the dependable woods from 
the Western Pine mills 


This versatile softwood is easy to work, 
straight-grained, has a wide range of uses in- 
cluding crating, rough construction, and fine 
cabinetwork. And it is carefully dried, insur- 
ing lower maintenance cost, more accurate 
sizing, improved woodworking qualities. 


Write for Free illustrated Facts Folder 
on Engelmann Spruce to: WESTERN 
Pine Association, Yeon Building, 
Portland 4, Oregon. 


The Western Pines 


and these woods from 
the Western Pine mills 


! 
! 
1 
| WHITE FIR - INCENSE CEDAR 
Ponderosa Pine | pep cepar - DOUGLAS FIR 
: ENGELMANN SPRUCE 
| LODGEPOLE PINE - LARCH 


idaho White Pine 


Sugar Pine 
ere manufactured to high standards of seasoning, grading, measurement 


TODAY'S WESTERN PINE TREE FARMING 
GUARANTEES LUMBER TOMORROW 





QUANTITY MATERIAL LIST 
(Continued from page 92) 
* 4” Brick 
Fireplace Wall . 4 Stone 


THE WORK 


Location Description Amount 





Bath Floors re . Ceramic sastagne 95 sq. ft. 
Bath Walls hate Ceramic .... AON sas 240 sq. ft. 
liv. and Foyer Floor .. .. Ceramic 7 112 sq. ft. 
Lower Level Bath Walls Ceramic .... shu 176 sq. ft. 
Lower Level Bath Floor ......Ceramic 48 sq. ft. 


DRYWALL 


Location Amount 





Wolls .. : ey . @pprox. 6,400 sq. 
Ceilings : on ; age Yi approx. 1,900 sq. 


FRAMING LUMBER 
Location Size Pieces Lin. Ft. B.F.M 
sill 
Girder eet 
Floor Beams Left . 
Floor Beams Rear Right 
Floor Beams Front 
Box Header 
Box Header 
Bridging 
Porch Header 
Beams at Rafters 
Posts 
Bathroom Studs 
Bathroom Plates 
Studs 
Plates 
Rafters Left 
Rafters Left 
Rafters Right 
Rafters Right 
Ridge Board 





238 
600 


MMMM MMMM MMR 


SOoooeseacoa “We 


120 


SHEATHING, FLOORING, ROOFING, INSULATION, ETC. 


Location Description Actual +10% 


Sub Floor 1x4 S458 or 
. ft. 2,090 sq. ft. 
Finish Floor » 1,815 sq. ft 
Finish Floor ....... Asphalt Tile 1,250 sq. ft 1,375 sq. ft. 

Roof Sheathing 1x6 T&G or 
Plywood 3,460 sq. ft. 3,806 sq. ft 
Roofing -ssseees Roofing Felt 3,460 sq. ft. 3,806 sq. ft. 
Siding Ptywood and Battens 400 sq. ft 440 sq. ft. 

Side Wall 1 x 6 T&G or 
Sheathing Plywood : 1,734 sq. ft. 1,907 sq. ft 
Wall Insulation 2” Botts 1,700 sq. ft. 1,870 sq. ft. 
Ceiling Insulation 2” Botts é . ft. 2,090 sq. ft. 
Kitchen . WP Plywood . ft. 143 sq. ft. 
Kitchen ... Linoleum a 143 sq. ft 
Anchor Bolts ¥," Diam. : 28 Pieces 31 Pieces 
Gable Flush Plywood ; 72 sq. ft. 79 sq. ft 


Note: The waste factor is determined by the material used and the 
method of application. 


MILLWORK 


Exterior Trim 
Location Description 
Fascia . hh oe we » BHD cen 
Frieze Board ..... .1«6 
Cupola .... 





Interior Trim 
Location Description Amovnt 








Base , eae Badad Wood . - +++ 830 lin. ft. 
Clothes Pole ... 1%” ete 


Pole Sockets a Wood 
Cleats ° vers a. 
Hook Strip .. os = ED <a0a 
Shelving ' ‘ 1x12 
Stairs ° cove CE OND is 


DOOR SCHEDULE 


Exterior Doors 
Size Description 





a See Ue océccn dwn , ccceesces 
Interior Trim 


PE Te socscasecdenccesecs 6 
. Flush H.C. ... oe seooe © 
. Flush H.C. ..... . 8 


oo, OR. pet ahaes i .4 
ST oxccevikane ..6 
26 
Note: All doors ore to be ordered from the door schedule to include 
doors, door frames, trim, casings, stops, saddles, etc. 


(Continued on page 186) 
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...of TRANSITE 


Plumbing 
Vent Pipe! 


a ae oe om 





Single lengths entirely eliminate expense 
ae —» of joining short lengths 


For the homes shown above, as well as 8 other 
tracts (947 homes in all) in this same Azusa, 
California community — McDonald Bros., engineer- 
ing and construction firm, used Johns- Manville 
Transite” Plumbing Vent Pipe. 





And its single-length advantage is one of the prime rea- 
sons Transite was chosen. Available in 5, 6, 7, 8, 9, and 10-ft. 
lengths—Transite permits single lengths (with no waste) in 
most installations. And this always means lower material 
costs and all the time- and money-saving advantages of fewer 
steps in construction. 

Transite Plumbing Vent Pipe is installed quickly with regular 
plumber’s equipment. It is simple to connect, using a standard 
calked lead joint, following established trade practices. 

It is an asbestos-cement product that is highly resistant to rust 
and other forms of corrosion. This, plus its strength and dura- 
bility, assures dependable, long-lasting service. Its permanently 
neat, white appearance will not cause stains or otherwise mar 
the beauty of the house. 

For further information on Transite Plumbing {f{ tha 
Vent Pipe, write for Folder TR-107A. Address Johns- JM | 


Manville, Box 14, New York 16, N.Y. 


Johns-Manville 


TRANSITE PLUMBING VENT PIPE 
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VENKO 


GAS or OIL FIRED 
PACKAGED UNIT 


@ PLENTY OF HEAT AND HOT WATER COMPLETELY 


@ FUEL-SAVER — EQUIPPED FOR 
economical to operate FAST 


e FULLY WIRED AND ASSEMBLED INSTALLATIONS 
READY TO INSTALL IMMEDIATELY 


e FITS THROUGH A 30-INCH DOOR 
in easy one-man handling crate ous 
AS 


e BUILT TO FIT THE MODERN HOME HELLO AND 
GOODBYE 


HEA 
Nationally Advertised 


WATERFILM BOILERS, INC. — adivision of 
tL. O. KOVEN & BRO., INC. 


154 OGDEN AVE., JERSEY CITY 7, N. J 
PLANTS JERSEY CITY. N J * DOVER. N J. * TRENTON N J 





QUANTITY MATERIAL LIST 
(Continued from page 184) 


WINDOW SCHEDULE 


Description Amount 
° Leaded Gloss 2 

Gang of 4 

Triangle fix 

Fix Glass 

Fix Glass 

Casement 
. Casement 


Total 13 


‘ee 1x6 . 60 lin. ft. 
Stools eee 1x8 eae 60 lin. ft. 


Note: All windows are to be ordered from the window schedule in 
gangs as specified complete to include, frames, sash, trim, 
casings, muifions, etc 


KITCHEN CABINETS 


Location 
Sink Counter 
Range Counter 
Counter 


NNN —NWww | o 
q 
FYIIIIVPF AF 


SaAaGog Io 


a oe 2 ee oe 


2 


“WN 


Range Hanger 
Formica Top 


D 0 Total 9 


QUALITY PRODUCTS IN BOYD-JACKSON 


Y 0 U | | HOUSE 


Hotpoint kitchen, Nutone hood and blender, 
Rusco windows, Carrier air conditioning, Vega 
REM EM BER fireplace, Ceco closet doors, Teco trusses, Geor- 
gia Pacific plywood, Cool-Roof coating, Pad- 
WH EN dock pool, Mosaic floor tile, Redwood decking, 
se8 : Talk-A-Radio, Wasco plastic shower doors, 
Carey roofing, American-Standard plumbing, 
fs Brickrete brick, National Gypsum drywall and 
Mr. Builder: L | Grainboard walt panels, Lightolier fixtures, 
Owens-Corning insulation, Armstrong Excelon 
Remember back in the early 20’s when kitchen floor, St. Regis Panelyte counter tops, 
corner bead was just becoming popular? To- Appalachian Trail oak floors, Pacific decorative 
day—use of metal casing is growing faster tile, Colonial Forge metal-work. 

than corner bead ever did. In a few years the 
volume of metal casings will pass corner bead 
we believe—and as Bostwick Truss-Wing 
Troe prorlyag (gaia American Builder should 
litera ee ; ' be the first to know... 

American Builder 

Why? Subscription Dept. 


Emmett St. Bristol, Conn. 
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It is easier to plaster up to the edge because 


Bostwick casing is turned under 1/4”—form- aie fe e) S T C U T T E R 
ing a hem. The hemmed edge assures a straight : 

and rigid screed. The finished job compared 
with wood casings costs 50% less. Let us 


prove all this to you. We'll send you samples “LION UNIVERSAL TRIMMER 


and specification data by return mail. Accurate, razor-like cut any way 
of grain. Quick adjustments to 
45 degrees or 90 degrees. Miters, 
bevels, squares, chamfers—hun- 
dreds of uses! A time saver on 
every job. 


Lb ostwick [er roenn momar 


THE BOSTWICK STEEL LATH COMPANY POOTATUCK CORP. 


50 Old Stratford Rd. 
103 HEATON AVE. NILES, OHIO shelton, Conn. 
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The shortest line from’, HERE! 
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fenenttnneen ee eee , 


“sauna” 


rot HERE: 


FP esenn?” 
* 


ra — 
Brookfield (Wisconsin) high 4 IS 
’ < - ca 
school gymnasium. Rilco arches rs * 
(100’ 4” span) spaced 22’ 9” o.c. a j F 

Architect: Grassold-Johnson ond 

Associates, Milwaukee 

Contractor: Klug and Smith Com- 


, Mil k 
pony iiwaukee Write for free book- 


let on wood lomi- 

noted ond fabricoted 

The shortest line in both dollars and days is the Rilco line . . . because eat 

all Rilco laminated members — like these arches and purlins are cut, 

shaped and drilled at the factory. At the jobsite they At — your regular crews 

erect them fast — save you expensive time and money. Even on the first 
job contractors report successful results. 

Rilco engineers are constantly developing new ideas, new shortcuts for fast 

erection. These shortcuts—yours for the asking—can help you bid on and get 


RILCO LAMINATED PRODUCTS, INC 


; : : Z . : W-811 Ist Notiong! Bonk Bidg., St. Paul, Minnesota 
jobs, complete them on time and make a profit. For more information write District offices: Tocomo, Wash.; Newark, N. J.; 
Fort Wayne, Ind. 


Fast tool repairs for 
Black& Deckers tool prot | ABESTO 
indies PLASTER BOND 
Each &D, "4 ® | . . . the new material 


Bonds plaster directly to masonry walls 
PARTS & SERVICE 
available near you 





Creates strong vapor-barrier between outer ma- 
sonry wall and plaster coat 


Retains elasticity after curing to allow for expan- 
| sion and contraction and so preserves plaster coat 
te Free without cracks or breaks 
+4 Handles easily and efficiently 
Inspection 


Bears the ABESTO SEAL OF QUALITY that 
* Standard insures value at reasonable prices 


B&D Guarantee 


| took Under | Look in Yellow Pages 
bn Yellow Pages’ under “Tools Electric” 
| _ || for address of nearest 

FACTORY SERVICE BRANCH 


| 


Or write direct for address of nearest branch to: 


Another “HIDDEN VALUE” material for the contractor 
= | who builds and sells quality 


QUALITY ELECTRIC TOOLS c Abesto MANUFACTURING CORPORATION 
Dept. $4208, TOWSON 4, MD. | Michigan City, Indiana 
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BOOK S for better planning . . 





> GENERAL REFERENCE 


Simplified Carpentry Estimating 
by J. Douglas Wilson and C. M. Rogers 


Clear explanations of how to take off from 
a set of blueprints and specifications a bill 
of materials for the construction of a frame 
house. Aritmetical methods of accurately 
estimating and cross-checking against mis- 
takes. Suitable for use of small contractors 
and lumber dealers. Widely adopted as a 
textbook for students. Sth edition. Pocket 
size. 304 p. 123 illus. 60 tables. 
(#105) $3.75 


Time-Saver Standards 
by the Editors of Architectural Record 


Of great utility to the architect and builder 
and many other technicians. A_ standard 
reference work kept up-to-date since its in- 
ception. Large page format, 8% x 11, shows 
charts and illustrations in high legibility, 
along with text descriptive of every detail 
of building practice from site planning and 
functional elements to the latch on the door 
for all types of structures, 884 pages. 
(#101) $12.50 


Richey’s Reference Handbook 
by H. G. Richey 


\ working reference for builders, contrac- 
tors, architects, building materials dealers, 
carpenters, and building construction fore- 
men. Conveniently arranged for easy use. 
Among its complete coverage of topics are 
waterproofing, building stones, fireproofing, 
paperhanging, plumbing, heating and ven- 
tilation, electric wiring, hydraulics. Has 
glossary of engineering, architectural, and 
trade terms. 1,640 pages. 544 illus. 
(#103) $11.00 
Contractor’s Material List 
and Labor Cost Estimate 


Forms for Home Building 


A 15-sheet set of take-off forms for complete 

listing of materials and labor costs involved 

in the construction of a house. 
(#108) $1.00 


The Business Law of Real Estate 
by Gerald O. and Lillian G. Dykstra 


For those engaged in any business or pro- 
fession involving realty, including builders, 
homeowners, storekeepers, this is the ideal 
book for answering innumerable questions. 


852 pages. 1956. (#149) $10.00 


Specifications Kit for 
Home Building 


Simplified specification forms, which when 
properly filled out describe all materials, 
construction details, and quality of work- 
manship to be used in the erection of a 
home. Set of 14 different sheets. 


(#109) 50¢ 


Handbook of Building Terms 
and Definitions 


by Herbert R. Waugh and 
Nelson L. Burbank 


A dictionary which includes also architec- 
tural symbols, plumbing symbols, pipe fit- 
tings, geometric figures, and an illustration 
of the 100 principal parts of a house. 421 
pages. Illus. (#110) $5.00 


188 


Building Estimators’ Reference 


Book 
by Frank R. Walker 


Latest estimating and cost data on every- 
thing that goes into a house, apartment, or 
institutional, commercial, or industrial 
project. Fully indexed. 12th ed. 1,774 pages. 
Vest-pocket size Estimater, 220 pages, free 
with Reference Book. (#104) $13.50 


Hogg’s Wage Tables for 
Building Contractors 


A complete set of wage tables worked out 
by quarter hours for any length of time 
from | to 60% hours, and every wage rate 
from 75¢, increasing 24%2¢ per hour to $5.00 
per hour. It also includes all odd rates in 
cents and quarter cents. Pocket size, flexi- 


ble. loose-leaf bound. (#102) $6.00 


> CARPENTRY 


House Construction Details 
by Nelson L. Burbank 


Drawings and photographs explain each de- 
tail step by step from foundation to finish. 
Tells how to alter stock plans and remodel 
as well as build new construction. 80 addi- 
tional full-page drawings of house details. 
Conforms to national building regulations. 
8% x 11. 395 pages. 2,100 illus. 
(#112) 


$4.95 


House Carpentry and Joinery 
by Nelson L. Burbank 


5th edition. Latest accepted building meth- 
ods for all phases of carpentry in and 
around the house. Contains clear details on 
house plans, excavations, foundations, roof- 
ing, stairs, hardware, built-in equipment, 
finishing, etc. Used by many schools as a 
textbook. 8% x 11. 225 pages. 


(#111) $4.75 


Fundamentals of Carpentry 
by W. E. Durbahn 


Volume I—Tools, Materials, Practice (with 
glossary of Carpentry Terms). 374 pages. 
234 illus. New 1956 ed. (#113) $3.95 
Volume IIl—Practical Construction. 512 
pages. 318 illus. New 1956 ed. 

(#114) $4.95 
Complete house carpentry in two volumes. 
An outstanding value. 54% x 8%. The 2 


volumes. $8.50 


Remodeling Guide for 
Home Interiors 

by Ralph Dalzell 
How to improve the interior appearance of 
the home and make better use of space. 9 x 
6%. 339 pages. 6 blueprints. Index. Illus. 
1956. (#150) $4.95 


Steel Square 
by Gilbert Townsend 


Fundamentals plus step-by-step house con- 


struction problems as solved by proper use 
of the steel square. 5% x 8%. 172 pages. 


(#117) $2.50 
Stair Building 
by Gilbert Townsend 


Fully illustrated guide to design and con- 
struction of stairs. (#116) $2.95 


> CABINET MAKING 


How to Build Cabinets for the 
Modern Kitchen 
by R. P. Stevenson 
Over 70 fine detailed working drawings 
with materials lists and building details. A 
professional book for the builder or reno- 
vator. 7% x 10%. 246 pages. 
(#119) $4.95 


How to Make Built-In Furniture 
by Mario Dal Fabbro 

Instructions for constructing over 

dred contemporary built-ins. Pieces are in 
cluded for living rooms, kitchens, play- 
rooms, attics, and cellars. Sequence plans 
and illustrations. 744 x 9%. 288 pages. 
1955. (#123) $6.95 


How to Make Your Own 
Furniture 

by Henry Lionel Williams 
Furniture building, including chapters on 
setting up shop, choosing tools and equip 
ment, selecting the correct wood, finishing, 
and designing of furniture. Detailed draw 
ings, instructions, and lists of materials 
with dimensions for a wide variety of 
pieces. 179 pages. 240 illus. (#120) $3.95 


> MASONRY 


Masonry Simplified 
by Dalzell and Townsend 
Volume I—Tools. Materials, Practice. In- 
formation on materials, mixes, tools and 
their use and care: clay tile, brick, side- 
walks, drives, floors, steps. 367 p. 210 illus. 
(#121) $5.40 
Volume [1—Practical Construction. Build- 
ing forms, footings, foundations and water- 
proofing, beams, lintels, columns, chimneys, 
fireplaces, walls, septic tanks. 405 p. 257 
illus. (#122) $5.25 


Art of Bricklaying 

by J. E. Ray 
Basic bricklaying job instruction. Many 
illustrations, glossary, special scaffolding 
and cement block chapters. 5% x 84%. 240 
pages. (#130) $4.50 


Bricklaying Skill and Practice 

by Dalzell and Townsend 
Technique and facts of bricklaying for the 
mason, the student mason, and the builder. 
2nd revised ed. 1954. 5% x 8%. 195 pages. 


Illustrated. (#125) $3.50 


Concrete Block Construction 
for Home and Farm 

by J. Ralph Dalzell and 

Gilbert Townsend 
Planning and building the economical con- 
crete block structure. 534 x 8%. 216 pages. 
151 illus. (#124) $3.25 


The Art of Tile Setting 
by Erwin W. Carls and Lyle G. Wines 
Procedures in setting tile, with background 
of materials and tools necessary. Covers de- 
velopment in new tiles such as aluminum 
with baked enamel finish, steel, cement 
with terra cotta surface, plastics, and cer- 
amic tile, with simplified methods of in- 
stalling every kind. 224 pages. 129 illus. 
(#127) $3.95 
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> PAINTING; FINISHING 


Painting and Decorating 
Craftsman’s Manual and 
Textbook 


Sponsored by the Painting and 

Decorating Contractors of America 
Handbook for journeyman painters and ap- 
prentices. Includes also chapters on wall- 
paper and fabric wall coverings and glos- 
sary of trade terms. Pocket size. 430 p. 

(#128) $2.00 

Practical Estimating for 
Painters and Decorators 

by William P. Crannell 
A textbook in two parts: (1) arithmetical 
processes; (2) estimating. Problems ar- 
ranged in order of difficulty, beginning with 
simple floor areas, followed by walls, ceil- 
ings, baseboard, openings, etc. Pocket size. 
168 pages. 1948 edition. (¢126) $2.00 
Complete Book of Wood 
Finishing 

by Robert Scharff 
Latest methods, both brushing and spray- 
ing, for finishing every kind of wood. Fully 
illustrated. 298 pages. 1956. 


(#152) 


$4.50 
> PLASTERING 


Plastering Skill and Practice 


by F. Van Den Branden and 

Mark Knowles 
A modern book for both the journeyman 
and the novice. Among newer materials and 
methods described are sound-deadening 
acoustic plasters, machine process of plas- 
ter application, coating of steel members 
with plaster. 5%4 x 8%. 298 pages. Fully 
illustrated and indexed. (#129) $4.90 


> PLUMBING 


National Plumbing Code 

by V. T. Manus 
Illustrative interpretation of the National 
Plumbing Code. Of interest to builders, 
master and journeyman plumbers, and 
others allied. 188 p. 200 illus. 1956 ed. 

(#131) $4.00 

How to Design and Install 
Plumbing 

by A. J. Matthias Jr. and E. Smith Sr. 


Study of plumbing design, installation, fix- 
tures, drainage, sewage, water supply, and 
typical specifications of system in an actual 
house. 544 x 8%. 444 pages. 406 illus. and 
tables. Blueprints. 3rd ed. (#133) $4.25 


> ELECTRIC WIRING 


Westinghouse Home Wiring 
Handbook 


> ACOUSTICS 


Acoustic Principles—Practical 
Application 
by D. J. W. Cullum 


A key to acoustic problems. Important con- 
structional features are selected for analy- 
sis, with common acoustical faults pointed 
out as well as those features which have 
given satisfaction. Treats noise reduction, 
isolation, amplification, reverberation, vibra- 
tion, insulation; floors, ceilings, walls, par- 
titions, doors, windows; machinery isola- 
tion. 200 p. 1955 ed. 

(#139) $2.00 


Bm TEMPERATURE CONTROL 


Heating, Cooling, and Air 
Conditioning Handbook 

by H. P. Manly 
Working and reference manual for selec- 
tion, installation, and maintenance of heat- 
ing, cooling, or air-conditioning equipment 
in buildings of all but the largest sizes. In- 
cludes 64 tables and charts with 6 pages of 
various regional conditions. 4% x 7%. 758 
pages. 1947 ed. (#136) - 


Steam and Hot Water Fitting 


by W. T. Walters and 
B. E. Ferrell, Jr. 


Selection, design, and installation of steam 
and hot water systems. Chapters includes 
Tools, Pipe and Fittings, Boilers, Steam 
Systems, Hot Water Systems, Radiant Heat- 
ing. 5% x 844. 239 pages. 211 illus. 


(#138) $3.50 
> COMMERCIAL STRUCTURES 
Motels 


by Geoffrey Baker and Bruno Funaro 
An up-to-date book for everyone concerned 
with the fast-growing motel field. Hundreds 
of photos and plans credited to 112 archi- 
tects, designers, and other sources make this 
a stimulating book. Such factors as light- 
ing, heating, air conditioning, sound-proof- 
ing, site planning, parking, pools and play 
areas, furnishings, laundries, restaurants, 
also are included. 9 x 12. 264 pages. 1955. 


(#148) $13.50 
> LANDSCAPING 


A Guide to Home Landscaping 
by Donald J. Bushey 


Guide to landscaping property for maxi- 
mum use and enjoyment, including site and 
house location, drainage, drives and side- 
walks, lawns and other plantings. 288 p. 
6 x 9. Illustrated. 1956. (#151) $4.95 


> ARCHITECTURAL 


Climate and Architecture 
by Jeffrey Ellis Aronin 
All the elements of climate are described in 
full, acquainting the reader with the limita- 
tions that are imposed on buildings by cli- 
mate—sun, temperature, wind, precipita- 
tion, lightning, humidity—and their control 
through orientation and planning. A well- 
planned and beautifully printed book in- 
cluding 55 tables and 300 illustrations pre- 
senting problems and solutions clearly and 
logically. 9 x 12. 304 pages. 
(#144) $12.50 


An American Architecture 

by Frank Lloyd Wright; 

edited by Edgar Kaufman 
A beautiful volume that will be highly 
prized by all who enjoy the works of this 
famous architect, teacher, and persenality. 
9% x 12%. 269 pages. 250 illus. 


(#145) $10.00 


> DRAWING 


Architectural Drawing for the 
Building Trades 

by Kenney and McGrail 
Praetical drawing instruction for builders, 
contractors, draftsmen, and students, demon- 
strated by drawings, explanations, and in- 
structions. 8% x 12. 128 pages. 


(#141) $4.80 


> BLUEPRINT READING 


Blueprint Reading for the 
Building Trades 
by J. E. Kenney 

A basic book that explains what blueprints 

are, how they are drawn, how used. Draw- 

ings designed for use in building technology 

courses, with question-and-answer approach. 

9 x 12, 160 pages. 2nd edition, 1955. 
(#140) $4.75 


Blueprint Reading for 
Home Builders 
by J. Ralph Dalzell 


How to visualize and read blueprints in a 
way helpful to builders and their mechanics, 
and to realtors, homeowners, and all con- 
cerned with the erection, improvement, and 
repair of buildings. Instructively progresses 
through the reading of three complete sets 
of working drawings. 9 x 12. 138 p. 1955. 
(#142) $5.50 


AMERICAN BUILDER BOOK SERVICE, 30 Church St., New York 7, N. Y. 


Send, postpaid, books indicated by circled numbers. | enclose $ 


101 102 103 104 105 4106 107 +108 #+1109 110 
134 395 B96 %B897 #898 $%$889 +120 %8123 122 123 
127 128 129 #130 «#6131 ~=«©132 133 134 135 136 
140 «(141 143. 144 = «#41145 146 147 148 149 


(Be sure you have circled proper stock number) 
Prices subject to change without notice 


by A. C. Bredahl 
Guide for planning the wiring of moderate- 
priced homes, with emphasis on safety, ef- 
fectiveness, and efficiency. Pocket size. 142 
pages. 4th ed. 1955. (#132) $1.00 
Interior Electric Wiring and 
Estimating—Residential 

by Uhl, Dunlap, and Flynn 
Text and workbook on house wiring and es- 
timating. 534 x 84. 326 pages. Fully illus- 


trated. (#135) $4.25 


Address 


Town, Zone, State 
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REMINDERS 


~The Month Ahead _ 


NAHB CONTEST 


The fourth chapter in NAHB’s 
“Small Volume Builder” contest 
is deadlined for Nov. 1. The sub- 
ject is how you sell yourself in 
your community—how you con- 
tribute to your own and the 
home building industry’s pres- 
tige. Entries go to Natl. Assn. of 
Home Builders, 1625 L St. N.W., 
Washington, D. C. 


SCHOOL’S IN 


Here’s an idea for helping poten- 
tial buyers get a feel of the new 
community. September is school 
month, and a majority of your 
buyers will have children of 
school age. Try posting maps in 
your models to show the location 
of the schools that serve the 
area, and also the routes of the 
school buses. You may get your- 
self some sales, and in any event, 
you'll be doing the community a 
favor. 


STORM WARNINGS 


The midwest already knows all 
about this, and of course it never 
storms in California, but Sep- 
tember is hurricane month along 
the Eastern Seaboard. We talked 
to some of the Texas builders 
who didn’t float away, and we've 
talked in the past to hurricane 
veterans, and they all say that 
the big problem is not so much 
the wind as the wind-driven 
water that ruins a partly fin- 
ished house. It might pay to 
start thinking about some sort 
of storm procedure—polyethyl- 
ene battened over openings, for 
instance; and as an extra seal, 
plywood “storm windows,” and 
the like—before the wind hits. It 
won't help a bit afterwards. 

(And not just on the East 
coast, either. As this went to 
press, Louisiana was licking its 
wounds after Hurricane Audrey. 
Better check again on your in- 
surance, too.—Ed.) 








The big splash—National Home Week 


Coming up in September is the biggest and best 
promotion ever conceived for builders—National 
Home Week. From Sept. 21 to Sept. 28, every form 
of advertising media will be pushing the advantages 
of owning bigger and better homes, and the result 
will be a home owning atmosphere that you simply 
must take advantage of, whether you build two 
houses a year or two hundred. And this year there’s 
a new housing bill to add even more buyer interest. 

The Parades are the most spectacular products 
of National Home Week, but there are lots of other 
ways to get into the act. Check with your local 
Association chapter and see what it is doing. Check 
with the local newspapers and see if and when 
they’re running special sections, or what they plan 
to do in their real estate pages. Check your local 
retail lumber dealer, and see if he’s planning any- 
thing you might participate in. 

Then, when you’ve decided how best to advertise 
your house, go over the house itself and bring it up 
to a high polish. If you’ve been considering adding 
some extras, get busy on it right now. You want it 
finished by Sept. 21. 


Our ‘‘Best Model Home’”’ contest, with an extra 


National Home Week also means AMERICAN 
SUILDER’S Best Model Home contest. We published 
the rules in June, but in case you missed them, 
they're in this issue on page 106. Read them care- 
fully, and be sure to note the deadline: Oct. 21. You 
should start getting your entry together right now. 

Note also the newest phase of the contest—the 
builder who best makes use of “Hidden Values” 
merchandising—and the prize, a new International 
Harvester pickup truck. 


For September: how to merchandise gas 

For the past year, sales have been a sore subject 
with most builders. That’s the reason we’ve been 
bringing you more and more features on merchan- 
dising. Next month we’re going to narrow this down 
a bit, and show you how builders around the country 
are using gas and gas appliances to help their sales, 
You can’t help but find ideas that will be useful. 
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BUILD IN LUXURY...with Gold Seal” Nairon Deluxe 
...the very latest in modern vinyl floors 












You can offer smooth beaut .. ever-fresh color and 
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Looking for 
something new 
in hardware? 


a 


presents their latest 
hardware creations 


These new products are modern in style, simple 
in both design and functional use. Your trade 
will find a wide variety of uses for the Friction 
Catch, the Hinges or the streamlined Drawer and 
Door Pulls. Hardware is attractively finished to 
enhance every installation and provide protec- 
tion against tarnish and corrosion. Have you 
seen the new Visual Packaged merchandise now 
available at no extra cost? Send today for a list 
of the hardware packed in this sales appealing 
method. 
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V83%5 Half Turnbutton v2.8 Drawer or Door Pull 
Visual Display Packs 
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